SEPTEMBER,  1942 


TRADITIONALLY  PREFERRED  FOR  PRECISION  PRINTING  PRODUCTION 


ICTORY  WAR  QUALITY  PAPERS 

are  aiding  the  Nation's  war  program 


Advertisers  can  contribute  to  the  war  effort  in  many  ways 
. . .  booklets  on  better  ways  to  use  machinery,  brochures 
on  labor-saving  devices,  folders  on  time-saving  routine 
. . .  Scores  of  other  items  of  worth-while  information  will 
be  gratefully  read  and  put  to  good  use.  Use  more 
printing  as  a  patriotic  part  of  your  own  war  program. 

PER  COMPANY  •  CLOQUET,  MINNESOTA,  U.  S.  A 


WARTIMI  SCRAP 
AUOWANCE  PLAN 


MILLER  PRINTING  MACHINERY,  CO. 

PITTSBURGH,  PA. 


production  linel 


JUNK  men,  foundry  men, 
machinists  and  finally 
our  fighting  men,  are  Vic¬ 
tory ’s  production  line.  They 
must  have  new  metals  to  do 
their  jobs  and  this  depends 
on  the  scrap  metal  avail¬ 
able.  How  much  can  you 
contribute — and  how  soon? 

The  Miller  War-Time  / 

Scrap  Allowance  Plan  gives  l\ 

the  printing  industry  its 
own  unique  and  ingenious  (/ 
means  of  getting  its  thous- 
ands  of  tons  of  scrap  metal 
into  the  war  effort.  Its 
advantages  are  four-fold,  to: — 

1.  Release  potential  tonnage  of 
scrap  metal  for  defense  of  our 
country. 

2.  Eliminate  obsolete  presses 
which,  if  resold,  might  be¬ 
come  a  menace  to  the  stand¬ 
ards  of  the  industry. 

3.  Enable  our  customers  and 
those  who  contemplate  the 
eventual  purchase  of  Miller 


equipment  to  set  up  a  reserve 
for  the  rehabilitation  of  their 
pressrooms  after  the  war. 

4.  Assist  in  liquidating  unneed¬ 
ed  equipment  for  its  maxi¬ 
mum  cash  value  now. 

It  is  required  that  a  written 
agreement  be  made  before  any 
equipment  is  scrapped  under  the 
Miller  Plan.  Full  details  will 
be  given  gladly,  on  request. 


^ - -  - - - 

PHOTOLITHOGRAPHY  « 

. . . 3 

[Ai  nn 

and  OFFSET  PRINTING  ^ 

►Q.UU 

by  /.  5.  Mertle  and  Harry  Keusch 

Price 

Encyclopedia  of  Ideas _  _ 

_ $20.00 

Proofreading  and  Copy-Preparation _ 

_  7.50 

by  Joseph  Lasky 

Modern  Typography  and  Layout—  _ 

_  7.50 

by  Douglas  C.  McMurtrie 

Letterhead  Design  and  Manufacture _ 

_  5.00 

by  Frederick  Scheff 

The  Practice  of  Presswork _ 

_  4.00 

by  Craig  R,  Spicher 

Standard  Book  on  Estimating  for  Printers... 

_  3.75 

by  Fred  W»  Hoch 

Earhart  Color  Plan _ 

_  3.00 

The  Univ.  of  Chicago  Manual  of  Style _ 

_  3.00 

Handbook  for  Pressmen _ 

_  3.00 

by  Fred  W.  Hoch 

Newspaper  Typography _ _ _ 

_  2.75 

by  Hartley  E,  Jackson 

A  Practical  Touch  System _  _ 

_  2.27 

by  E,  B,  Harding 

Printing  and  the  Allied  Trades _ 

_  1.50 

by  R.  Randolph  Karch 

Tips  on  Presswork _ 

_  1.50 

by  G,  C,  Cooper 

Pressman's  Pocket  Manual _ 

_  1.50 

by  J,  N,  Harrison 

Direct  Advertising  and  the  Printer _ 

_  1.00 

by  Albert  Highton 

PLEASE  SEND  MONEY  WITH  ORDER 

Orders  from  foreign  countries  must  include  10%  additional  ? 

GRAPHIC  ARTS  PUBLISHING  CO. 

608  SOUTH  DEARBORN  STREET 

CHICAGO,  ILLINOIS 

printing  now  meets  the  needs  of  war. 


CHANDLER  &  PRICE 

Printing  Presses  and  Paper  Cutters 


consistent  with  the  part 
assigned  to  us  in  the  War 
Program,  we  are  continuing 
to  supply  our  customers  with 
essential  parts  to  keep  their 
Roshack  equipment  in  oper¬ 
ating  condition.  P or  your 
own  protection,  because  of 
shortages  of  critical  mate¬ 
rials,  we  urge  you  to  con¬ 
serve  the  equipment  you 
now  have— clean  and  oil  it 
regularly,  use  it  carefully, 
replace  worn  parts  promptly. 

Ask  your  Roshack  dealer  for  u.  s.  wor  BodA 

his  advice  and  suggestions.  and  stamps 


F.  P.  ROSBACK.  COMPANY,  Benton  Harbor,  Mich, 

World's  Largest  Manufacturers  of  Perforators, 
Stitchers  and  Paper  Punching  and  Drilling  Machinery 
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Labor  Shortage  and 
Profit  Shortage 


Until  the  war  is  over#  the  composing  room,  like  every 
other  workshop,  will  suffer  more  and  more  from  lack  of 
sufficient  and  well  qualified  labor.  It  is  going  to  be 
more  and  more  important  to  safeguard  the  productive 
capacity  of  each  compositor.  Time  that  is  wasted  is 
gone  forever. 


With  compositors  who  may  be  unfamiliar  with  your  shop,  everything 
must  be  in  its  place,  which  means  it  must  have  a  place.  Adequate 
storage  facilities  for  materials,  galley  cabinets  for  work  in  progress 
and  standing  forms,  imposing  tables  with  lock-up  materials  where 
they  can  be  found,  all  these  things  take  on  added  importance  when 
you  bring  in  new  men.  Help  them  produce  by  giving  them  the 
things  to  work  with.  Hamilton  equipment  may  help  you  do  it. 


Ask  Your  Dealer  Today 

Manufacturing  Co. 

TWO  RIVERS  •  WISCONSIN 
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The  ENVELOPE  ENCLOSES  The  FAMILT 


There’s  a  star  in  the  window  . . .  and  stars  _ 

in  her  eyes,  for  another  letter  has  come  - 

from  "out  there”  to  be  read  and  remem¬ 
bered.  Mother  and  Father  and  Sister  and  \ 

Brother  will  pore  over  it,  and  the  answers 
will  reach  out  to  carry  a  bit  of  home  into  \ 

camp  and  ship  and  battle.  For  America  \ 

lives  by  letter  these  days.  Envelopes  are  \  / 
enclosing  the  family — millions  of  farni- 
lies — in  a  new  and  finer  understanding! 

. .  .  Yes,  a  substantisil  share  is  carried  by  1 1  ^  ^ 
U.S.E.  Envelopes — still  guaranteed  and  I  |•C•C 
worthy  of  your  continued  confidence.  U  «l  b 

UNITED  STATES  ENVELOPE  COMPANY  •  SPRING 

12  Manufacturing  Divisions. . .  5  Sales-Serrice Offices 
ENVELOPES  —  ESSENTIAL  COURIERS  IN  WAR 
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^  Ever3rthing  we  have  and  hold  dear  has  been  challenged!  Our  foes  be¬ 
lieve  they  can  crush  us  before  we  can  produce  enough  planes,  tanks, 
guns,  and  ships  to  stop  them.  American  industry  has  accepted  this  challenge; 
and  as  one  cog  in  a  mighty  machine.  The  Challenge  Machinery  Company 
is  going  hill  tilt  to  supply  precision  equipment  needed  ;by  builders  of  air¬ 
craft,  ordnance,  and  other  war  materiel. 


That  must  come  first!  But  it  cannot  black-out  a  half-century 
of  business  relations  in  the  graphic  arts  field.  For  the 
duration.  Challenge  will  do  everything  possible  to  main¬ 
tain  its  service  to  customers  and  dealers — to  furnish  neces¬ 
sary  replacement  parts  and  essential  equipment.  Mean¬ 
while,  engineering  development  will  be  continued  to  devise 
improved  Challenge  products  for  the  luture.  426 


^CTOPY 
M  BUY 

Ka  UNITED 
W  STATES 

hR  A”** 
l^nV  STAMPS 


CHALLENGE  MACHINERY  CO 


Main  Oificm  and  Factory: 

GRAND  HAVEN,  MICH. 


EaMiern  Sales  Office : 

50  Church  St.,  NEW  YORK 
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The  World* 8  Most  Widely  Read 

LI 

Graphic  Arts  Magazine 

No.  3  Vandtttcook,  the 
hiVonte  general  purpose 
press.^  Available 


In  many  plants  worn-out  vital.  Now,  when  every  man 
and  obsolete  equipment  is  needed  for  some  war  ef- 
that  should  have  been  dis-  fort,  the  elimination  of  un¬ 
carded  long  ago  is  still  in  necessary  waste  is  a  duty. 


use ---though  inefficient. 

In.  .normal  times,  when 


If  you  feel  that  your  prov¬ 
ing  equipment  should  be 


man  power  was  plentiful,  replaced  for  maximum  pro- 
the  loss  of  man-hours,  and  ,  duction,  write  us  fully,  out- 
money  was  costly,  but  not  lining  your  problem. 

^  Built  in  1941.  All  Vandsxoook  faciliti»s  now  ongagod  with  War  Production. 


PRESSES 


LEVELLERS 


VANDEACOOK  A  SONS,  Main  Ofliea  and  Plant,  900  N.  Kilpatrick  Ava.,  Chicago 
Eutam’ Branch:  216  Eaat  43th  Si.,  Haw  York  •  Canada:  Saars  Lixaitad,  Toronto 


irkif  GAM  is  asked  to  impress  upon  its 
readers  the  urgency  of  complying  with 
Government  orders  as  they  pertain  to 
the  industry. 

Criticism  is  directed  especially  at  the 
many  firms  that  fail  to  show  the  pur¬ 
chaser’s  symbols  and  the  allocation 
classification  number  on  purchase  or¬ 
ders.  Although  space  was  given  this 
subject  in  the  July  issue  of  GAM,  we 
again  point  out  that  17.10  is  the  alloca¬ 
tion  number  of  the  printing  and  pub¬ 
lishing  industries  and  DP,  (domestic 
purchases)  the  symbols  most  frequent¬ 
ly  used  in  the  graphic  arts  industries. 
The  allocation  number,  preceded  by  the 
purchaser’s  symbols,  must  appear  on 
every  order,  excepting  orders  by  and  to 
retailers,  and  on  items  sold  at  an  aggre¬ 
gate  price  of  $15.00  or  less.  They  should 
be  shown  on  orders,  and  iwt  on  copy 
or  proofs.  Printers  failing  to  show 
allocation  numbers  and  symbols  when 
ordering  paper,  type  metal,  photo¬ 
engravings,  electrotypes,  and  so  on,  are 


causing  hardships  for  the  firms  with 
which  they  do  business. 

Readers  are  urged  also  to  comply 
with  Order  M-99,  a  news  item  of  which 
appears  on  page  66  of  this  issue. 
Order  M-99  calls  for  the  scrapping  o( 
old  and  obsolete  cuts,  electros  or  other 
metal  printing*  plates  for  which  there 
is  no  anticipated  use.  The  order  reads 
in  part:  “If  any  person  on  October  1, 
1942,  or  on  the  first  day  of  any  other 
calendar  quarter  thereafter,  owns  or  is 
in  possession  of  any  obsolete  plates, 
and,  if  subject  to  the  provisions  of 
paragraph  (b)  of  this  order,  has  not 
complied  therewith,  such  person  shall 
not,  at  any  time  during  the  same  calen¬ 
dar  quarter,  acquire  or  take  possession 
of  any  plates  containing  restricted  met¬ 
als  or  any  restricted  metals  for  conver¬ 
sion  into  plates  for  use  in  any  printing 
process,  and  no  such  person  shall  use 
or  cause  to  be  used  in  any  printing 
process  any  plates  or  restricted  metals 
so  received  by  him.” 
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FREE 


Attractive  3-color  silk  screen 

Window  or  Connter  Display  Cord 

shows  actual  sample  of  "Deluxe"  21  Folder — 
one  gauge— XMAS  GREETING  ASSORTMENT.  ■ 

Can  Be  Sold  with  or  Without  Imprint 
Profits  up  to  50% 

To  enable  you  to  properly  display  these  gor¬ 
geous  four-fold  greetings  with  the  colorful  coun¬ 
ter  card  so  that  you  can  take  orders  for  name 
imprint  or  resale  without  name,  we  present  this 
bargain  offer — 


CHRISTMAS 

“'CARDS'^ 

COMn-fTf  WUH  EN  /EICPIS. ,  NO  TWO  AtIKf  ! 
PACKED  IN  dPT  SOX! 


Special  Display  Sample  Deal  No.  2 

Send  $2.  Cash,  check  or  money  order  and  receive  POSTPAID  four  (4)  actual 
saleable  boxes  of  this  "DELUXE"  21  Xmas  Card  Assortment  and  FREE  counter 
card.  (Only  one  sample  offer  to  each  dealer.) 


Or  write  on  your  businesg  stationery  for  illustrated  literature  and 
complete  details  of  our  entire  line 


Can  You  Take  Orders  for  Better 
Grade — Personal  and  Business 


Stauder's  exclurive  showing  for  1942  now  ready 
and  available  to  those  who  will  give  this  fine  line 
the  time  and  attention  it  so  richly  deserves. 

This  beautiful  album  contains  selection  of  Genuine 
Engraved  Xmas  Cards  in  price  range  from  $3.50  for 
25  and  upwards  with  customer's  name  inscribed. 
Each  card  a  real  value  in  its  own  price  class  and 
sold  in  three  different  ways. 

With  or  Without  Name  Inscription 
Liberal  dealer's  discount  for  you. 

Supplv  is  limited  and  distribution  will  be  restricted. 
WRlTh  at  once  if  you  are  interested — address 


STAUDER  ENGRAVING  COMPANY 

41 Z8  Belmont  Avenue  Dept.  X-9  Chicago,  Illinois 


You  Cun  Eat  Your  Cuke 
uud  Have  It,  Too 

MERT  SMITH 


★  Grocers,  some  one  has  said,  are  occa¬ 
sionally  kept  from  starving  by  the  edi¬ 
bility  of  their  stock  in  trade. 

While  you  can’t  eat  “print’n,”  your 
product  does  have  this  advantage :  The 
more  you  use  of  it  yourself,  the  more 
you  can  sell  to  your  customers.  If  use 
of  printing  will  save  time  and  stimulate 
business  for  your  prospects,  as  you  tell 
them  it  will,  then  it  will  do  the  same 
for  you. 

Listen.  This  actually  happened. 

Needing  a  small  order  of  printing,  a 
newcomer  in  our  town  took  his  order 
to  our  most  progressive  shop,  a  well- 
equipped,  efficiently  -  operated  small 
plant  owned  by  a  competent  craftsman 
we’ll  call  Joe  Anonymous.  The  work 
was  OK,  done  on  time,  paid  for  on  de¬ 
livery,  but  Joe  slipped  in  one  place, 
for  the  package  contained  only  one 
item  with  his  name  on  it,  the  receipted 
invoice.  It  was  printed  in  somber  black 
on  sulphite  bond,  too,  despite  the  fact 
that  Joe  does  a  good  deal  of  rather  high' 
grade  two-  and  three-color  work.  1 

No  printed  label  on  the  package,  no 
“Thank  You”  enclosure,  not  even  a 
blotter  with  Joe’s  phone  number  in  case 
the  customer  wanted  to  re-order!  Yet, 
Joe  tells  customers  and  prospects  that 
contacting  buyers  through  the  use  of 
good  printing  will  increase  business, 
and  that  the  use  of  carefully  planned 
printed  forms  will  speed  their  work, 
save  time  and  money — but  he  doesn’t 
practice  his  preachments.  What  would 


happen  to  the  Anonymous  plant  if  all  I 
his  customers  were  as  niggardly  in  the  J|| 
employment  of  printing  as  is  Joe?  n 
It  is  true  that  war  conditions  havefl 
curtailed  some  forms  of  advertising^ 
printing,  although  others  are  on  thefl 
increase.  But  let’s  leave  the  heavy 
direct-mail  accounts  out  of  the  pictured 
entirely  and  consider  the  increasing 
need  of  forms,  systems,  and  other 
smaller  units  of  printing,  a  need 
brought  about  by  wartime  demands  for 
speed  and  efficiency.  Your  customers 
now  are  under  a  heavy  strain.  They 
need  to  discover  new  ways  of  accelerat*| 
ing  the  machinery  of  their  business—?! 
to  hold  customers  with  service  im¬ 
paired — to  sell  what  they  can  without 
drawing  on  restricted  materials.  If  you 
can  supply  ideas,  showing  how  they 
can  save  time  and  money  and  retain 
customer  good  will  through  the  in¬ 
creased  use  of  your  product,  you  are  ! 
doing  them  a  real  favor  and  building 
for  the  future. 

If  you  already  have  John  Customer’*  i 
confidence  in  your  ability,  so  that  he 
will  call  on  you  to  help  solve  his  prob¬ 
lems,  that’s  swell.  If  not,  you  can  get 
it,  but  the  going  will  be  tougher. 

It’s  most  important  to  keep  everlast¬ 
ingly  in  mind  that  the  more  genuinely 
USEFUL  printed  matter  your  pros- 
pects  see,  the  more  they  mil  appreciate 
its  value  to  them.  You  can  stimulate! 
and  build  up  this  printing-conscious-^ 
ness  by  making  use  of  your  own  prod- 


12 


The  Graphic  Arts  Monthly — September,  1942 


rturwrmiMnr' 


THE  CHAMPION  PAPER  AND  FIBRE  C 0..  H a m i 1 1 o n,  0  li i o 


★  ★  ★  ★  ★  Paper  brings  countless  supplies  to 

the  boys  in  service . . .  their  smokes  and  shells,  cereals  and 
cartridge  wraps,  small  arms  and  medicine.  Paper  with¬ 
stands  the  attacks  of  weather  and  handlers,  and  brings 
power  and  protection  to  our  protectors.  Champion  makes 
many  war  items,  including  pulp  for  explosives,  waterproof 
wrappings  for  shells,  food  containers,  map  paper,  and  sub¬ 
stitutes  for  critical  materials.  Paper  mill  operation  is  indis¬ 
pensable  to  all  Americans  in  the  field  and  at  home,  and 
Champion  is  very  proud  to  do  its  full  share  on  both  fronts. 


MILLS  AT  HAMILTON,  OHIO  .  .  .  CANTON,  N.  C.  .  .  .  HOUSTON,  TEXAS 

Manufacturen  of  Advertisers  ’  and  Publishers  ’  Coated  and  Vncoated  Papers,  Cardboards,  Bonds,  Envelope 
and  Tablet  IFriting  ,  .  .  2,000,000  Pounds  a  Day 

DISTRICT  SALES  OFFICES 

NEW  YORK,  CHICAGO,  PHILADELPHIA,  CLEVELAND,  BOSTON,  ST.  LOUIS,  CINaNNATI,  ATLANTA 


uct  in  every  logical  place  a  piece  of 
printing  will  fit — and  the  •  places  are 
innumerable! 

One  printer  makes  it  an  iron-clad 
rule  that  no  one  in  his  shop  may  use 
blank  paper  for  any  purpose  if  there 
is  the  slightest  chance  of  a  prospect 
ever  seeing  the  sheet.  Even  the  most 
inconsequential  figuring  is  done  on 
scratch  pads  carrying  his  advertising. 
In  addition  to  scratch  pads  and  the 
usual  forms  of  printed  stationery,  he 
uses  the  following  items  religiously: 

Quotation  Blanks.  Made  in  dupli¬ 
cate,  they  save  time,  avoid  arguments. 
Each  warns  that  the  price  is  for  imme¬ 
diate  acceptance. 

Acknowledgment  of  Orders.  Post¬ 
cards  mailed  when  order  is  written  up. 
Space  allowed  for  brief  description, 
price,  delivery  date,  etc.  Errors  of 
entry  are  caught  before  they  do  any 
harm  if  the  customer  checks  the  ac¬ 
knowledgment  over,  as  most  of  them  do. 

Rush  Labels.  Lots  of  red  ink  on 
these — copy  reads :  “Here  is  the  order 
you  asked  us  to  RUSH.  It  was  received 
_ ;  it  was  delivered 

99 

Proof  Labels,  More  argument-elimi¬ 
nators.  “Please  check  this  proof  care¬ 
fully  and  return  promptly.  Work  can 
not  proceed  until  we  have  the  proof 
back,  OK’d  or  marked  ‘OK  with  cor¬ 
rections*.” 

Reminder  Cards.  These  business  re¬ 
ply  cards  are  sent  to  customers  in  a 
sealed  envelope,  to  prevent  their  sup¬ 
ply  of  standard  forms  from  running 
out,  the  approximate  re-order  time 
being  obtained  from  the  ledger  or  order 
book.  Copy:  “Our  records  show  that 
your  supply  of  the  following  items  may 
be  about  exhausted.  If  you  wish  the 
order  repeated,  please  OK  this  card 
and  drop  it  in  the  mail  to  insure  having 
a  new  supply  on  hand  when  you  need 
it.”  The  reminder  is  followed  up  by 
a  sales  call  in  a  few  days,  if  necessary. 

**Thank  You**  Slips.  One  goes  in 
each  box  or  package,  thanks  customer 


for  business,  guarantees  full  count  and 
good  workmanship. 

,  Checks.  Specially  printed,  they  iden¬ 
tify  the  printer  at  a  glance. 

Remittance  Blanks.  They  give  the 
necessary  information,  invoice  numbers 
covered,  deductions,  etc.  Save  time  ®f 
both  printer  and  recipient. 

Package  Labels.  Convey  essential  in¬ 
formation  about  contents  of  each  pack¬ 
age  :  Form  name  or  number,  quantity, 
starling  and  ending  numbers,  etc. 

Reminder  Slips.  Inserted  in  the  last 
package  of  each  numbered  job,  they 
call  customer’s  attention  to  the  fact 
that  his  supply  is  running  low. 

This  printer  also  uses  specially 
printed  forms  in  his  office,  such  as 
ledger  sheets,  invoices,  time  cards,  job 
envelopes,  cost  sheets,  sales  record 
cards,  salesman’s  reports,  etc.  Each 
form  is  numbered,  though  form  num¬ 
bers,  in  this  printer’s  wprds,  “are  not  a 
great  deal  of  use  to  us.  But  we  use 
them  to  impress  our  customers  with 
the  idea  that  our  work  is  systematic 
and  efficient.  They  often  suggest  that 
the  customer  have  his  own  forms  indi¬ 
cated  by  number,  too,  which  lets  us 
get  a  comprehensive  picture  of  his 
whole  set-up  during  the  discussion. 
Then  we  make  suggestions  for  stand¬ 
ardization  or  simplification,  which  in 
the  long  run  means  more  business  for 
us.” 

Each  of  the  printed  pieces  used  is 
well  executed  on  a  good  grade  of  paper, 
using  two  colors  of  ink  on  most.  All 
follow  a  set  typographical  motif  for 
additional  identification  value. 

“This  wide  use  of  our  own  product,” 
the  printer  states,  “is  the  most  potent 
sales  force  we  have ;  it  is  always  on  the 
job  at  low  cost,  and  we  have  traced 
business  to  most  of  the  items  we  use, 
at  one  time  or  another.  We  are  our 
own  best  customers — such  good  ones, 
in  fact,  that  we  do  not  hesitate  to  do 
our  own  work  in  overtime  if  we  run  low 
when  rushed.  It  pays  us.” 
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ibfiouse  equipment  is  in  a 
^Irange  that  does  not  fe* 


fronf^ek.  The  Roime  Eco:^k 
omy  Miterer 

when  available.;  ' 

It  is  important  to  tjheck  yfiyAl 
needs  and  make  nece^«ry 
placements  of  equii>ment  while 
it  is  still  available.  Use^^ejlist 
in  the  next  column  as  a  guide — 
and  write  for  complete  mforma* 
tion,  or  see  your  Rous#  dealer. 


No  priority  needed  to 
purchase  the  Rouse 
Economy  Vertical  Miterer. 


□  Rouse  Composing  Sticks.  A  kind 
and  size  for  every  purpose. 

□  Rouse  Lead  and  Rule  Cutters.  Sev¬ 
eral  accurate  and  efficient  styles 
and  models  —  priced  for  large  and 
small  plants. 

□  Rouse  Hand  Mitering  Machines. 

Cut  miters  that  join  and  lock  prop¬ 
erly.  Every  machine  is  precision 
built. 

Q  Rouse  Slug  Clippers.  Every  com¬ 
positor  and  pressman  should  have 
one. 

□  Rouse  Type  Gauge. 

Q  Rouse  Composing  and  Make-up 
Rules. 

□  Rouse  Sennett  Positive  Assembler. 

□  Rouse  Newspaper  File  Racks. 

□  Rouse  Page  Frames. 

□  Rouse  Register  Quoins. 

O  Rotise  Newspaper  Bases. 


H.B.  ROUSE  ▼&  COMPANY 


2214  NORTH  WAYNE  AVENUE,  CHICAGO.  ILLINOIS 


Conversion.... 

Is  it  possible  in  the  Printing  Industry? 

bu  J.W.  Rockefeller,  Jr. 

'  Consulting  Engineer 


Part  n 

★  In  the  previous  article  of  this  series, 
the  statement  was  made  that  today, 
WAR  is  the  country’s  one  business. 
This  fact  becomes  daily  clearer.  Al¬ 
though  the  output  of  war  materials  sur¬ 
passes  the  most  optimistic  estimates  of 
yesterday,  it  will  have  to  be  expanded 
further  before  the  victorious  termina¬ 
tion  of  hostilities  is  in  sight.  This 
means  greater  curtailment  of  ordinary 
peacetime  products  of  manufacture  and 
more  conversion  to  strictly  war  busi¬ 
ness.  In  setting  up  a  country  as  an 
armament  plant,  two  courses  of  proce¬ 
dure  may  be  followed.  A  brand  new 
plant  may  be  built  both  physically  and 
in  the  matter  of  personnel  or  existing 
plants  may  be  integrated  into  one  large 
manufacturing  organization. 

If  the  first  course  is  followed,  build¬ 
ing  materials  must  be  produced  and 
will  require  transportation  facilities  to 
move  them  to  the  point  of  construction 
of  new  factories.  Personnel  for  the  new 
plants  must  be  hired,  tried  and  weeded 
out  and  housing  to  accommodate  it  will 
have  to  be  constructed  upon  new  sites. 

The  second  manner  of  building  the 
general  war  production  plant,  that  of 
integrating  existing  plants,  entails  the 
use  of  buildings  already  constructed, 
not  only  for  the  housing  of  the  factory, 
but  for  housing  of  employees.  It  as¬ 
sumes  the  utilization  of  such  existing 
general  factory  equipment  as  skids, 
hoists,  conveying  equipment,  trucks, 
etc.,  the  utilization  of  existing  office 


equipment  such  as  furniture,  files,  type¬ 
writers,  lighting  fixtures,  adding  ma¬ 
chines  and  telephones  and  most  impor¬ 
tant,  existing  personnel  in  its  present 
organization.  It  possesses,  in  short, 
many  advantages  both  in  the  point  of 
material  and  time  savings  over  the  first 
course  and  it  is  interesting  to  note  that 
in  its  recent  order  to  curtail  the  expan¬ 
sion  of  factory  buildings,  our  Govern¬ 
ment  has  recognized  the  general  advan¬ 
tages  contained  in  this  second  course. 

Jane  Doe  who  works  for  the  XYZ 
Printing  Company  need  not  be  released 
from  the  payroll  of  her  company  and 
spend  several  weeks  being  interviewed 
by  various  employment  agencies  and 
prospective  employers;  taking  trade 
tests  and  being  inducted  into  a  new 
organization.  Instead,  the  XYZ  Print¬ 
ing  Company  itself  will  be  inducted 
into  the  national  war  effort.  Jane  Doe 
will  not  change  her  home  address  nor 
her  method  of  travel  to  and  from  work. 
She  will  not  change  bosses.  She  will 
merely  learn  the  different  job  which 
she  would  otherwise  be  compelled  to 
learn  under  new  surroundings, 
t  At  the  time  this  country  entered  the 
war,  there  was  available  but  a  small 
part  of  the  actual  war  needs  for  ma¬ 
chine  tools  and  this  consisted  of  multi¬ 
purpose  machines  high  in  cost  and 
requiring  usually  the  services  of  an  ex¬ 
perienced  machinist  to  set  them  up  for 
the  various  jobs  which  they  are  capable 
of  handling.  The  comparatively  small 
peacetime  requirements  together  with 
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BUSINESSMEN  are  losing  skilled  workers  In  SEE  YOUR  PRINTER!  You  are  the  man  to  sho 


Maybe  there's  an  idea 
here  that  will  help  me! 


plants  and  in  offices.  Where  are  they  going  to  get 
help  to  replace  these  men?  The  abore  Hammer- 
mill  advertisement  appearing  this  month  in  The 
Saturday  Evening  Post  shows  how  printing  and 
paper  can  help  replace  man  power  ...  and  help 
green  hands  be  more  efficient. 


how  to  eliminate  confusion,  speed  up  work  anj 
get  jobs  done  right.  And  Hammermlll  advertiain 
tells  them  just  that!  It  brings  you  into  the  pic 
tare  as  the  man  your  customers  can  depend  o^ 
for  expert  help  and  advice  in  planning  printin 
and  buying  paper. 


Name. 


Position. 


60  GIRLS  BACK  YOU  UP  when  you  recommend 
Hammermill  Bond  for  printed  forms.  Their  keen, 
trained  eyes  check  it  sheet  by  sheet,  discarding 
those  not  up  to  standard.  And  IS  supervisors 
double-check.  That’s  why  Hammermill  Bond  hat 
to  be  good.  That’s  why  you  can  recommend  it 
with  confidence. 


(Please  attach  to  buslnou  letterhead 


FREE  BOOKLETS  for  your  customera.  Every  tim 
you  go  after  a  printing  job  take  along  thea 
booklets  offered  in  Hammermill’s  national  adver 
tising.  Show  your  prospect  how  they  can  hel] 
organise  his  office  efficiently.  These  booklets  hel] 
speed  up  his  work  ...  help  you  sell  more  print 
ing.  Send  for  copies. 


Hammermill  Paper  Company.  Erie,  ij 

Please  send  me.  free,  one  each  of  t- 
booklets.  **21  Ways  to  Keep  a  Cl 
Desk”  and  **How  to  Design  a  Busin 
Form.”  (I’ll  call  for  more  after  I  lo 
them  over.)  cam 


the  likelihood  of  change,  restricted  al¬ 
most  to  the  point  of  elimination,  the 
building  of  any  special  single-purpose 
machines.  Our  entry  into  the  war,  of 
course,  has  changed  all  this. 

Compared  with  the  multi-purpose 
machine,  the  special-purpose  machine 
is  cheaper  to  construct,  can  be  built 
quicker  and  can  be  operated  by  a  per¬ 
son  with  considerably  less  training. 
This  has  been  found  to  be  the  case,  of 
course,  in  the  automotive  industry,  al¬ 
ways  used  as  an  example  of  large  scale 
production.  In  contrast  to  the  multi¬ 
purpose  machine,  there  are  now  either 
in  being  or  at  least  on  drafting  boards, 
single  purpose  machines  which  will 
take  their  places. 

The  production  of  much  of  our  war 
equipment  will  go  from  the  hands  of 
trained  machinists  on  the  multi-pur¬ 
pose^  machine  to  the  hands  of  girl  op¬ 
eratives  on  single-purpose  machines. 
To  date,  few  are  familiar  with  these 
machines  since  as  yet  most  have  yet  to 
be  built.  For  this  reason,  it  will  be  as 
easy  to  train  a  bindery  girl  in  their  op¬ 
eration  as  it  would  be  to  train  someone 
with  years  of  experience  on  a  totally 
dissimilar  machine.  This  training  can 
be  accomplished  as  well  in  a  plant 
which  formerly  produced  printing  as 
elsewhere. 

The  country’s  decision  to  draft  or¬ 
ganizations  without  first  disintegrating 
them  coupled  with  the  advent  of  the 
single-purpose  machine  is  the  greatest 
threat  to  the  Axis  powers  and  at  the 
same  time  the  best  news  for  the  printer, 
for  it  gives  him  substantial  hope  of  re¬ 
maining  in  business  for  the  duration, 
if  not  as  a  printer,  at  least  as  an  or¬ 
ganization. 

The  war  is  gradually  developing  into 
a  contest  of  mechanical  ingenuity  and 
large  scale  production  particularly  of 
aircraft  and  this  is  one  of  the  most 
optimistic  notes  in  an  otherwise  gloomy 
picture.  Every  part  that  goes  into  air¬ 
craft  manufacture  must  be  made  not 
only  strong  but  light  in  weight  and 


materials  and  designs  are  influenced 
by  this  factor.  Unlike  the  work  carried 
on,  for  example,  in  the  locomotive  re¬ 
pair  shop,  the  work  at  the  aircraft  fac¬ 
tory  is  not  ponderous.  Much  of  it,  in 
fact,  can  be  performed  by  girls  and  the 
average  printing  plant  floor  is  built 
strong  enough  to  withstand  any  load 
which  the  manufacture  of  aircraft  ac¬ 
cessories  or  parts  will  place  upon  it. 
As  pointed  out  in  a  previous  article, 
the  natural  step  for  the  printer  going 
into  an  essential  war  industry  is  from 
the  handling  of  paper  to  light  metals. 

We  have  always  been  well  equipped 
with  punch  presses  and  forming  presses 
and  in  general  most  of  the  equipment 
necessary  for  handling  the  production 
of  metal  parts  on  a  large  scale.  These 
presses  and  machines  which  were  for¬ 
merly  used  largely  in  the  production  of 
automobiles,  vacuum  cleaners,  type¬ 
writers  and  other  office  and  household 
equipment  are  now  liberated  for  use 
in  the  manufacture  of  war  necessities. 
Unfortunately  the  operation  of  this  ma¬ 
chinery  requires  the  use  of  tools  and 
dies  and  those  which  were  used  in  man¬ 
ufacturing  peacetime  products  cannot 
in  most  cases  be  used  to  make  the  mate¬ 
rials  of  war.  Consequently  there  has 
developed  the  most  acute  shortage  of 
tools  and  die  makers  that  the  world 
has  yet  seen. 

On  short  runs  of  metal  products  such 
as  quantities  of  3000  to  5000,  a  set  of 
dies  for  blanking,  piercing  and  form¬ 
ing  might  well  require  eight  to  ten 
weeks  and  run  in  cost  from  $300  to 
$500.  Once  these  dies  were  made  and 
set  in  the  press,  the  5000  run  might  re¬ 
quire  in  the  neighborhood  of  two  hours 
to  complete.  Here  again  the  printer 
meets  his  old  friend,  “Makeready”  in 
an  exaggerated  form. 

There  are  many  orders  available  for 
short  run  metal  products  and  if  these 
can  be  made  without  the  use  of  tools 
and  dies,  the  printer  will  not  only  be 
able  to  find  use  for  his  semi-skilled 
( Continued  on  page  62) 
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The  right  rollers  for  the  season  are  of 
prime  Importance  In  economical  produc¬ 
tion  and  good  printing.  Composition  (glue- 
glycerine)  rollers  must  be  made  for  the 
season  In  which  they  are  to  be  used. 

Out-of-season  rollers  cannot  give  proper 
coverage.  They  make  it  necessary  to  de¬ 
crease  press  running  speed  and  cause  cuts 
and  type  to  fill  up.  Offset  hazards  are  in¬ 
creased.  A  good  printing  job  is  impossible. 

Bingham  Rollers  are  tailor-made  to  fit 
the  season  in  your  territory.  Send  your 
spare  rollers  to  the  nearest  Bingham  fac¬ 
tory  and  specify  the  date  wanted.  They 
will  be  cast  true,  tough,  and  long-lasting — 
and  delivered  to  your  order. 


SAM’L  SINGHAM’S  SON  MFG.  CO 


CHICAGO 


AtlanU 

Das  Molitas 

Indianapolis 

Minnaapolis 

Ptttsburgli 

ClevelaiMl 

Datr^ 

KaianuuEoo 

Nashvilla 

St.  Louis 

Dallas 

Houston 

Kansas  City 

Oklahoma  CKy 

$pringfiald,0. 

HOW’S  llau/i  AO^ISKtlSJHO 


PRINTERS  WHO  AOmnSE 

should  send  specimens  for  re¬ 
view,  comment  and  constructive 
criticism  in  this  space  direct  to 
Harold  Marshall.  Readers  writ¬ 
ing  to  printers  for  specimens  of 
pieces  mentioned  should  en¬ 
close  adequate  postage. 


★  Merrill  E.  Jackson,  Kansas  City  (Mo.)  mail  order  oracle  is  no  stranger  to 
this  page.  We’ve  been  commenting  on  his  efforts,  both  pro  and  con,  for  years. 
A  recent  letter  from  Merrill  tells  an  important  dollars-and-cents  story  that 
wise  readers  will  heed :  “If  you  had  seen  the  orders  rolling  in  during  the  past 
forty-five  days — all  with  cash,  you’d  be  more  comnnced  than  ever  that  mail 
advertising  pays,  and  it  pays  BIG.”  . . .  for  your  courtesy  in  writing,  a  big  AA ; 
for  your  carelessness  in  addressing  me  as  “Hubert”  (you  wouldn’t  do  that  to  a 
customer,  would  you?) ,  ten  and  a  half  lower  case  d’s. 


ItEDSON-RICE  CORPORATION,  2138 
Champa  St.,  Denver.  This  firm  does  a  spe¬ 
cialty  business  in  large-scale  lithographed 
runs  of  letterheads  and  envelopes;  judging 
by  some  of  its  specimens,  it  knows  what 
it's  all  about,  too.  Its  mail  promotion  uses 
an  excellent  phrase  as  its  central  theme: 
“The  Shop  Window  of  Your  Business." 
That’s  a  fine  description  of  a  letterhead’s 
function,  but  I  find  that  your  story  is 
presented  in  loose  and  disjointed  manner ; 
your  blotter,  order-form,  business  reply  en¬ 
velope  and  specimen  sheet  are  certainly 
all  valuable  promotional  units.  I  get  the 
impression,  however,  that  the  job  suffers 
from  lack  of  planning  and  co-ordination. 
Ad  Rating:  B. 

MAILOGRAPH  COMPANY,  Inc.,  39 
Water  Street,  New  York  City.  Two  recent 
monthly  messages  that  any  printer  would 
do  well  to  bring  to  his  own  list:  (1)  “For 
people  who  ‘HAVE  NOTHING  TO 
SELL”’— (2)  “How’m  I  Doin,  Pop?’’— 
a  warning  that  tells  smug  business  oldsters 
to  “Look  out  for  the  business  youngsters” 
— a  lesson  for  World  War  II  from  World 
War  I.  Ad  Rating:  A. 

THE  GARNETTS,  116  North  Cleveland. 
Cushing,  Oklahoma.  Your  “So  Whatl" 


house  organ  is  as  bright  and  interesting  as 
its  title.  I  approve  of  your  format,  but 
suggest  that  you  make  your  house  ads 
smaller,  and  scatter  them  through  the  book¬ 
let  to  a  greater  extent.  Ad  Rating :  B. 
EMPIRE  PRESS,  95  New  Jersey  Railroad 
Ave.,  Newark.  “Step  Ahead  with  Good 
Printing,”  says  Empire’s  two-color  triple 
postcard.  Unless  you  happened  to  reach  a 
few  guys  who’d  just  had  fights  with  their 
reg^ular  printers,  I  don’t  imagine  that  this 
job  got  you  too  much  business.  Your 
appeal — “printing”  is  too  general;  I  feel 
that  you  must  put  ideas  into  your  pros¬ 
pects’  heads,  and  the  only  way  you  can  do 
that  is  by  offering  concrete  suggestions. 
Don’t  sell  “good  printing” — sell  the  good 
profits  or  time  saving  efficiency  that  your 
work  will  bring.  Ad  Rating:  C. 

J.  A.  WANT  ORGANIZATION,  Inc., 
122  Fifth  Avenue,  New  York  City.  “I’ve 
Got  the  War  Time  Blues”  is  a  bright  little 
self-mailer  that  treats  the  “don’t  forget 
me”  theme  in  a  light  and  readable  manner ; 
cartoon  illustrations.  Ad  Rating:  A. 
WRIGHT  PRINTING  CO.,  518  Taylor 
Street,  Amarillo,  Texas.  Stop  me  if  I’m 
wrong,  J.  F.,  but  isn’t  “Wright’s  Typo- 
dermic”  a  stock  house  organ  proposition? 
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EAGLE-A 


PAPERS 


MORE 


than  a  trade-mark 


The  Eaglc'A  is  more  than  a  means  of  identifying  our  products. 
It  stands  for  constant  research  in  paper  making,  it  means  the 
best  skill  in  paper  manuhicture,  and  it  is  a  symbol  of  integrity 
of  an  organization  that  has  served  American  business  since  the 
turn  of  the  century. 

Today,  more  than  ever,  £agle-A  papers  are  doing  a  big  job.  They 
are  speeding  war  production  by  providing  dependable,  work¬ 
able  [>apers  for  every  office  and  hiaory  form;  permanent  papers 
for  invaluable  records  of  accounting;  stationery  and  advertising 
papers  to  carry  die  messages  of  confidence  in  the  future  and  pre- 
dicrions  of  the  better  things  American  business  will  be  able  to 
offer  when  peace  returns. 

Whatever  the  business  or  technical  paper  requirements,  Eagle-A 
papers  offer  you  a  wide  selection  with  always  the  assurance  diat 
the  Eagle-A  trademark  represents  value  that  stands  out  and 
quality  that  stands  up. 

Keep  your  files  of  Eagle-A  samples  up-to-date  .  .  .  write  us  for 
replacements  of  test  sheets  or  sample  books.  Or  your  Eagle-A 
pper  merchant  will  gladly  serve  you. 


AMERICAN  WRITING  PAPER  CORPORATION 

HOLYOKE,  MASSACHUSETTS 


You  wouldn’t  want  credit  for  somebody 
else’s  brainchild  now,  would  you?  It’s  my 
ffuess  that  you’re  responsible  for  the  maga* 
zine’s  clever  title,  “Typodermic,”  and  that 
rates  an  A. 

COMMERCIAL  PRESS,  3521  Butler  St., 
Pittsburgh.  This  shop  goes  after  the  paper 
shortage  bogey  on  a  straight-from-the- 
shoulder  rumor-shattering  blotter  that 
minces  no  words  in  its  short,  pointed  mes¬ 
sage.  Ad  Rating:  A. 

T.  JAMES  CLARKE  BOX  &  LABEL 
WORKS,  Inc.,  38  Charles  St.,  Jamestown. 
N.  Y.  This  firm  specializes  in  pill  and 
powder  boxes  for  the  drug  trade.  Accord¬ 
ing  to  its  letterhead,  it’s  been  at  it  since 
1894;  however,  I  don’t  think  it  can  trace 
too  much  of  its  success  to  advertising  effort. 
It  does  send  out  many  blotter  mailings,  but 
it’s  difficult  to  judge  which  of  them  boasts 
the  least  bad  layout  and  type  arrangement. 
These  jobs  cost  you  time  and  money,  T. 
James,  why  not  invest  a  few  more  dollars 
in  good  professional  help?  Ad  Ratings:  C. 
ACME  PRINTING  CO.,  510  South  Brook 
St.,  Louisville.  Remember  the  “Keep  ’Em 
Flying’’  blotter  we  thought  so  well  of  a 
couple  of  months  ago?  Acme  says  it’ll  fur¬ 
nish  electros  of  the  illustration  for  $3.21 
(cost  price),  plus  postage.  Many  thanks, 
Mr.  Sutterlin. 

THE  SHEPARD  PRESS,  225  Varick  St., 
New  York  City.  This  company  employs  a 
shadow  letter  technique  that  gives  it  an 
effectively  designed  blotter;  printed  in  two 
colors.  A  business  reply  card  travels  along 
to  bring  back  the  inquiries.  Ad  Rating :  A. 
TAYLOR’S,  469  High  Street,  Morgan¬ 
town,  West  Virginia.  This  shop  goes  after 
the  extra  revenue  of  “second  color’’  work 
on  letterheads,  etc.  A  well-planned  blotter 
that  says  a  great  deal  with  very  few  words, 
does  a  good  promotional  job.  I  feel  that 
your  letterhead  could  be  re-designed  to 
greater  advantage,  especially  to  bring  out 
that  second  color  angle.  Ad  Rating:  A. 

BOB’S  CARD  SHOP,  1535  East  Tenth, 
Tulsa,  Oklahoma.  Bob,  who’s  all  of  17, 
is  starting  out  on  the  right  foot  by  giving 
plenty  of  space  to  the  Treasury’s  War  Bond 
message  on  his  envelopes.  How  about  doing 
some  advertising  of  your  own.  Bob? 

McCALIP-BARTON  PRESS,  16  North 
Franklin  St.,  Brazil,  Indiana.  It’s  always 
a  good  idea  to  boost  Home  Industries  as 


you  do  on  your  printed  matter,  but  when 
you  go  to  the  extent  of  telling  folks  that 
every  dollar  spent  out  of  town  is  gone  for¬ 
ever,  I  think  you're  carrying  the  grudge 
too  far.  That  kind  of  an  attitude  is  ex¬ 
tremely  narrow,  and  breeds  dangerous  iso¬ 
lationism.  How  long  do  you  think  that 
your  town — and  your  shop  would  prosper 
if  outsiders  didn’t  send  in  orders — and  dol¬ 
lars?  Aside  from  that,  I  think  you’re  at¬ 
tempting  to  tell  too  many  stories  on  one 
blotter;  very  confusing.  Ad  Rating:  C. 
MANHATTAN  ANNOUNCEMENTS 
CORP.,  140  West  22nd  St.,  New  York 
City.  This  firm  specializes  in  unusual  fold¬ 
ers,  etc.,  and  uses  one  of  the  perforated- 
edge  type  for  its  own  promotion.  The  in¬ 
side  copy  is  headed  “You  opened  this  an¬ 
nouncement — Ask  yourself  WHY?’’  A  very 
logical  approach.  Ad  Rating:  B. 
BOCHAN  PRESS,  12  Meadow  St.,  Clare¬ 
mont,  N.  H.  This  enterprising  shop  is  right 
in  tune  with  the  times.  It’s  designed  half- 
a-dozen  envelopes  for  restaurant  sugar  ra¬ 
tions,  and  promotes  them  with  actual  sam¬ 
ples  pasted  in  a  folder.  A  letter  and  busi¬ 
ness-reply  order  card  complete  the  mailing. 
Ad  Rating :  A. 

POGUE  PRINTING  CO.,  Cleburne, 
Texas.  “Put  It  in  Writing,’’  says  Oscar, 
and  gives  you  a  nice  thick  little  pad  to  help 
you  do  it;  no  ad  except  on  the  cover, 
which  makes  it  a  thoughtful  gift.  Ad  Rat¬ 
ing:  A. 

PRACTICAL  ENGRAVING  CO.,  Inc., 
30  West  15th  Street,  New  York.  A  beau¬ 
tifully  designed,  handsomely  engp-aved  an¬ 
nouncement  form  attractively  promotes  this 
firm’s  specialty.  For  a  moment  we  thought 
we  had  an  invitation  to  one  of  the  season’s 
top-flight  debuts!  Ad  Rating:  A. 

LUTZ  &  SHEINKMAN,  421  Hudson  St., 
New  York,  N.  Y.  A  four-page  illustrated 
letter  does  a  fine  job  of  taking  the  reader  on 
a  pictorial  tour  of  this  big  offset  house’s 
plant.  Ad  Rating:  B. 

FRANKLIN  &  SON,  Leesburg,  Virgpnia. 
Want  to  see  a  handsome  and  effective  job 
on  the  back  of  a  government  postal?  Ask 
Franklin  &  Son  to  send  you  one  of  their 
mailings  quoting  a  recent  statement  of 
General  MacArthur’s.  Ad  Rating:  A. 

V...-. 

—ON  PAY  DAY,  BUY  BONDS— 
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THE  HOWARD  fJlPER  MILLS  •  Urbani,  Ohio  Tl|  MAXWEtl:  PAPER  MILLS  •  FriakSa,  01 

HOWARD  BdMO  •  HOWARD  UDQiR  ^  .  :^j^^^^AXWCU  BOND  •  MAXWELL  OFFSET 

THE  AETRA  PAPfi  MILLS  DAYTOH  EHVELOPE  GO.*  •  •  Daytoa,  01 

CORRECT  BO)^jP^«^1c6PAQUf  ALL  GRADES,  ALL  STYLES,  ALL  SIZES 


A  Necessary 

Profit  Control! 

GEORGE  M.  DODSON 


The  printer  cannot  hope  to  eliminate 
all  accidents  and  errors,  but  he  should 
constantly  work  on  their  reduction  un¬ 
til  they  approach  the  vanishing  point. 
Inaccurate  ordering  of  stock,  errors  in 
recommendations  to  customers,  mixups 
in  deliveries,  equipment  failures  due 
to  neglect,  minor  physical  accidents 
and  other  things  which  interfere  with 
the  normal  and  profitable  conduct  of 
business  are  all  matters  calling  for 
analysis  so  they  may  be  brought  under 
control. 

One  of  our  printer  friends  told  us 
how  he  takes  care  of  the  profit  angle 
of  this  problem  in  a  practical  way.  His 
reasoning  was  something  like  this : 

“Experience  shows  that  I  will  have 
losses  of  $200  or  |300  a  year,  due  to 
troubles  which  cannot  be  charged  back 
to  the  individual  customer,  for  they 
were  not  his  fault.  I  add  an  amount  to 
my  overhead  to  take  care  of  these  mat¬ 
ters,  so  the  expense  is  spread  over  all 
the  business  I  handle.  Each  order 
bears  its  share  of  this  expense,  instead 
of  having  to  charge  it  all  to  a  few 
orders.” 

Note  the  advantages  of  such  a  pro¬ 
gram.  It  discourages  price  cutting  by 
taking  into  consideration  the  very  real 
expense  of  accident®  and  errors,  and 
the  necessity  for  figuring  part  of  their 
cost  in  each  order.  It*s  a  kind  of  in¬ 


surance  planned  by  the  printer  himself,  | 
and  will  handle  losses  not  covered  byj 
ordinary  policies.  Perhaps  best  of  all,! 
by  setting  an  estimate  on  the  probables 
losses,  it  shows  clearly  how  profits  may  ^ 
be  bettered  by  reducing  the  actual  cost  i 
of  accidents  and  errors.  Finding  a  way 
to  cut  such  losses  by  20%  or  more 
means  a  good-sized  amount  of  money 
may  be  moved  into  the  profit  column 
each  year. 

A  serious  study  of  the  problem  will 
give  you  a  new  slant  on  this  phase  of 
your  business,  when  you  see  what  part 
of  your  volume  is  required  simply  to 
offset  the  effect  of  mistakes  of  one  sort 
or  another.  Remember,  too,  that  every 
dollar  saved  here  goes  directly  and 
completely  into  profits:  so  far  as  the 
reduction  of  these  forms  of  loss  is  con¬ 
cerned,  a  dollar  saved  is  actually  a 
dollar  earned. 

The  profit  the  printer  hoped  would 
be  net  income  on  an  order  may  be 
wiped  out  by  these  unexpected  ex¬ 
penses.  The^’efore,  the  income  he  en¬ 
joys  from  his  business  will  be  largely 
subject  to  chance,  until  he  puts  the 
whole  proposition  on  a  more  efficient 
footing.  A  practical  system  may  be 
built  on  these  three  points:  (1)  Insur¬ 
ing  all  risks  where  such  insurance  is 
available  in  standard  policies.  (2)  Car- 
( Continued  on  page  65) 
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JOliX  IX  IHK  FI«HT  FOR  VICTORY 


[  COMPO’S  HANDFINISHED  RULE  IS 

UNIFORM 

in  Quality — Cast  from  a  special  hi-test  ma¬ 
terial  under  constant  supervision  of  men 
with  years  of  experience. 

Handfinished  to  insure  highest  possible 
accuracy. 

ONLY  19c  PER  LB. 

Uniform  LEADS  and  SLUGS — cast  from  high 
quality  metal  and  checked  and  rechecked 
for  accuracy. 

ONLY  UVic  PER  LB. 

Pricet  Subject  to  Change  Without  Notice 

Uniform  Service — All  rule  faces  in  stock.  2 
to  36  pt.  100  lbs.  minimum.  Order  can  be 
assorted  rules  and  spacing  materials.  Imme¬ 
diate  shipment.  These  low  prices  compel  us 
to  request  check  with  order  to  eliminate 
bookkeeping.  Wall  chart  on  request. 


COMPO  RULE  CO. 

55  E.  Wacker  Drive  Chicago,  III. 


The  BOLTON  KNIFE 


It  is  the  Knife  that  does  the  cutting 


John  W.  Bolton  &  Sons,  Inc. 

Lawrence,  Mass. 


f 

i 


Composing 

Questions 


answered  by  ! 

HAYWOOD  H.  HUNT  ' 

Letterspacing 

Q  There  has  been  some  discussion 
m  recently  in  trade  journals  on  the  \ 
subject  of  letter  spacing.  One  of  these 
articles  stated  that  bold  caps  needed 
more  space  added  between  characters 
than  medium  or  light  types.  Person- 
ally,  I  have  an  aversion  to  widely  letter¬ 
spaced  bold  type — either  caps  or  lower 
case.  Any  light  you  might  be  able  to 
throw  on  this  subject  will  be  appre¬ 
ciated. 

G.  McN.,  St.  Joseph,  Mo. 

Hurriedly  answering  your  query, 

■ or  perhaps  agreeing  with  you 
without  having  read  the  article  you 
mention,  we  will  merely  state  that  we 
think  that  most  letterspacing  is  over¬ 
done,  and  that  in  many  cases  the  fin¬ 
ished  result  would  be  improved  by  little 
or  no  letterspacing,  and,  instead,  cut¬ 
ting  some  capitals — sucb  as  LY,  AW, 
and  similar  combinations  closer  to¬ 
gether.  We  dislike  indiscriminate  let¬ 
terspacing  of  bold  caps,  because  they 
become  “jumpy”  and  “spotted”  when 
separated  with  an  abnormal  amount  of 
spacing.  There  are  of  course  exceptions 
to  all  sorts  of  rules,  but  except  in  extra- 
large  display  lines  we  are  accustomed 
to  taking  in  an  entire  word  at  a  glance, 
and  unless  the  typographic  treatment  is 
intended  as  a  “picture”  instead  of  a 
means  of  transmitting  thought,  it  has 
failed  in  its  purpose.  There  are  of 
course  occasions  where  the  extrava¬ 
gance  of  a  “typographic  picture”  is  de¬ 
sirable,  but  we  still  feel  that  the  com¬ 
mon  sense  rules  of  utility  are  too  often 
violated  for  the  sake  of  oddity.  As  we 
have  previously  mentioned  in  these  col- 
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Stereotype  Equipment  Company  Plant  Goes 

ALL-OUT  on  WAR  PRODUCTION 


STEREOTYPE  EQUIPMENT  CO.  ; 

2815-21  IRVING  PARK  ROAD.  CHICAGO.  ILLINOIS  i 

I 


\iEsa^^^ 

50  say  outstanding  W 
Printers  and  Typog- 
rapbers  about  ^ " 
STRIPPOUNDERS*  PRODUCTS 

•  Printers  and  typographers  can  save  money 
by  using  Stripfounders’  quality  rule  and 
spacing  materials.  Not  only  in  cost  but  plus 
the  added  savings  in  time  during  makeup, 
lockup  and  makeready  operations. 

It  will  pay  every  plant  operator  to  give 
Stripfounders’  Products  a  trial.  Send  now  for 
low  prices  and  descriptive  Wall  Chart  show¬ 
ing  die  complete  faces  in  stock. 

STRIPFOUNDERS 

512  Sh«rman  Str««t  Chicago,  IllinoU 


These  catalogs  are  FREE 

No*  9-A*  More  than  100  series  of  the 
famous  Baltotypes,  backed  by  that 
speedy,  accurate  Sorts  Service, 
•oltotypo  Handy  Boxes*  Over  150 
low  priced  fonts  of  logotypes,  orna¬ 
ments,  initials,  fractions,  emblems,  etc. 

BALTIMORE  TYPE 

Or  the  dealer  in  your  city  Baltimore,  Md* 


L  ENCRAVED  I 
CERIIFICAIES 

BROTHER  I 


EKCRAVERI 


umns,  we  believe  there  is  a  great  deal 
more  excessive  letterspacing  of  con¬ 
densed  gothics  than  is  good.  However, 
like  measles,  some  of  these  vogues  have 
to  run  their  courses.  Maybe  lack  of 
time  during  this  war  period  will  cause 
some  of  the  abundance  of  letterspacing 
to  disappear. 

V _ 

“Brush  Script” 

QOne  of  the  machine  companies 
•  has  had  some  free-floimng  scripts 
on  the  market  for  some  timey  hut  the 
regular  foundries  don*t  seem  to  have 
much  of  that  sort.  I  mean  there  is  a 
scarcity  of  types  which  closely  ap¬ 
proach  a  **hrush  script’* — a  type  with 
freedom  which  really  looks  as  if  it  was 
done  by  hand  and  not  by  a  super  writ¬ 
ing  master — as  most  of  the  types  listed 
as  scripts  appear — very  stiff  and  formal. 
Are  there  some  such  types  which  I  have 
overlooked? 

C.  E.  W.y  Denver y  Colo. 

A  Yes,  we  think  you  have  overlooked 
•  at  least  one  such  type  as  you  men¬ 
tion.  However,  the  type  we  have  in 
mind  has  only  recently  appeared  on  the 
market,  and  has  only  been  available  in 
some  sections  of  the  country  within  the 
present  month.  We  assume  that  the 
machine  faces  you  mention  might  be 
“Mandate”  and  “Hauser,”  since  they 
are  machine  types,  though  set  by  hand 
(Ludlow). 

The  newest  type  we  know — and  pos¬ 
sibly  the  last  type  we  will  have  during 
the  war  emergency — is  “Brush,”  now 
obtainable  in  sizes  from  12-  to  72-point. 
This  is  a  fairly  bold  letter  which  sets 
well  and  joins  so  closely  that  it  has  all 
the  appearance  of  actual  “brush”  writ¬ 
ing.  We  think  this  type  should  find  a 
ready  market.  Other  types,  widely  used 
in  very  recent  years  are  the  two  weights 
of  Kaufmann.  Exceptionally  well  fitted, 
and  with  a  freedom  not  found  in  the 
formal  scripts,  these  types  have  proved 
their  value,  even  in  small  stationery  and 
business  card  work. 
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wartime  conditions... second:  showing 
customers  that,  by  helping  the  Government  win 
the  war  and  by  keeping  consumers  informed. 


American  business  must  keep  on  selling... 
goods  and  services  for  today... good  will 
for  tomorrow.  This  means  a  double-header  job 


for  printers. ..first:  showing  customers  how,  they  will  be  insuring  their  own  prestige 
where  and  to  whom  they  should  sell  their  for  the  future.  Let  Strathmore  Papers  make 
merchandise  under  today's  drastically-changed  your  sales  story  more  forceful... 

^  more  dramatic.  Choose  Strathmore  for  its 

' "  m  quality,  for  its  great  variety,  and  let  it 

%  work  with  you  to  make  your  selling  more  effective. 


PAPER  COMPANY  WEST  SPRINGFIELD.  MASS 
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Take  care  of  yoor  eyes  . . . 
yoa’U  oever  get  anoOier  pair 

Send  for  booklet  describing  tests  made  by 
Dr.  Matthew  Luckiesh,  director  of  the  Gen¬ 
eral  Electric  Company’s  Lighting  Research 
Laboratory,  showing  the  relative  visibility 
of  Black  &  White  contrast  reference  marks 
on  Linotype  and  Intertype  matrices  as  com¬ 
pared  with  ordinary  non-processed  refer¬ 
ence  marks.  Please  state  how  many  line 
composing  machines  you  are  using. 

Matrix  Contrast  Corporation 

Empire  State  Building  New  York  City 


LINOTYPE  -  INTERTYPE 

FONTS  WANTED 

Send  proofs  if  available  with  full  de¬ 
scriptions,  mentioning  how  matrices 
run  in  machine,  condition  of  lugs,  teeth, 
side  walls.  We  buy,  sell,  trade  in  all 
kinds  of  Linotype-Intertype  equipment. 
Send  for  free  catalog  new  material. 

MONTGOMERY  &  COMPANY 

(Formerly  Montgomery  &  Bacon) 

Towanda  Pennsylvania 


aaaaaaaaiaaaaaaaaaaaaaaaaaaaaaJ 

i  Send  For  Your  FREE  : 

;  M  Cr  L  Foundry  Type  • 

:  CATALOG ... 

■  * 

■  Illustrates  and  prices  hundreds  of  fonts  " 

■  of  modern  and  conventional  type  faces.  , 

■  An  essential  buying  guide.  • 

;  M  &  L  TYPE  FOUNDRY  1 

■  4001  Ravenwood  Ave.  Chicago,  III.  I 


Typesetting 

Questions 


answered  by 
H.  C.  ROCKWELL 

Hairlines  Unnecessary —  | 

Eliminate  Them ! 

What  adjustments  on  a  typecast-  i  ; 
>  ing  machine  can  be  made  to  make  ]  ‘ 
hairlines  less  prevalent?  In  our  case  i 
they  seem  to  occur  more  when  casting  j  ; 
blackface  than  otherwise. 

Also,  what  causes  thin  matrices  to 
be  bent  on  the  upper  ears  in  the  dis¬ 
tributor  box? 

B.  J.  B.,  Ann  Arbor,  Mich. 

A  Your  inquiry  is  that  of  many 
■  others,  and  its  answer  involves 
nearly  every  machine  operation.  Each 
detail  is  here  noted  as  the  mat  contacts 
it  in  travel. 

The  matrix  side  walls  at  the  casting 
point  are  delicate,  thinner  as  the  letter 
face  widens,  as  in  boldface,  until  its 
edge  wall  is  only  a  thin  shell  between 
the  letters.  To  keep  it  uninjured  in  use 
eliminates  your  hairline  problem.  To 
this  end  they  should  be  permitted  to  ^ 
build  up  and  fill  in  fractional  side  wall  ' 
deficiencies  while  in  use,  and  these  j 
should  not  be  washed  away  in  acid  I 
cleaning  solutions.  Keep  oil,  dirt  and  > 
grease  away  from  them  and  clean  only 
their  back  and  front  edge  walls  and. 
ears  as  required,  when  assembled  on 
galleys,  with  a  typewriter  eraser. 

Spacebands  should  read  a  fractional 
thousandth  thicker  at  cast  than  the 
opposite  edge,  to  insure  maximum 
squeeze  at  the  face  in  casting.  Some 
sleeves  may  be  warped  or  hollowed  at 
the  casting  point,  caused  by  the  wedge 
slipping  down  a  smooth  justification 
block,  bending  it  to  one  side  and  warp¬ 
ing  the  sleeve.  A  thin  sliver  of  metal 
then  deposits  on  the  sleeve  in  casting. 
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AUTOMATIC  SLUG  SAWING 

with  the 

MOHR 


B  etter  work — faster 
rk  —  lower  pro¬ 
duction  costs:  the 
Mohr  Lino-Saw 
pays  off  in  divi* 
dends  like  these 
because  it  turns 
out  odd-measure 
work  and  run¬ 
arounds  the 
easy  way.  A 
simple  turn  of 
the  diaL  and 
the  slug  is 
automatically 
sawed  to  measure  —  to  split 
and  deposited  in  the 
galley  for  make-up.  No  liner  change.  Can  be  applied  to 
Linotype  or  Intertype.  And  a  few  from  stock  can  still  be 
supplied  on  approved  orders!  Better  inquire  today! 

MOHR  LINO -SAW  COMPANY 

124  North  Union  Aye.,  Chicago 


EUER  RERDV  LABEL  CORP 


SINCE  1914 


I  neorporafd  1891 

The  Wapdkonetd  Machine  Co. 

Wapakoncta,  Ohio 


and  dents  the  letter  side  walls  in,  even¬ 
tually  permitting  hairlines  between  the 
mats  themselves.  All  sleeves  carrying 
metal  should  be  examined,  warp  cor¬ 
rected  if  any,  and  the  wedges  care¬ 
fully  straightened.  This  tendency  of 
the  wedge  to  slip  sidewise  on  the  justi¬ 
fication  block  and  bend  or  break  is  al¬ 
ways  worse  when  only  one  or  two  carry 
the  full  spring  load  of  the  justifica¬ 
tion  lever  and  the  block  smoothly 
polished  from  use.  The  spring  load 
may  be  somewhat  reduced,  in  such 
cases,  and  the  justification  block  rough¬ 
ened  crosswise  on  a  coarse  emery  wheel 
to  hold  the  wedges  vertical  in  justifica¬ 
tion.  It  should  not  touch  the  bottom  of 
the  wedges  when  the  line  descends  to 
rest  upon  the  vise  cap.  If  it  does  the 
wedge  bind  upon  the  mats  may  defeat 
their  proper  alignment.  An  over-size 
justification  cam  roll  is  then  necessary 
to  overcome  the  cam  face  and  lower 
the  justification  block  free  of  the  hang¬ 
ing  wedges. 

The  head  screw  clearance,  or  vertical 
play,  for  free  justification,  is  approxi¬ 
mately  a  point  (.014"),  its  up-tl^ust  in 
alignment  plainly  visible. 

The  pump  stop  lever  must  play  freely  | 
under  the  catch  block,  set  snugly  so  a 
loose  line  will  not  cast.  Its  contacting 
comer  must  be  square  and  sharp  to  act 
positively.  A  rounded  comer  contact 
may  slip,  off  and  cast  lines  so  loose 
metal  is  shot  between  the  mats.  This 
condition  breeds  hairlines. 

Proper  care  of  spacebands  is  vital. 
Neglect  is  disastrous.  To  use  them  with 
metal  adhering  at  the  cast  quickly  dents 
in  the  delicate  side  walls  and  hairlines 
inevitably  result.  How  much  better  to 
prevent  them  than  fight  them! 

A  smooth  hardwood  rubbing  board, 
placed  upon  another  to  elevate  it,  in 
the  center  of  a  shallow  box  or  matrix 
shipping  case,  retains  a  constant  supply 
of  graphite  into  which  the  bands  may 
be  dropped  after  rubbing,  to  lubricate 
their  wedge  action.  A  sharpened  thin  i 
piece  of  brass  rule — no  steel — held  flat-  f 
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For  expert  label -counsel, 
label -  manufacture, 
complete  -lobel  lervice 
turn  to  EVER  READY. 


•  YOU  CAN  EARN  20% 

Build  up  old  accounts 
get  new  customers 


for  Ever  Ready's  FREE 
Catalog  and  complete 
Selling  Plan.  No  obligation! 


NEW  YORK,  N.  Y. 


A  Practical  Touch  System 
for  Operating  the  Linotype, 
Intertype  and  Linograph 
by  E.  B.  Harding 

Set  of  booklets  in  case  giving  complete 
Instructions  and  practice  exercises  for 
beginner  and  experienced  operator. 

Send  check  for  $2  to 

THE  GRAPHIC  ARTS  MONTHLY 
608  South  Dearborn  St.,  Chicago,  III. 


Alloy 

Paper 

Knives 

ktip  thtir  edgt 


Longer  Senrice  between  grinds 
maktt  these  knim 
a  popelar  ehoiee. 


NEKOOSA’S 


ioitA  ^ou/i  yhinte/t  CAMPAIGN 
HELPS  BUILD  PRINTER  VOLUME 


Every  other  week«  advertisements  in 
TIME  and  BUSINESS  WEEK  urge  your 
customers  and  prospects  to  call  you  in 
to  plan  better  business  printing.  These 
ads  are  backed  by  mailings  from  the  mill 
and  FREE  envelope  inserts  all  ready  for 
your  imprint  and  individual  sales  mes¬ 
sage.  Then  there  is  the  Nekoosa  Plan 
Book  which  makes  it  easier  for  you,  to 
work  out  a  plan  for  producing  business 
stationery  more  effectively  and  econom¬ 
ically.  It's  a  ten-strike  campaign,  as  every 
printer  who  has  worked  with  it  will  tell 
you.  Your  Nekoosa  paper  merchant  will 
be  glad  to  give  you  full  details.  Ask  him 
today. 


NEKOOSA  BOND 
STIMU  LATO  R 

Here's  a  book  that's 
chock-iull  oi  worth¬ 
while  sales  ideas  for 
every  printing  sales¬ 
man.  Every  one  new 
and  different.  Valu¬ 
able  to  every  printer 
and  printing  sales¬ 
man.  Your  Nekoosa 
distributor  has  your 
copy.  Don't  miss  itl 


Oa«  of  ihi  Pro-TMtod  Bui^ness  Foperl  mad«  by  th«  NBKOOSA-fOWARDS  fAPElt 
company;  Poft  £dwordi,  Wiitomjrt,  Other*  ore  iOHN  CPWAlDS  BONb, 


CUT 

YOUR  COSTS 

on  NEW  SAWS 
andSHARPENING 
Sharpening,  75c 
10  G>upons,  $6 

W«  P47  rattm  pottage 


Write  for  prices 
and  trade-in  plan 
on  new  tawt  for 
any  make  machine. 


AUTOMATIC  SAW  SHARPENING  CO. 
735  E.  Ohio  Street  •  Indianepolit,  Ind. 


St€H:k  VER-E-GOOD 

Process  Printing  Powders 

For  Your  Future  Protection 

They  do  not  deteriorate  with  age — an  im¬ 
portant  advantage  for  the  duration.  Since 
they  use  no  critical  materials,  no  substi¬ 
tutes  are  used  to  impair  their  Quality. 
Protect  future  business,  order  NOW  I 

DEVERE  COMPANY 

1393  .  20th  Street  Racine,  Wis. 


Thrifty  Comfort  in 
INDIANAPOLIS 

INDIANA 

LORRAINE  HOTEL 

Deluxe  rooms  with  Inner-spring  mat¬ 
tresses;  bed  lamps,  floor  lamps  and  all 
wool  blankets.  Facing  State  Capitol  on 
US  40  and  31.  A  block  from  center  of 
town. 


WITH  BATH  FROM 
$1.50  Single  $2.50  Double 


All  deluxe  rooms  have  Venetian  blinds, 
inner-spring  mattresses;  bed  lamps, 
reading  lamps,  comfortable  furnish¬ 
ings.  One  block  west  of  Post  Office — a 
block  from  traction,  bus  depot. 

BREVORT  HOTEL 

W.  B.  and  H.  J.  SMITH,  Proprietors 


wise  upon  the  sleeve  will  remove  the 
metal.  It  should  never  be  gouged  at, 
and  the  sleeve  corners  or  edges  must  re¬ 
main  sharp.  **Clean  spaces  twice  daily” 
is  a  Linotype  motto  cast  on  the  ma¬ 
chine.  It  means  just  what  it  says. 

After  putting  the  above  safeguards 
and  routine  into  effect,  the  bands  show 
less  metal,  eventually  only  heat  tarnish, 
hairlines  are  gone.  The  matrix  edge 
walls  where  dented  are  given  an  oppor¬ 
tunity  to  gradually  build  up  false  side 
walls  that  should  remain  there — conse¬ 
quently  avoid  the  acid  bath. 

Your  thin  mats  bending  in  the  dis¬ 
tributor  box  may  be  caused  by  (1)  a 
worn  bar  point  letting  two  thin  mats 
bind  each  other  when  only  one  should 
pass  the  bar  point.  Its  corner  may  be 
rounded — renew  it.  (2)  The  upper  box 
rails  may  be  worn  back  by  upper  ear 
friction,  opening  up  the  bar  point  clear¬ 
ance  to  bind  two  thin  mats — part  of  the 
same  problem.  New  rails  and  new  bar 
point  should  barely  clear  a  two-point 
thin  space.  (3)  The  matrix  lift  “bite” 
under  the  mat  may  be  rounded,  worn 
away,  and  slip  off  when  partly  elevated. 
The  “bite”  should  be  square,  two  points 
in  depth,  and  the  lift  should  elevate  the 
mat  its  full  stroke — the  upper  ears 
safely  in  the  spiral  groove.  (4)  The 
upper  rails  may  be  deeply  dented  by 
long  use  where  the  matrix  ears  fall 
upon  them  and  take  the  spiral  drive  as 
the  lift  descends.  New  rails  are  the 
answer.  (5)  The  spirals  (rear  one 
particularly)  may  have  latch  play  per¬ 
mitting  the  spiral  to  sag  away  from  the 
upper  ear  of  the  mat,  driving  it  by  only 
a  very  small  comer  bite,  a  worn  ear 
sometimes  slipping  back  out  of  its 
groove  into  a  bind.  Snug  the  spiral 
closely  to  the  bar  but  not  touching  it. 
(6)  Old  spirals  with  narrow  rails  wear 
deeply  where  matrix  ears  contact  when 
lifted,  and  in  this  condition  are  most 
destructive  to  the  thinner  mats.  They 
may  be  built  up  and  renewed  by  a 
skilled  machinist. 
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It  is  a  fact  that  dirty,  ink-dried  rollers 
slow  down  printing  production  and  cause 
needless  waste  of  time,  money  and  paper. 
That’s  sabotage.  Unintentional,  of  course 
—but  sabotage  nevertheless — which  it  is 
your  patriotic  duty  to  prevent.  To  help 
you  do  so,  the  makers  of  Dayco  Rollers 
offer  you  practical  suggestions  for  con¬ 
serving  your  roller  equipment  and  assur¬ 
ing  you  better  production  of  letterpress 
and  offset  work— longer. 

These  suggestions  cover:  Cleaning 
rollers  at  the  end  of  each  shift — cleaning 
solution  formula — leaving  rollers  wet 
after  each  cleaning— week-end  cleaning 
—and  salvaging  ink -encrusted  rollers. 


If  you  do  not  have  these  practical  sug¬ 
gestions  write  for  them.  And  remember, 
no  matter  how  long  Dayco  Rollers  have 
been  used,  they  can  be  Re-Daycoed  to 
original  efficiency  at  a  fraction  of  the 
cost  of  a  new  roller. 

THE  DAYTON  RUBBER  MFC.  CO. 
Dayton,  Ohio 

The  Originators  and  Pioneers  of  Synthetic 
Rubber  Printing  and  Lithographic  Rollers 

LATIN-AMERICAN  REPRESENTATIVES: 
National  Paper  &  Type  Co.,  120  Wall  St.,  New  York 

CANADIAN  REPRESENTATIVES: 
Manton  Bros.,  Ltd.,  Elizabeth  Street,  Toronto 


"'THROW  YOUR  SCRAP  INTO  THE  FIGHT 
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STERLING  TOGGLE 
METAL  BASES  are 
made  of  SEMI-STEEL 
for  LONGER  LIFE  .  .  . 
GREATER  PRECISION 


[ 


jSi' 


Ja> 


^Strong/  durable  semi¬ 
steel  in  Sterling  Toggle 
Bases  provides  extra  years 
of  dependable  service  .  .  . 
reduces  depreciation  practi¬ 
cally  to  the  vanishing  point 
.  .  .  won't  sag,  bulge  or 
warp  .  .  .  assures  greater 
precision  because  it  can 
be  machined  to  closer 
tolerances. 

1^  Write  today  for  complete 
information  on  Sterling... 
the  base  system  which  is 
saving  precision  printers 
"big  money"  via  its  de¬ 
pendability  and  versatility. 


THE  PRINTING  MACHINERY  CO. 

436  COMMERCIAL  SQUARE  .  .  CINCINNATI,  OHIO 


t3  E.  86fli  Si.,  N«w  YoA  City  •  608  S.  Daorbom  Si.,  CKicogo 


Presswork 

Questions 


answered  by 
MAGNUS  A.  ARNOLD 

Due  to  Static 

Q  Enclosed  herewith  a  sample  of  a 
•  fob  printed  weekly  in  our  plant. 
This  job  is  printed  on  assorted  sheet 
poster  and  is  run  on  a  No.  4  Miehle. 

We  bought  a  supply  of  poster  re- 
cently  and  find  that  the  mandarin  color 
does  not  deliver.  We  use  the  fly  deliv¬ 
ery  on  the  job  and  as  the  sheet  arrives 
at  the  tape  pulleys  it  comes  to  a  com¬ 
plete  stop.  All  other  colors,  canary, 
blue,  cherry,  green  and  orange  deliver 
perfectly.  A  sample  of  the  mandarin 
is  also  enclosed  herewith. 

Have  you  had  occasion  to  investigate 
a  similar  experience,  and  if  so,  what 
were  your  findings? 

R.  M.  W.,  Havana,  III. 

A  The  difl&culty  you  experience  is 
due  to  static  electricity.  As  an 
aid  to  delivery,  you  may  let  down  the 
reel  carrying  rod  which  is  a  part  of 
your  press  equipment.  A  further  aid  to 
delivery  would  be  to  place  a  strip  of 
Christmas  tree  tinsel  across  and  under 
the  rubber  covered  rod  on  which  the 
fly  sticks  rest  when  receiving  the  sheet. 
It  will  also  help  if  you  paste  a  sheet  of 
oiled  newsprint  over  the  topsheet. 

V _ 

Several  Causes 

Q  Under  separate  cover  we  are 
m  sending  you  a  nine-on  sheet  of  a 
job  that  has  us  puzzled  as  to  the  ink 
model.  While  we  are  inclined  to  blame 
the  ink  the  part  that  puzzles  me  is  the 
fact  that  on  the  end  of  the  sheets  this 
model  never  appears. 

This  job  was  run  on  a  510  Miehle 
under  exactly  the  same  conditions  as 
many  other  jobs  are  run  and  it  is  only 
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Let  me 
at  'em! 


Tough,  hard-to-remove  inks  that 
defy  a  type  wash,  quickly  sur¬ 
render  to  Phenoid  .  .  .  Try  it  on 
thick-encrusted  cuts,  red  process 
inks,  high-gloss  inks,  etc.  Used 
by  hundreds  of  commercial  print¬ 
ers  and  important  publications. 

Order  from  your  dealer 
Write  for  booklet 

CHALMERS  CHEMICAL  COMPANY 
123  Chestnut  St.  Newark,  N.  J. 


pH 

W  TRADE 


ENOID 


UNUSUAL  VALUE //( 

PERSONAL  CHRISTMAS  CARDS 

at  50  for  ^1  and  Z5  for  ^1 


Make  good  profits  with  the  fastest-selling  selection  of  Personal  Christmas 
Cards  we  have  ever  offered.  These  new  1942  exclusive  folder  creations 
with  artistic  designs  and  brilliant  colors  are  what  Mr.  and  Mrs.  America 
want — and  BUY  ON  SIGHT!  The  year's  most  attractive  Christmas  Cards 

at  sensationally  low  prices — ^pay 
you  a  good  profit.  Two  popular 
-g.«»  M  price  groups,  each  offering  10 

_  ^  ■  smart  designs.  One  gauge,  packed 

.  ^)  V  flat  and  open,  ready  for  quick  im- 

\  I"*P*^**  ■  printing.  Fast  service  guaranteed. 

■  FREE!— Write  for  quick-selling 

new.  A  su  ■  samples  on  handsome  display  fold- 

M.  B.  GROGAN  CO. 

Dept.  J-1,  30  East  Adams  St. 

CHICAGO  •  ILLINOIS 


*  ^  Jnd 

l  — 
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The  "ULTRA-FORCE'' 

Absolate  “top*”  in  all-pnrpose 
numbering  machine*.  Hardened 
•ImI  wheels  ...  centralised 
plunger  pressure  action 
are  but  two  of  many  ex¬ 
clusive  features  ... 

*Aere  is  no  finer  typo» 
graph  made. 


numbering . 

2\6  N\CH0LS  nrcmC AGO. 

180  IRANCISCO.CAL 

682 


with  this  red  ink  that  we  experience 
any  trouble. 

D.  M.  K.f  Toledo,  Ohio 

A  Examination  under  a  magnifying 
#t .  glass  indicates  that  defects  in  the 
sheet  you  submitted  are  due  partly  to 
pieces  of  skin  in  the  ink,  or  paper  dust. 
Other  spots  show  lack  of  pressure  due 
either  to  uneven  surface  of  the  stock  or 
slight  “dish”  of  the  plate. 

It  is  suggested  that  you  carry  an  ex¬ 
tra  sheet  of  impression  over  all  (about 
.003")  and  level  the  impression  under 
the  plates.  A  more  even  color  set  of 
the  fountain  will  also  help. 

If  the  ink  is  a  little  heavy  a  small 
amount  of  paste  reducer  will  help  pre¬ 
vent  skin  and  paper  dust  from  sticking 
to  the  plates. 

Check  rollers  to  be  sure  all  of  them 
are  riding  the  form  with  firm  even  con¬ 
tact  and  that  they  are  contacting  the 
vibrator  fairly  snug.  Carrying  a  rider 
will  also  help  for  better  coverage. 


War  Takes  Estimators! 

Train  NOW  by  mail  in  25  lessons 

More  PRINTING  ESTIMATORS  are 
ne^ed  as  military  service  draft  causes 
vacancies.  Our  25  lesson  course  includes 
personal  coaching  and  3  bound  books — 
actual  production  records  on  composition, 
press  work  and  bindery  operations.  Thor¬ 
ough  training  means  better  jobs.  PRE¬ 
PARE!  Write  today  for  details  about  easy 
method  of  paying  as  you  go. 

Jack  Tarrant  School  of  Estimating 
Department  Q 

105  W.  Monroe  St.  Chicago,  III. 


V _ 

Overloading  Platens 

★  About  80%  of  the  trouble  printers 
experience  on  their  platen  presses  is 
due  to  the  fact  that  they  attempt  to  run 
work  not  suited  to  them.  Particularly 
is  this  true  in  the  matter  of  overload¬ 
ing,  i.  e.,  putting  on  forms  too  heavy 
for  the  press  size;  attempting  halftone 
printing  without  the  use  of  a  metal 
vibrator  for  proper  distribution ;  heavy 
scoring  jobs;  heavy  embossing,  etc. 


•  ENVELOPES 


•  SPECIALTIES 


IMPRINTING 


THE  MULTIPRESS 

Speed  6,500  per  hour.  Continuous  feeder.  Handles  envdopes, 
japer,  bristols,  booklets,  folders,  tags.  Flat  bed  and  cylinder 
ionstruction ;  chase  9''xl2".  Prints  from  standard  type,  ma- 
:hine  composition,  flat  plates.  —  Write  Us  on  Production 
*roblems. 

3.  Verner  &  Company,  52  Duane  St.,  New  York 
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Blatchford  Base  ior  Book  Printing 

Because  It  Meets  Every  Modern  Demand 
for  Time  Saving 


THE  GUARANTEED  BASE 


Wli«r«  speed  and  accuracy  In  make  up  are  essentfal 
considerations — ^The  Blatchford  System  has  no  serious 
riTaL  The  scoring  ei  die  base  In  Va”  squares  proyides 
an  accurate  guide  for  alignment,  and  the  ratchet  hook, 
which  was  especially  designed  for  book  work,  permits 
super  speed  in  make  up.  Vnth  the  ratchet  hook  and  the 
regular  pin  hooks,  eyery  problem  or  method  of  book 
m^e  up  is  economically  solyed.  With  the  Blatchford 
System,  the  changing  of  a  set  of  plates  Is  a  matter  of 
o^y  a  few  minutes. 

Speed  In  lock  up  and  speed  in  changing  a  set  of  plates 
are  production  "musts"  for  eyery  b^k  printer,  and  to 
senre  this  requirement,  the  Blatchford  special  ratchet 
hook  and  the  special  operating  tool  haye  actual  stream¬ 
lined  lock  up  operation— cutthig  die  time  factor  to  an 
irreducible  minimum. 

Write  for  information 


E.  W.  BLATCHFORD  CO. 

63  Park  Row,  NEW  YORK  900  W.  1 8th  St..  CHICAGO 


AMERICAN  BLUE  BOY 


OR  Automatic  Precision 

5  WHEEL  BLUE  BOT  6  WHEEL  BLUE  BOT 


MODEL  5 


MODEL  6 


mm 


AT  AU  BRANCNES  AMERICAN  TYPE  POUNDERS 


AMERICAN  NUMBERING  MACHINE  CO. 

ATLANTIC  AND  SHEPHERD  AVES..  BROOKLYN  N.  Y 

BRANCH  — 105  WEST  MADISON  STREET.  CHICAGO.  ILL 
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★★★★ 

Western  States  Leads  the  Way 
to  a  New  Wartime  Profit  Item 


MAIL 


V 


STATIONERY 


V-mail  is  a  new  service  for  our 
overseas  forces.  It  requires  a  spe¬ 
cial  form  that  is  photographed  by 
the  Post  Ofl&ce  Department  on  mini¬ 
ature  film,  to  save  transportation 
space  and  to  speed  delivery.  Forms 
may  be  printed  on  government  per¬ 
mit  only. 

Western  States  is  ready  to  supply 
you  with  this  big-profit  sales  item 
for  marketing  to  parents,  relatives 
and  friends  of  our  A.E.F.  Send 
coupon  for  your  display  samples 
and  prices  TODAY! 

WESTERN  STATES 

Envelope  Company  ^ 

1616  W.  Pierce  St.  Milwaukee,  Wis. 


Shoot  a  set  of  V-mail  samples  to  us,  with 
prices,  rush : — 

Firm _ 

Address _ ; - 

City  and  State _ 


Silk  Screen 
Questions 


answered  by 
J.  I.  BIEGELEISEN 

Do  Your  Part 

★  We  come  across  many  fine  citizens  | 
engaged  in  the  advertising  and  printing 
field  who,  with  patriotic  indignation, 
decry  the  utter  uselessness  of  their  part 
in  the  national  war  effort.  Their  fever¬ 
ish  reasoning  runs  along  these  lines: 
Here  we  are  making  pretty  designs, 
worrying  about  pleasing  and  appeasing 
a  client  concerned  only  with  his  own 
selfish  interest  in  publicizing  a  useless 
commodity.  We  fiddle  with  new  type 
faces  while  our  brothers  are  fighting 
our  battles  or  working  to  make  America 
the  Arsenal  of  Democracy. 

All  of  us  at  some  time  or  other  have 
revolted  when  thoughts  like  these  have 
cropped  up — unwanted  and  uninvited. 
When  this  mental  fever  dies  down  and ' 
reason  returns,  we  realize  that  our  own 
work  can  be  far  from  futile.  Not  all  of 
us  are  needed  to  man  the  guns.  Many 
of  us  are  needed  right  on  the  home 
front.  Our  special  contribution  can  be 
in  the  specific  type  of  work  in  which 
we  excel. 

Printing,  after  all,  is  not  merely  con¬ 
fined  to  “pretty  things.”  The  graphic 
arts  play  an  important  part  in  the  war, 
being  used  not  only  for  propaganda 
printing  of  posters  and  the  like,  but 
also  in  a  less  glamorous  role.  All  sorts 
of  printed  forms  and  cards,  billions  in 
number,  are  needed  to  carry  on  the  ad¬ 
ministrative  and  clerical  work  for  both 
the  armed  forces  and  the  civilian  pop¬ 
ulation. 

If  you  are  still  not  satisfied  that  you 
are  doing  your  bit  on  your  job,  join  a 
civilian  defense  group  in  your  neigh¬ 
borhood  and  contribute  your  services 
as  a  designer  of  posters,  a  printer,  a 
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y  o4/  Jfhk. . . 


Attracts  attention  and  expresses  VALUE. 
For  that  job  which  requires  outstanding 
effects,  take  advantage  of  the  WAR  PRO¬ 
DUCTION  BOARD’S  permission  to  print 
with  GOLD  INK  through  December,  1942. 

Run  that  Gold  Job  today !  Stocks  are  limited. 

It’s  that  SLEIGHT  difference! 


^  SLEIGHT  METALLIC  INK  COMPANIES  i 

Coast  NEW  YORK  •  PHILADELPHIA  •  WASHINGTON  •  CLEVELAND  •  CHICAGO  | 
MILWAUKEE  •  KANSAS  CITY  •  FORT  WORTH  •  LOS  ANGELES 


NON.SMUDGING 

PLUNGER 


-  LOW 

HAlHTENAHCi 


EVEN  PICAS 
LENGTH 


MAKE  BEHER  PADS 

WITH 

STAYBOUND 

STAYBOUND  is  a  COLD  PROCESS 
padding  compound  that  sells  deliv* 
ered  for  only  $5.00  per  gallon  unit 
of  4  wide  mouth  quart  glass  jars. 
STAYBOUND  dries  quickly!  Pads 
may  be  cut  in  15  or  20  minutes. 
Holds  heaviest  stocks,  including 
cardboard.  Furnished  to  dry  either 
red  or  transparent.  Order  through 
Department  G. 

THE  COMMERCIAL  PASTE  CO. 

Since  1900 

504  Buttles  Ave.  Columbus,  Ohio 


Label  and  Sticker 
JOBS 

Look  Better  on 

“  tt’i  processed  .  .  t*  Li«  Flat” 

THE  GUMMED  PRODUCTS'  COMPANY 
offitts  Troy.  Ohio 


silk  screen  artist,  etc. — in  any  capacity 
directly  related  to  your  work.  From  the 
looks  of  the  posters  and  signs  in  the 
windows  of  many  civilian  defense  coun¬ 
cils,  it  is  apparent  that  there  are  not 
enough  printers  and  artists  actively 
participating.  Here  is  your  chance  to 
serve  in  a  way  directly  related  to  the 
war. 

Those  who  know  the  silk  screen  proc¬ 
ess  are  in  a  position  to  screen  enough 
decalcomanias  for  decorating  the  win¬ 
dows  of  hundreds  of  Civilian  Defense 
ofl&ces.  Most  of  these  windows  are  at 
present  “decorated”  with  emblems  and 
leUering  painfully  applied  to  the  glass 
by  hand — many  times  by  an  unskilled 
hand.  Official-looking  colored  decals 
can  be  cheaply  produced  directly  on 
the  premises,  without  priority  mate¬ 
rials.  Surely  it  would  not  be  a  waste 
of  time  to  print  air  raid  direction  signs 
by  any  process  or  method  which  is 
available  and  at  which  you  are  experi¬ 
enced.  These  are  but  a  few  of  the 
ways  in  which  you  as  a  printer,  can 
serve  your  country. 

I  have  prepared  a  printed  form  ex¬ 
plaining  the  silk  screening  of  decal¬ 
comanias  and  how  they  are  applied.  I 
shall  be  glad  to  send  it  free  of  charge 
to  anyone  who  asks  for  it,  and  encloses 
a  stamped,  self-addressed  envelope. 

V _ 


Say  you  saw  it  in 

THE  GRAPHIC  ARTS  MONTHLY 


On  snap-outs,  zig-zag  continuous  forms 
and  register  forms 


These  highly  specialized  forms  of  printing  and  collar* 
iog  can  ne  handed  profitably  only  on  dependable, 
trouble-free  equipment. 

New  Era  Multi*Process  Presses  and  Collaters  are 
hacked  by  long  and  successful  experience  in  the  spe* 
cialty  printing  field.  You  can  manufacture  a  wide 
range  of  products  including  tickets,  labels,  tags, 
checks,  multiple  carbon  forms,  payroll  records,  book 
match  covers,  small  cartons  and  office  forms  at  amaz* 
iogly  low  cost  and  at  tremendous  speeds— or  you  can 
hanme  many  kinds  of  commercial  printing  on  a  mass 
production  basis.  New  Eras  are  not  confined  to  one 
type  of  work.  They  will  print  any  size  form  in  multi* 
pies  of  1/16"  so  that  they  are  not  limited  to  the  diam* 
eter  of  the  cylinder  as  on  rotary  presses. 

New  Eras  can  print  on  one  or  both  sides  of  the 
web,  number,  perforate  across  and  along  the  web, 
punch,  slit  and  deliver  the  finished  product  either 
rewound  or  zig*za^  folded. _  Can  also  cut  off. 

New  Era  Collating  Machines  will  handle  up  to  13 
webs  (6  carbon  rolls  and  7  printed  rolls)  producing 
either  snap-outs  or  zig-zag  continuous  forms.  On  the 
latter,  perforating  or  punching  is  done  through  car¬ 
bon  and  paper  sheets. 

While  repair  parts  and  machine  service  are  avail¬ 
able  to  present  New  Era  users,  priorities  alone  govern 
Ae  building  of  presses.  No  interruption,  however, 
is  being  made  in  New  Era’s  engineering  research. 

NEW  ERA  MANUFACTURING  COMPANY 
371  Eleventh  Avenue  Paterson,  New  Jersey 


—6  Wheel 

Highest  quality  guaranteed 
Forward,  backward  or  skip  whaol 
Order  from : 

iUKERICAN  WOOD  TYPE  MFC.  CO. 
270  Laiarotto  St.,  New  York  Citr 

NATIONAL  NUMBERING  MACHINES 
1  Bookman  St,  New  York  City 


to  PRBirrERS 


Sparkling  now  ideas  in  "Victory 
Verses"  designed  to  bring  in  new 
retail  store  business  for  you  NOW 

WRITE  FOR  YOUR  FREE 
VICTORY  VERSES  TODAY 


BUD-STATES 

GUMBIED  PAPER  COBIPANT 

2515  S.  DAMEN  AVE..  CHICAGO 


Offset  Press 
Questions 


answered  by 
HENRY  A.  BEECHEM 

Deep  Etch  Fountain  Solution 

QlTe  have  always  used  albumin 
m  plates  for  our  work  but  are  con¬ 
sidering  getting  into  deep  etch  for 
some  of  the  larger  jobs.  Can  we  use 
the  same  fountain  solution  for  deep 
etch  as  we  did  for  albumin  plates? 

J.  H.  /?.,  New  York  City 

A  We  assume  that  the  plates  you 
#!•  are  using  are  zinc.  If  your  foun¬ 
tain  solution  is  of  your  own  make  and 
consists  of  the  usual  ingredients,  name¬ 
ly,  ammonium  bichromate,  phosphoric 
acid  and  gum,  use  twice  the  amount  of 
pr^sphoric  acid  as  was  used  for  zinc 
albumin  plates.  If  you  are  using  alu¬ 
minum  plates  and  your  fountain  solu¬ 
tion  consists  of  citric  acid,  sodium 
citrate  and  gum,  use  twice  the  amount 
of  sodium  citrate  as  was  used  for  alu¬ 
minum  albumin  plates. 

V _ 

Wetting  Agents 

QWe  have  recently  been  hearing  a 
•  great  deal  about  the  use  of  wet¬ 
ting  agents  in  the  various  shop  solu- 


Advantages  o( 

CONSTANT  TENSION  UNWIND  STANDS 


1.  Automatic  web  tension  controL  No  attention 
necessary. 

2.  Uniformly  wound  rolls  assured. 

3.  Web  break  stops  mill  roll  instantly. 

4.  Fewer  web  breaks  on  slitters  and  winders. 

5.  Better  lengthwise  register  on  web  presses. 


(AlWEflON  AAACMINE  (OMfANY.  61  Poplor  Street,  irooklyn.  New  York 
MIDWEST  OinCI:  Morns  Trust  luiMinj,  111  West  Morsroe  Street,  Ckicogo 
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HARRIS  •  SEYBOLD  •  POTTER  COAAPANY 


The  Nation’s  Claims  Are  First 


The  Harris  standards  of  quality  manufacturing,  preci« 
sion  design,  and  engineering  will,  for  the  ‘duration,'*  be 
devoted  almost  exclusively  to  the  manufacture  of  war¬ 
time  equipment. 


For  our  customers — the  printers  and  lithographers — we 
anticipate  volume  business  with  no  serious  shortage  of 
materials  with  which  to  do  a  reasonable  job.  We  are  gratified 
with  them  that  they,  too,  are  in  position  to  contribute  so 
constructively  through  production  in  their  plants  of  the 
printed  word,  always  vital  to  understanding  and  accom¬ 
plishment  in  emergency. 


During  this  |>crio<l,  when  the  prior  claims  of  the  ISation 
make  it  impossible  to  accept  orders  for  new  presses,  we 
will  work  with  you  to  keep  your  presses  running.  Our 
service  and  parts  departments  wUl  zealously  service  the 
presses  that  you  have  in  operation.  We  will  plan  with  you 
against  the  future  period  of  plant  rehabilitation,  that 
equipment  obsolescence  during  this  {leriod  shall  not  exact 
any  avoidable  penalty,  and  that  modernization  may  then 
be  quickly  effected. 


Harris  will  endeavor  to  continue  its  engineering,  research 
and  development  programs  so  that  new  presses — when  press 
orders  may  again  be  accepted— shall  continue  to  maintain 
for  offset  and  for  our  customers,  offset’s  {>osition  as  a 
modern  printing  method. 


M  b  N  c  e  R  e  u  t  i  0  c  R  $  ( 

E»avi«i 


DtHt  “Riiit  a  FIRE 


Equip  your  plant  with 


SAFETY  CANS 


The  safe  way  to 
handle  benzine  and 
other  'flammable 
liquids.  Trigger 
handle  keeps 
spout  closed  ex>  Approved  by 
cept  when  pouring.  .  Underwriters’ 
Laboratories,  Inc. 

Heavy  lead  coated 
steel  double  seamed  and  soldered. 
Red  Baked  enamel  finish.  7  sizes, 
1  pint  to  5  gal. 

Ask  your  tuppliar  or  write  for  catalog 

Justrite  Manufacturing  Co. 

2054  N.  Southport  Ave.,  Chicago,  III. 


IVIRKOTYPE  AUTOMATIC  PROCESSING 
•^00/^  MACHINES 

VIRKOTYPE 
Permanent  Compounds 

"X"  BASE  INKS 

Wood,  Nathan  O’Yirk us  Co. 

Incorporated 

1  Main  Street  Racine,  Wis. 


lions.  Can  you  tell  us  something  about  ^ 
their  use  in  press  fountain  solutions?  13 
R.  T.  McM.,  Philadelphia  ‘J 
A  The  use  of  wetting  agents  in  foun- 
tain  solutions  is  no  longer  new  ^ 
because  they  have  been  used  for  this  ^ 
purpose  for  several  years.  Wetting  M 
agents  used  in  fountain  solutions  will,  ^ 
in  most  cases,  improve  the  quality  of  ;i 
the  work  and  will  require  less  attention  I 
by  the  workman.  The  amount  of  water  :| 
used  in  the  fountain  can  be  greatly  de-  , 
creased  by  the  addition  of  a  wetting 
agent.  Some  poor  results  have  been  | 
reported  from  using  wetting  agents.  | 
These  upon  investigation  were  found  to  1 
be  due  to  using  of  too  great  an  amount  j 
of  wetting  agent.  Most  wetting  agents  | 
are  extremely  powerful  and  one  must  > 
guard  against  using  more  than  is  neces-  ] 
sary.  | 

V _ 

Gum  Shortage 

Q  There  is  quite  a  bit  of  talk  about  ; 

•  gum  shortage  and  we  have  been 
thinking  a  lot  about  doing  some  test 
work  with  some  sort  of  starch,  like  corn 
starch  for  instance  to  gum  up  our  press 
plates.  Do  you  have  any  information  on 
the  use  of  starch  or  any  other  cheap 
material  that  could  be  used  in  the  place  1 
of  gum?  I 

E.  T.y  Kalamazoo,  Mich. 

A  Your  statement  about  gum  short* 
/i ■  age  may  be  correct.  The  gum  that 
is  suitable  for  lithographic  use  comes 
( Continued  on  page  77) 


HIGH-SPEED  JOB  BLACK  INK 


N0.2141S  (BK10306AD) 


The  Black  Ink  that  you  have 
been  looking  for,  for  a  long 
time  for  many  reasons. 

No.  1.  It  sets  immediately  on 
paper. 

No.  2.  It  does  not  dry  on  the 
press  within  a  week. 

No.  3.  It  does  not  skin  In  can. 


No.  4.  Itisabout  10%  bulkier 
than  any  other  Black  Ink. 

No.  5.  And  possibly  not  the 
last  reason  is  the  price  of  it, 
which  is  75c  per  lb.  in  5  lb. 
lots,  in  one  pound  cans,  deliv¬ 
ered.  Check  accompanying  the 
order.  A  single  pound,  $1.00. 


TRIANGLE  INK  &  COLOR  CO.,  Inc. 

Manufacturers  of  Fine  Litho  and  Printing  Inks  for  All  Purposes 

26-30  Front  Street,  Brooklyn,  New  York 

101-105  S.  Ninth  St.,  St.  Louis,  Mo.  1036  Beaubien  St.,  Detroit,  Mich. 
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FRONT  LINE 
e PRINT  LINE 


AMERICANS 

odME  through 


Ask  about  our  Special  New 

OFFSET  ROLLERS 

A  big  asset  to  quality  work 


•  Count  on  Americans  to  come  through  ...  as  our 
boys  are  doing  on  the  fighting  fronts  against  our  coun* 
try's  enemies  .  .  .  and  as  American  Rollers  are  doing 
on  the  printing  fronts  throughout  the  Nation.  Both  have 
what  it  takes  to  do  the  job  .  .  .  both  have  been  thor* 
oughly  conditioned  to  excel  in  performance.  •  Back 
up  our  boys  .  .  .  buy  War  Bonds  and  Stamps  to  your 
utmost  to  help  supply  the  planes,  tanks,  ships  and 
ammunition  to  win  the  war.  •  Back  up  your  presses 
.  .  .  give  them  American  Rollers  to  assure  consistent 
quality  performance  ...  to  obtain  the  longer  roller  life 
that  helps  conservation  .  .  .  and  to  hold  down  your 
upkeep  costs.  •  Order  AMERICAN  ROLLERS  now. 

Missouri  Branch:  1531  Branch  St.,  St.  Louis 


AMERICAN  ROLLER  COMPANY 

1342  NORTH  HALSTED  STREET  .■ . CHICAGO,  ILLINOIJi 

,  t 

NORTH  NEW  JERSEY  STREET,  INDIANAPOLIS,  INDIANJi 
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l\OW  is  the  time 
to  make  the  most 

of  your  Ludlow 

In  producing  many  kinds  of  printing 
essential  to  the  war  effort,  hundreds  of  printers 
and  publishers  all  over  these  United  States  are 
discovering  new  values  in  Ludlow  equipment. 

Racing  against  time,  they  find  that  Lud 
low  efficiency  has  a  new  and  important  meaning. 
Posters  and  bulletins,  which  demand  lots  of  big 
type  quickly,  go  up  without  a  hitch!  Ruled  factory 
and  business  forms  are  right  down  Ludlow’s  alley. 

Announcements,  notices,  and  advertise¬ 
ments,  or  any  of  a  thousand  and  one  other  kinds 
of  printing  jobs  can  be  put  into  production  upon 
a  moment’s  notice,  without  advance  preparation, 
or  worry  over  adequacy  of  type  supply. 

Because  the  Ludlow  system  eliminates 
unnecessary  operations,  it  provides  printers  with 


the  fast  and  economical  method  of  getting  forms 
onto  the  press  and  running. 

Ludlow  is  giving  printers  valuable  aid  in 
their  effort  to  meet  today’s  needs— plus  assurance 
that  jobs  will  be  produced  rapidly  and  well.  Lydiow 
makes  possible  the  short  cuts  so  needed  these 
days— without  sacrifice  of  quality  or  effectiveness. 

• 

Ludlow  Typograph  Company 

2032  Clybourn  Avenue  •  •  •  Chicago,  Illinois 

Set  in  members  of  the  Ludlow  Radiant  family 


Rubber  Plate  Makers 
ATTENTION! 

We  still  have  a  complete  stock  of  pre¬ 
war  quality  rubber  that  was  processed 
for  use  by  rubber  plate  makers.  Of 
course  this  material  cannot  be  used  for 
other  purposes,  hence  it  requires  no 
priority. 

Available  for  Instant  Shipment,  and  at 
lowest  prices: 

ENGRAVERS  RUBBER 
MOULDING  RUBBER 
MATRIX  MATERIALS 


Write  for  Samples  Today 

• 

Rubber  Plate  Division 
362  W.  Chicago  Ave.  Chicago,  Illinois 

• 

THE  LOUIS  MELIND  COMPANY 
New  York  Chicago  San  Francisco 


OfioopieadeM 


iu  AtaatT  K  HIOHTON 
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N.  B.,  West  Orange,  N.  J.:  “Should 
the  verb  be  pluralized  in  the  sentence: 
‘The  wear  and  tear  of  modem  life  plays 
hob  with  a  sensitive  soul*?” 

Since  the  two  nouns  in  the  subject 
are  in  apposition,  both  having  a  single 
meaning  ( depreciation) ,  the  singular 
verb  is  correct. 


R.  H.,  Southboro,  Mass.:  “Shouldn’t 
the  words  following  geographic  names 
always  be  capitalized,  as  Amazon  River, 
Atlantic  Ocean,  Hudson  County,  Ba¬ 
hama  /slands?” 

Formerly  such  words  were  always 
capitalized,  but  the  modem  tendency 
is  to  lower-case  them. 


J.  H.,  Hamilton,  Ont.;  “Please  ex¬ 
plain  the  origin  and  meaning  of  the 
word  Eistedfodd.** 

The  word  is  Welsh,  and,  literally 
translated,  means  “a  sessions,”  from 
eistedd,  to  sit;  hence  its  present  usage 
for  an  assembly  of  Welsh  poets,  singers 
and  students  held  annually  for  the  en¬ 
couragement  of  Welsh  literature,  music 
and  learning.  The  plural  is  Eistedd- 
fodau. 


F.  W.  B.,  Nashville,  Tenn. :  “What  is 
meant  by  Hyperboreans?** 

The  Hyperboreans,  according  to 
Greek  legend,  were  the  oldest  of  the 
human  race,  who  were  supposed  to 
dwell  in  Oceanus,  beyond  where  the 
North  Wind  had  its  birth.  A  vigorous 
people,  and  the  most  virtuous  and 
happy,  they  enjoyed  perpetual  warmth 
and  sunshine. 
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ur  Patriotic  Letterheads 


will  help  your  customers  to 
open  "a  second  front  "  on  their 
war-time  advertising  problems. 
Write  for  samples  today. 


Requests  from  California,  Oregon,  Utah, 
Washington,  Idaho,  Nevada,  Montana 
&  Wyoming  should  be  addressed  to 
Banco  Corporation,  Ltd.,  836  Mont¬ 
gomery  Street,  San  Francisco,  California. 


ARTHUR  THpmSON  &  CO. 

109  Market  Place  Baltimore,  Maryland 


} 


F.  B.  REDINGTON  CO 


*  Last  month  we  discussed  what  stepi 
could  be  taken  to  prepare  promotional 
material  to  offset  the  general  exodus  of 
young  men  from  apprenticeships  and 
printing  trade  training  to  the  motif 
“remunerative”  (for  the  present)  (l^ 
fense  work.  The  solution  was  not  so 
much  in  attempting  to  keep  such  work, 
ers  in  the  graphic  arts,  but  in  inform# 
ing  the  younger  people  who  are  nowr 
making  up  their  minds  about  the*- 
careers  they  will  follow,  and  in  the 
training  they  will  select  now  for  jobs 
several  years  hence — after  the  War  for 
Democracy.  Trade  training  in  some 
areas  will  graduate  a  young  man  into 
a  dead  industry,  depending  upon  the 
time  when  hostilities  cease.  The 
graphic  arts  is  a  more  steady  industry 
than  many  comparable  ones. 

In  specific,  the  discussion  last  month 
centered  around  a  hypothetical  book¬ 
let  for  the  promotion  of  the  printing 
school  or  department.  The  distribution 
of  this  material,  whether  it  be  in  book¬ 
let,  letter,  brochure  form,  is  pertinent 
now. 

Considering  the  course  of  study  in 
the  graphic  arts  to  be  on  the  high 
school  level,  we  would  suggest  that 
contact  be  made  with  all  individuals 
who  contact  youth,  and  especially  those 


for  Kluge  and 
Chandler  & 

Price  presses 

Model  DR,  $8.25 


Know  yoor  press  rnn 
100%  accurately  with 
this  new  Redingto  i 
Counter.  Non-reset 
model.  $6.75.  Model  AP 
for  other  presses,  $7.75. 


Chicago,  III. 


110  South  Sangamon  St, 


A  RECORD  VOLUME  OF 
HOLIDAY  DDSINESS . . . 


is  available  to  printers  who  use  the  H-F 
line  of  HOLIDAY  STATIONERY, 
o  Timely  designs  of  outstanding  beauty 
that  will  appeal  to  everyone, 
o  Our  FREE  portfolio  of  samples  is  now 
ready.  Send  for  one  today. 

The  Heinicke-Fiegel  Lifho.  Co. 
21  South  Ninth  St.  St.  Louis,  Mo. 


Complete  with 
Spring  Gauge 
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IVe  are  looking  beyond  the 

HORIZON  »  i.  *  * 

Today’s  important  job  is  to  win  the  war— and  that  is  a  job  that 
will  require  the  utmost  in  effort,  unselfishness  and  quiet  courage. 

Like  any  other  truly  American  organization,  our  company  is  con¬ 
tributing,  to  the  war  effort,  the  results  of  the  developments  we  have 
been  able  to  make  with  the  help  of  the  graphic  arts  industry.  Some 
day  that  story  can  be  told  and  will  give  you  pride  in  your  industry. 

We  all  know  that  there  will  be  a  victorious  end  to  the  war.  Because 
we  do  not  know  when,  our  company  is  carrying  along  our  graphic 
arts  research  and  development  work  with  the  vigilance  and  care 
which  we  feel  is  due  our  loyal  customers. 

Thi^  requires  wide-awake  surveillance  of  new  materials  and  manu¬ 
facturing  methods,  burning  of  much  midnight  oil,  and  the  closest 
rj  t  Q  cooperation  throughout  our  organization.  By  our  success  in  watch- 

ing  over  the  interests  of  the  graphic  arts  industry  we  help  to  prove 
the  flexibility  and  efficiency  of  modem  industry  in  a  free  country 
to  meet  whatever  unusual  demands  may  be  required. 

We  are  prepared  right  now,  through  our  foresight  in  developing 
alternate  materials,  to  keep  your  equipment  operating  with  little 
or  no  sacrifice  in  quality  and  production.  Your  orders  and  requests 
will  receive  the  same  full  consideration  as  in  the  past. 

IDEAL  ROLLER  &  MANUFACTURING  CO. 

CHICAGO.  ILLINOIS  Branch  o^ces  located  in  principal  cities  LONG  ISLAND  CITY,  N.Y. 


Immediate 

DELIVERY 

Special  Low  Prices 
for 

Quick  Sale 

★  The  NEW  27''x41"  Miller 
Two-Color  Automatic  Press. 
Serial  No.  5500.  Used  less  than 
2  years. 

★  Two-Color  Miller  Automatic 
Press,  25"x38".  Serial  No. 
4000. 

Chicago  Printers' Machinery  Works 
609  West  Lake  St.  Chicago,  Illinois 

CRAFTSMAN  on  the  JOB 

Saves  time!  Saves  money! 

Craftsman  precision  Photo-Lith  and  Off¬ 
set  tables  mean  more  speed  in  prepm- 
tion.  greater  accuracy  on  the  job.  Write 
for  literature.  (When  meseot  materials 
are  exhausted  we  must  diaeontinue  manu¬ 
facture  for  the  duration.  On  bona  fide 
orders  we  will  defer  deUrery  for  a  limited 
time.) 

Craftsman  Line-Up  Table  Corp. 
49-59  River  Street,  Waltham,  Mass. 


Cover  well 
Priniind  Inki/’ 

MANUFACTURED  BY 
J^ar!in  'Driscoll  &  Co. 

CHICAGO 


who  currently  advise  them  on  what 
careers  to  follow. 

If  the  high  school  vocational  course 
accepts  young  men  and  women  from 
the  eighth  and  ninth  grades  of  the  pub¬ 
lic  and  parochial  schools,  and  some 
graduate  students  from  regular  high' 
schools,  we  would  suggest  that  contact 
he  made  with  the  individual  schools  in 
the  printing  department's  “trade”  area. 
Namely,  these  would  he: 

1.  The  school  vocational  counselors. 

A  meeting  could  he  arranged  at  the 
printing  department,  at  which  the  | 
printing  teacher  could  outline  the  job  | 
opportunities  as  well  as  the  type  and  | 
extent  of  training  ofifered.  Each  coun-  ^ 
selor  could  then  be  given  a  supply  of 
any  promotional  piece  to  hand  to  those 
who  are  about  to  make  up  their  minds 
as  to  what  careers  they  will  prepare  for. 

2.  Teachers  of  eighth  grade  classes 
in  the  elementary  schools,  as  well  as 
ninth  grades  in  the  junior  high  schools 
may  be  contacted  by  mail  with  person¬ 
alized  letters.  This  may  have  to  be 
done  through  the  school  principals. 

3.  Parochial  schools  as  well  as  public 
schools  must  be  contacted  in  any  city 
to  completely  cover  the  ground. 

4.  Parent-Teachers  Associations  in 
both  public  and  parochial  schools 
should  receive  a  supply  of  promotional 
material,  with  a  letter  of  explanation. 
Either  the  secretary  or  president  should 
receive  the  material  with  a  request  that 
it  be  distributed. 

5.  The  local  Craftsmen’s  club  should 
be  made  cognizant  of  the  work  of  the 
school,  and  the  need  for  students.  Em¬ 
ployers’  organizations  such  as  the  local 
Typothetae  must  not  be  forgotten. 

6.  The  public  libraries  may  accept 
displays  and  posters,  and  a  supply  of 
the  promotional  material. 

7.  Adult  education  bureaus  are  inter¬ 
ested  in  any  material  on  training  in 
trades  and  industries. 

8.  Printing  teachers  of  industrial  arts 
printing  (the  non-trade  training 
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pile  it  Higher---  n 

"•“‘soneUUna  ^ON'T  OFFSPT 

Blacks  in  3 

!*«  to  finish  ^i.^d-you'!!  Vour  offaet 


to  finish  TU  — ,  — you  11  Qe*  rour  ofiset 

down  the  line.  ®  ^  combination  t^i  ^P^'essionsl 
“  you  haven't  tried  t h  ^  the  , 


Mai/  the  Coupon  for  Free  Trial  Offer 
E.  J.  KELLY  CO„  Kalamazoo,  Mich. 

It's  up  to  you.  What  about  that  FREE  TRIAL 
OFFER  on  WOTTA  BLACKS? 


Address. 


GAM  9-42 


KALAMAZOO 

MICHIGAN 


yoJ'i' *  1 

Dope*." 

P'essroo"  ^^^^  «P8foi 

plant. 

Wo  obliga. 

Won.  Jus, 

^Wte  on 
/inn  letter- 
head. 


courses)  can  be  of  excellent  help  to  the 
printing  trade  school.  Their  co-opera¬ 
tion  should  be  sought.  One  of  the  ideas 
of  the  industrial  arts  course  is  to  allow 
students  to  discover  their  abilities  in 
the  arts  and  crafts. 

9.  Boy  Scout  troops,  and  Cub  Scouts, 
may  be  interested  in  receiving  informa¬ 
tion  on  printing  trades  training. 

10.  Mailings  should  be  sent,  again 
with  a  personalized  printed  letter,  to 
every  printing  and  lithographic  estab¬ 
lishment  in  the  area  served  by  the 
school  printing  department. 

11.  Printers’  suppliers  should  not  be 
forgotten. 

12.  High  school  graduates  may  want 
to  take  up  post-graduate  work  in  print¬ 
ing,  if  it  is  brought  out  that  employ¬ 
ment  is  quite  possible  after  short,  inten¬ 
sive  study. 

The  mere  sending  of  material  by 
third  class  post  is  not  enough — a  letter 
explaining  the  reason  for  the  promo¬ 
tion  should  be  enclosed.  Separate  copy 
should  be  written  for  each  of  the  recipi¬ 
ents  of  the  promotional  material.  If 
stenographic  help  is  not  available,  then 
such  letters  can  be  printed,  with  a  com¬ 
mon  salutation.  Space  prevents  the  re¬ 
printing  of  suggestive  copy,  but  one 
should  keep  in  mind  the  interests  of  the 
class  of  people  who  will  receive  the  ad¬ 
vertising  material.  Make  the  letter  ap¬ 
pear  that  you  are  helping  them — not  so 
much  that  you  are  trying  to  help  your¬ 
self. 

If  any  printing  teacher  is  not  yet  sold 
on  the  importance  of  the  graphic  arts, 
he  should  abandon  it  for  more  remu¬ 
nerative — but  temporary — endeavors.  A 
non-aggressive  and  faint-hearted  teach¬ 
er  is  of  little  value  to  any  educational 
efiFort.  He  must  believe  in  the  stuff  that 
he  is  handing  out! 

Every  opportunity  should  be  taken 
at  formal  and  informal  gatherings  for 
promoting  a  printing  school.  Printing 
teachers  should  try  to  get  the  oppor¬ 


tunity  to  speak — if  only  for  a  moment- 
before  civic,  school  and  trade  groups. 
In  spite  of  the  apparent  disregard  on 
the  part  of  many  proprietors  and  work¬ 
men  toward  apprentice  education,  there 
are  some  who  understand  its  value,  and 
these  will  and  can  help. 

Although  expensive  if  not  done  in 
the  school  itself,  the  motion  picture 
with  or  without  sound  is  of  great  help. 
Second  in  value  to  this  is  the  film  slide 
with  recorded  sound.  The  film  slide  it¬ 
self  without  sound  can  be  of  invaluable 
service  if  the  teacher  or  school  co-. 
ordinator  can  furnish  the  sound  with 
his  own  voice.  At  least  one  printing 
school  is  developing  such  material  at 
the  present  time. 

Any  promotional  copy,  speech,  or 
film  should  stick  strictly  to  the  facts. 
The  public  can’t  be  fooled.  Any  claims 
made  should  be  backed  up  with  factual 
evidence.  Technical  jargon  should  be 
saved  for  the  advanced  students — the 
public  doesn’t  know  a  pica  from  a 
shooting  stick,  and  does  not  care. 
Speak  its  language  in  any  printed 
matter  or  in  any  informal  talk  or  film. 
Cover  the  facts,  and  then  close  your 
part  of  the  meeting.  If  you  are  a  bore, 
and  yap  too  much  about  the  “wonder¬ 
ful  traditions  of  printing,”  your  audi¬ 
ence  will  think  that  the  graphic  arts 
are  as  much  of  a  bore  as  you  are.  Talk 
turkey  in  copy,  in  speeches,  and  in  film. 

V _ 


The  writer  of  this  column  has  pre¬ 
pared  and  printed  for  distribution 
all  copy  for  this  column  from  its  in¬ 
ception  in  September,  1941  through 
September,  1942,  in  booklet  form. 
Copies  can  be  secured  free  of  cost 
and  postage  by  mailing  a  card  to 
R.  Randolph  Karch,  Printing  High 
School,  McMillan  Street  and  Essex 
Place,  Cincinnati. 
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COMMUNICATIONS 


Thank  you  very  much  for  your  wonderful 
little  magazine.  I  certainly  enjoy  reading 
it  and  get  a  lot  of  help  from  it.  I  hope 
you  continue  my  name  on  your  mailing  list. 

A.  D.  Johnson 
Kalamazoo,  Mich. 

«  *  « 

The  Graphic  Arts  Monthly  is  my  bible.  I 
have  profited  immensely  by  reading  its 
contents  and  find  a  "gold  mine"  in  its  ad¬ 
vertisements.  May  I  never  miss  a  month. 

Gerard  A.  Fatzer 
Fatzer  Printing  Shop 
New  Orleans,  La. 

*  *  « 

We  do  enjoy  your  fine  presentation  of 
facts  and  information  pertinent  to  the 
printing  industiy,  and  appreciate  your 
kindness  in  sending  it  to  us. 

Ali  B.  Jarman,  Editor 
Christian  Companion 
Cass  City,  Mien. 

0  0  0 

We  want  you  to  know  that  we  find  The 
Graphic  Arts  Monthly  very  helpful.  It  is 
appreciated  by  our  men  in  all  departments 
of  the  shop. 

J.  L.  Jones,  Supt. 

Pacific  Press  Publishing  Assn. 
Mountain  View,  Calif, 
o  o  o 

For  several  years  I  have  been  a  reader  of 
The  Graphic  Arts  Monthly  and  The  Print¬ 
ing  Industry  and  I  consider  this  publica¬ 
tion  to  be  of  the  utmost  imF)ortance  to 
the  printing  trades.  Especially  do  I  think 
the  various  departments  educational  in  so 
far  as  the  apprentice  is  concerned,  and 
mark  my  word  we'll  need  them. 

Fred  Knapp,  Business  Mgr. 
The  Kissimmee  Gazette 
Kissimmee,  Fla. 


I  wish  to  take  this  opportunity  to  thank 
you  for  your  magazine.  It  is  one  of  the 
few  magazines  that  I  feel  I  must  read  each 
month. 

M.  E.  Baker 
M.  E.  Baker  Co. 
Oxford,  Iowa 

«  «  « 

Get  your  copy  and  I'll  say  we  have  man¬ 
aged  to  benefit  from  it  almost  each  month. 
We  now  turn  to  you  for  Information  that 
you  may  be  able  to  set  us  on  the  right 
track. 

F.  Guarino 

Specialty  Printing  Co. 

Red  Bank,  N.  J. 

4> 

Count  us  among  those  who  appreciate  re¬ 
ceiving  The  Graphic  Arts  Monthly.  There 
are  many  interesting  articles  in  this  trade 
book,  and  it  makes  a  valuable  printing 
guide  in  any  shop. 

H.  R.  Milligan 
Tremont  Printing  Co. 
Bronx,  New  York 
o  e  o 

We  have  certainly  missed  the  business  we 
got  from  our  classified  ad  in  The  Graphic 
Arts  Monthly,  and  are  very  happy  to  get 
back  in. 

Charles  Ebel 
Ebel-Binder  Co. 
Cincinnati,  Ohio 
*  *  * 

We  are  constant  readers  of  your  "GAM 
magazine."  We  find  it  the  most  useful 
publication  in  our  business.  I  hope  it  will 
never  stop  coming. 

Helena  May  Vidas 
Vidapress  Printing 
Chicago,  III. 


The  FRANKLIN  PRINTING  CATALOG  can  pinch 
hit  for  trained  help  called  to  the  colors.  Any  alert 
employee,  with  the  help  of  the  Catalog,  can  place  a 
profitable  selling  value  on  any  printing  order.  Write 
today  for  details  of  trial  order  plan  and  learn  how 
you  may  try  out  this  Service  In  your  own  office. 

PORTE  PUBLISHING  COMPANY 

SALT  LAKE  CITY,  UTAH 


\ 
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A  Yeteran  of  5  Wars ! 

Making  paper  in  war  time  is  not  a  new  experience  to  Becketts.  Bom  of  the 
Mexican  War,  The  Beckett  Paper.  Company  has  gone  through  the  hitter  years 
of  the  Civil  War,  the  Spanish  War,  the  Great  War  and  now  the  all-enveloping 
World  War.  Each  one  of  them  has  brought  its  problems  and  difficulties. 

If,  in  the  course  of  almost  a  century,  we  had  not  developed  the  resourcefulness 
to  meet  new  and  trying  situations  we  should  not  be  here  today  to  sen’^e  the 
largest,  most  loyal  and  discriminating  clientele  in  Beckett  history  .  .  .  and 
to  meet  fully,  we  hope,  our  every  obligation  to  our  country. 

Whatever  changes  public  duty  may  require  to  be  made  in  our  lines  of  Cover, 
Offset,  Text  and  Greeting  papers  will  be  made  ungmdgingly.  Our  experience, 
we  believe,  will  enable  us  to  meet  all  our  patriotic  obligations  towards  win¬ 
ning  the  war  with  a  minimum  of  inconvenience  to  our  friends  everywhere. 

THE  BECKETT  PAPER  CO.  .  .  Hamilton,  Ohio 

Makers  of  Good  Paper  Since  1848 

The  Graphic  Arts  Monthly — September ,  1942  59 


59 
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Collating  While  Printing 

★  In  running  two  colors  of  paper  (du¬ 
plicate  forms)  any  size, on  an  automatic 
platen  press  I  run  my  duplicates  first, 
then  set  my  counter  and  start  on  the 
originals,  placing  a  duplicate  in  by 
hand  each  time.  I  place  the  cardboard 
backs  in  also  as  I  go  and  when  job  is 
run  it  is  ready  to  pad  and  trim.  This 
saves  the  time  of  collating  after  print¬ 
ing.  If  the  job  is  numbered  one  can¬ 
not  do  it  this  way  as  the  high  number 
will  automatically  be  at  the  top. 

H.  B.  (Bob)  Roelofsen, 

AmeSy  loioa 
V _ 

To  Correct  a  Platen  Press 

★  Platen  presses,  as  they  grow  worn 
with  use,  tend  to  give  under  impression 
when  printing  extra  heavy  forms.  This 
give  necessitates  the  insertion  of  addi¬ 
tional  packing,  ‘  since  raising  the  im¬ 
pression  screws  becomes  gradually  less 
effective.  The  writer  has  changed  the 
2  impression  screws  uniformly  either 
up  or  down  by  the  following  method, 
in  77  seconds. 


1.  Level  the  platen  in  the  customary 
way  of  setting  a  large  letter  in  each 
corner  of  the  chase  and  testing  un¬ 
der  impression. 

2.  Place  a  file  in  the  angle  formed  by 
the  nut  of  the  impression  screw  and 
the  rocker  block  it  screws  into,  and 
simultaneously  file  a  groove  in  both. 

3.  a.  To  change  the  upper  2  impres¬ 

sion  screws  uniformly  turn  them 
so  that  angles  of  the  file  marks 
on  the  nut  on  both  sides  are  the 
same  in  relation  to  the  angle 
marks  filed  on  the  rocker  they 
screw  into. 

b.  A  glance  at  the  relative  angle  of 
these  2  file  marks  verifies  that 
the  platen  has  been  moved  either 
up  or  down  uniformly y  and  there¬ 
fore  is  level. 

Supplementing  the  changing  of  im¬ 
pression  screws  to  secure  more  pressure 
by  inserting  hard  packing  such  as 
pressboard  and  oiled  tympan  paper 
both  in  front  and  back  of  the  form 
still  causes  too  much  spring  and  forms 
a  matrix  which  causes  excessive  wear 


on  the  type.  Relief  is  secured  by  a 
sheet  of  brass  the  full  size  of  the  platen 
and  about  2  points  thick.  This  is  equiv¬ 
alent  in  thickness  to  5  sheets  of  oiled 
tympan  paper  and  costs  less  than  a 
dollar.  In  addition,  the  brass  plate 
should  be  sunk  under  not  less  than  2 
sheets  of  oiled  tympan  paper  packing, 
and  all  additional  pacldng  should  be 
placed  under  it. 

John  W.  Welmenf 
Tampa,  Florida 
V _ 

To  Clean  and  Soften  Hands 

it  Just  take  a  small  amount  of  red  en¬ 
gine  oil,  the  same  that  you  use  in  your 
motors  and  presses  and  massage  your 
hands  thoroughly.  Then  take  a  soft 
cloth  and  wipe  the  oil  and  grease  off 
and  wash  your  hands  with  any  regular 
soap  and  water. 

Major  A.  C.  Thrower, 
Kennett,  Missouri 


Falling  Galley  Knees 

★  Shortly  before  help  became  so  scarce 
an  operator  appealed  for  advice  on  bow 
to  prevent  the  knee  of  the  Linotype 
galley  from  falling  onto  the  floor  when 
the  galley  was  filled.  He  said  that  this 
little  oversight  annoyed  bis  employer 
very  much  and  that  it  might  cost  him 
his  job.  We  advised  a  stop  for  the  knee 
which  worked  because  the  operator  did 
watch  the  slug  delivery.  However  this 
was  not  entirely  satisfactory.  Then  we 
attached  the  knee  to  the  galley  by  a 
chain.  This  proved  to  be  inconvenient 
when  dumping  the  type. 

Finally  we  suggested  that  a  short, 
light  slug  be  placed  on  the  galley  at 
the  left  of  the  knee.  When  this  slug 
falls  to  the  floor,  the  operator  is  re¬ 
minded  that  it  is  time  to  dump  the 
stick. 

E,  B.  Harding, 

Brookings,  South  Dakota 


NYGREN 

-DAHLY 


PARTS? 

Yes  .  .  .  we  have 
replacement  parts. 
Please  order  only 
for  immediate 
needs. 


•  Our  Nation,  faced  with  its  greatest  peril,  has  called  for 
all-out  production  to  help  win  the  war.  Nygren-Dahly  has 
responded  with  its  fullest  productive  capacity.  Henceforth 
tn  our  plant  Uncle  Sam's  needs  come  first! 

•  Meanwhile  we  urge  our  thousands  of  valued  customers 
to  conserve  their  N-D  machines.  Keep  them  clean.  Keep 
them  well  oiled.  Check  them  over  regululy.  Let  only  good 
operators  use  them.  Thus  you'll  assure  longer  service  . . . 
and  help  serve  your  country. 


NYGREN-DAHLy  COMPANY 

218-230  N.  Jefferson  St.  Chicago,  III. 
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Conversion 

( Continued  from  page  18) 

labor  but  will  be  making  a  decided  con* 
tribution  to  the  country’s  war  effort. 
There  is  illustrated  a  small  part  re¬ 
quired  in  quantities  of  from  10,000  to 
20,000.  This  is  made  of  .005"  sheet 


bronze.  The  ordinary  manner  of  mak¬ 
ing  this  part  would  be  first  of  all  to 
construct  a  blanking  and  piercing  die 
which  would  blank  out  the  sheet  and 
pierce  all  slots  at  one  time.  After  this, 
the  blanked  and  pierced  part  would  be 
placed  upon  a  forming  die  and  formed 
in  the  second  operation.  An  actual 
estimate  on  the  tools  necessary  for  this 
showed  a  cost  of  $350.  The  average 
printer  having  a  bindery  will  realize 
that  this  part  can  be  made  by  punching 
the  slots  one  at  a  time  on  a  perforating 


machine.  This  would  mean  from  five  to 
ten  times  as  many  hand  operations,  but 
the  job  would  be  completed  before  i 
die  maker  had  even  gotten  fairly  started 
on  making  the  necessary  dies.  After 
the  slots  are  punched  in  the  blan^ 
the  blank  can  be  bent  on  a  hand  brake 
at  the  rate  of  about  500  an  hour.  Thu 
compares  with  a  press  forming  open, 
tion  which  would  run  at  2000  an  hour 
but  the  need  for  a  forming  die  would 
be  eliminated  entirely.  The  initial  cost 
or  set  up  cost  on  this  production  would 
be  reduced  about  90%  to  95%  com- 
pared  with  the  method  of  manufacture 
in  the  average  metal  stamping  plant 
and  a  saving  would  pay  four  or  five 
times  over  for  the  actual  hand  work 
needed  in  production. 

V _ 


'We  (Me  only  the  fineat  Bermudas  in 
onion  akin  paper." 


'  FROM 

CHRISTMAS 

CARDS 


MAKE  $1.85  FOR  25  IMPRESSIONS 

Gorg0oiu  "NU-TONE"  line  of  smart  colorful  Christ¬ 
mas  desigxu.  lavishly  smbossod.  All  french  folders# 
4V4X5V4"  R*taU  25  for  $2.50  with  name  imprinted. 
Your  cost  low  as  65c  per  box.  Also  novel  "Snowball" 
series — retails  25  for  $1.50,  imprinted,  with  $1.10  profit 
for  you. 

BEAUTIFUL  COUNTER  BOOKS  FREE 
24  new  and  different  designs.  Outstanding  values  that 
sell  "on  sight."  Write  for  your  free  samples  today. 

MASTERPIECE  STUDIOS 
1954  South  Troy  St.  Dept.  9,  Chicago,  III. 


62 


The  Graphic  Arts  Monthly — September.  1942 


CHRISTMAS  CARD 
VALUE  SENSATION 


21  CARD 
CHRISTMAS  ASSORTMENT 

(All  One  Gauge) 


Here  is  1942's  fastest-selling  value 
in  Personal  Christmas  Cards  —  an 
assortment  of  21  original,  exclusive 
designs,  all  One  gauge  that  can  be 
imprinted  with  customer's  name. 
Clever  underlays  .  .  .  appealing 
colors  .  .  .  cheerful  messages  .  .  . 
attractive  inserts  .  .  .  combine  to 
make  this  a  truly  sensational  value. 
Opened  and  packed  flat  for  easy 
imprinting.  60c  per  box,  delivered. 


COSTS  YOU 

SPECIAL  PRICES  W 

RETAILS  : 


:dsts  you  IMPRINTING  60< 

SPECIAL  PRICES  WHEN  ORDERED  IN  QUANTITIES 


$125 


WITH  NAME 
IMPRINTED 


EXCEPTIONAL  LINES  OF 
PERSONAL  CHRISTMAS  CARDS 


We  imprint  your  customers'  names.  Distinctive  Cards  for  every  customer,  no 
matter  what  their  taste,  requirements  or  purse. 


2 


SUPER  VALUE  LINES 
Quick  Sellers  at 

HIGH-QUALITY  LINES 


50 H 


BUSINESS  LINE— aubs,  retailers 
and  professional  men  buy  these 
on  sighti 

''DELUXE"  LINE— Excelling  in 
value,  quality  and  originality. 


2  HIGH-QUALITY  LINES  AP  C| 

Smart  Designs  at  ^3  « 

«  n  M  M  Beautiful  sample  displays  of  these  exclusive  lines  will  be  sent  to  vou  with- 
C  JnSiXi  out  charge  upon  your  request.  Please  write  now.  SUPPLY  LIMITED. 


ART  STUDIOS  inc 


1225  CLIFFORD  AVE.,  |i 


ROCHESTER,  N.  Y. 
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Novel  Advertising  Idea 
★  Paul  Miller,  owner  of  the  Paul  Miller 
Printing:  Company  of  Kansas  City,  Mis¬ 
souri,  has  an  advertising  idea  which  has 
brought  his  firm  a  lot  of  publicity,  as  well 
as  many  valuable  new  accounts. 

One  day  he  was  sitting  at  his  desk  doo¬ 
dling  with  the  dial  of  his  phone.  He  dis¬ 
covered  that  the  letters  on  the  dial,  for  his 
phone  number  (Benton  7285) — 7  2  8  5, 
spelled  PAUL,  his  own  first  name.  On 
the  7  was  also  P,  on  the  2  was  A,  on  the 
8  was  U,  and  on  the  5  was  L. 

From  that  day  on.  Miller  capitalized  on 
his  findings.  When  his  next  cards  were 
printed  he  listed  the  phone  number  as: 

BEnton  -  PAUL 

instead  of  the  former  listing  of  BEnton- 
7285. 

In  conversation  with  customers  and 
friends,  he  gave  his  number  as  “BEnton- 
PAUL.” 

The  idea  caught  on  immediately.  Hun¬ 
dreds  of  old  customers  and  acquaintances 


called  to  joke  about  the  new  number  ar¬ 
rangement.  And  what's  more,  many  of 
them  became  active  customers  again. 

A  small  ad  is  carried  in  the  paper  with 
the  same  number  arrangement.  Customers 
who  cannot  figure  out  the  system  call  to 
ask  and  always  mention  seeing  the  new 
number  idea. 

Mr.  Miller  says  that  so  far  as  he  has 
learned  no  other  firm  in  Kansas  City  has 
tried  the  idea.  He  thinks  it  is  a  good  inter¬ 
est  builder  and  he  can  trace  many  large 
orders  to  an  introduction  resulting  from 
the  number  arrangement.  , 

If  you  have  the  dial  system,  check  your 
own  number.  Mr.  Miller  says  that  he  didn’t 
have  to  have  his  phone  number  changed, 
but  the  telephone  company  is  very  accom¬ 
modating  and  a  change  might  work  out  a 
call  name  with  much  more  appeal  than  the 
one  adopted  by  Paul  Miller  Printing  Com¬ 
pany. 

V _ 

Ra-Tox  Industrial  Shades 

★  The  Hough  Shade  Corporation,  Indus¬ 
trial  Division,  Janesville,  Wisconsin,  has 
recently  issued  catalog  number  242  show¬ 
ing  its  line  of  Ra-Tox  Industrial  Shades, 
Ra-Tox  Venetian  Blinds  and  Ra-Tox  Steel 
Sash  Ventilators. 

In  the  introduction,  the  pocket-size  cata¬ 
log  points  out  that  Ra-Tox  Offset  Ventilat¬ 
ing  Wood-fabric  Shades  provide  “Light 
without  Glare”  and  “Fresh  Air  without 
Drafts.”  The  advantages  of  these  types  of 
shades  as  against  woven  cloth  and  other 
kinds  of  shades  are  given.  The  catalog  is 
well  illustrated  with  diagrams  and  photo¬ 
graphs  of  plant  interiors  having  shade  in¬ 
stallations. 


The  Munising  Pa>  *  a 
sturdy  one  piece  container 

*  space  for  your  label 
which  IS  there  at  re  order 
time  *  It  sa*es  time 

*  eliminates  waste 
Convenient  •  Compact  • 
Clean  *  easy  to  open 

*  and  easy  to  close 
Your  customers  will  Ime  it 

The  Munising  Paper  Co 
ITS  S  La  Salle  SI  .  Chii  auu 


THIS  IS  THE 


THIS  IS  THE 


I  THIS  IS  THE 


'CAS4o^ 


I  Cofitoint  500  plin  Ml*  I  Conloira  10  box*s, o  total ol  5000 

^-m4  I  doth  drowf  ood  ttoclifoom  riiolv—  |  plus  lh••t«.*Th•PalImok•fa  dint- 

*  *..lios  vtiKfy  voluo  wfcon  ompty...  *  proof  doKvory  or  storopo  unit.., 

I  ^  -  >— I  « salrot  for  Mohr-fsody 

•  *oxlrosfer  ^  ^  •  — 

I  looli^roody 


I 


TIm  AAA  Wy  far  t 


Accurata  | 
MM  Cut  , 
SV^KlI  I 


raw  I  AaraiaMla  lahaltla  ilerl  coerlaa  yam  mm» 


S^aaa  lIHll* UNIT*  PACKAGED 
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profit  Control 

(Continued  from  page  24) 

tying  out  a  regular  schedule  of  study¬ 
ing  and  reducing  all  forms  of  accidents 
and  errors.  (3)  Adding  to  overhead  an 
amount  sufiBcient  to  handle  the  remain¬ 
ing  types  of  losses  not  covered  by  in¬ 
surance,  and  figuring  a  fair  part  of  it 
into  all  prices  so  every  order  helps 
carry  the  burden. 

Ignoring  any  one  of  these  three 
points  may  be  disastrous,  and  will  in¬ 
evitably  reduce  profits  and  income  be¬ 
low  the  anticipated  figures.  Preparing 
for  the  unexpected  will  avoid  part  of 
the  diflBculty,  and  will  set  up  a  work¬ 
able  profit  control  that  permits  the 
printer  to  meet  the  remainder  without 
sacrificing  the  financial  returns  he  de¬ 
serves  for  his  work. 

Savings  made  on  the  average  acci¬ 
dent  and  error  costs  of  the  past  repre¬ 
sent  a  good-management  dividend  for 
the  printer,  and  are  an  indication  of 
efficiency  worth  striving  to  attain,  in 
addition  to  their  cash  value.  Yet  the 
program  itself  calls  for  care  rather  than 
any  great  effort,  and  foresight  rather 
than  any  considerable  extra  expense  to 
the  normal  cost  of  a  well  conducted 
business. 

V _ 


NEW  MACHINE 

Warranty 

covers  every  piece  of 

TYPE  &  PRESS 

REBUILT  EQUIPMENT 

S  AVAILABLE  NOW 

•  6  Mergenthaler  Linotypes, 

•  Models  4,  5,  14,  18,  21 

S  2  No.  4-4R  25x38  Miehle  Units 

•  2  5/0  46x65  Miehle  Units 

•  Hand  fed  and  automatic  Miehle 

•  presses  from  Miehle  Ponys 

•  to  65"  machines 

•  New  Series  Chandler  &  Price 

1  presses  8x1 2, 10x15, 12x18 

2  Model  B  25x38  Cleveland 

•  Folder 

S  Baum  Model  289  Folder 

•  Diamond  32"  power  Cutter 

•  Diamond  34y2"  power  Cutter 
S  C  &  P  34y2"  Craftsman  Cutter 

2  44"  automatic  Sheridan  Cutter 

•  2  page  size  Goss  Mat  Rollers 

S  2  Milled  iron  top  51x75"  im- 
2  posing  tables,  1  steel  body 

•  the  other  oak  finish 
S  Miller  Heavy  Duty  Saw 
2  Miller  Universal  Saw 

•  2  Miller  Simplex  Units 

2  2  Miehle  Horizontal  Presses 

2  1  Miehle  Vertical  Press 

:  TYPE  &  PRESS 

OF  ILLINOIS 

A  Reliable  Source  of  Supply 

220  South  Jefferson  •  Chicago 
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NEWS  RELEASES 


Scrap  Obsolete  Plates 

★  Critical  metals  now  lying  idle  in  obso¬ 
lete  printing  plates  will  be  channeled  into 
war  use  by  action  of  the  Director  General 
for  Operations. 

Order  M-99  provides  that,  after  October 
1,  owners  of  obsolete  plates  may  not  acquire 
any  new  metal.  Printers  and  publishers 
who  obtain  new  metal  must  certify  on  their 
purchase  orders  that  they  do  not  have  in 
their  possession  any  obsolete  plates. 

Purpose  of  the  order,  it  was  explained 
by  the  Printing  and  Publishing  Branch  of 
the  War  Production  Board,  is  to  clean  out 
existing  stocks  of  old  electros,  cuts,  stamp¬ 
ing  dies,  zinc  and  aluminum  litho  plates 
and  gravure  cylinders.  Stereotypes  and 
standing  type  are  not  included  in  the  order. 

The  order  sets  up  these  time  limits  for 
obsolescence:  Newspaper  printing  plates 
not  used  for  one  year ;  magazine  and  peri¬ 
odical  printing  plates  not  used  for  one  year ; 
book  printing  plates  not  used  for  four 
years;  container  printing  plates  not  use  for 
one  year ;  all  other  categories  of  printing 
plates  not  used  for  two  and  one  half  years. 

Plates  having  an  assured  future  use  are 
excluded.  This  includes  such  plates  as  cuts 
in  newspaper  and  magazine  morgues  which 
illustrate  subjects  still  in  the  public  eye; 
plates  for  books  not  generally  subject  to 
revision  and  which  normally  are  reprinted 
at  long  intervals;  and  stock  and  standard 
cuts  used  in  commercial  printing. 


Not  only  are  printers  and  publishers  af¬ 
fected  by  the  order,  but  their  customers  as 
well.  Owners  of  obsolete  plates  may  not 
acquire  new  metal  for  their  own  or  for  any¬ 
one  else’s  account.  Thus  printing  custom¬ 
ers,  advertisers,  advertising  agencies,  fed¬ 
eral,  state  and  local  governmental  bureaus, 
photo-engravers,  electrotypers  and  other 
graphic  arts  services  also  must  dispose  of 
their  obsolete  stocks.  Users  of  plates  are 
urged  by  the  Branch  to  release  used  plates 
at  the  earliest  possible  date.  , 

Several  methods  are  open  for  the  dis¬ 
position  of  the  plates.  Copper  engravings 
may  be  sold  to  authorized  electrotypers. 
Zinc  and  other  metal  plates  may  be  sold 
through  customary  scrap  channels,  or  to 
authorized  smelters  and  refiners.  Electro¬ 
types,  which  represent  by  far  the  largest 
tonnage  of  obsolete  plates  may  be  sold  to 
certain  authorized  companies. 

V _ 

Bookbinding;  Wire 

★  Users  of  mechanical  bookbinding  wire  are 
free  to  liquidate  inventories  of  already  proc¬ 
essed  and  formed  wire,  it  was  explained 
August  3,  by  George  A.  Renard,  Chief  of 
the  Printing  and  Publishing  Branch. 

The  steel  conservation  order,  M-126,  Mr. 
Renard  pointed  out,  prohibits  fabrication  or 
assembly  of  mechanical  bookbinding  wire 
but  does  not  interfere  with  use  of  inven¬ 
tories  of  already  processed  and  formed  wire. 


YOU  CAN  GET  A 
C&G  SAWLINER  NOW! 


This  genuine  C&G  Sawliner  is  priced  so 
low  that  no  priority  is  needed  for  its  pur¬ 
chase  at  this  time.  If  you  will  need  addi¬ 
tional  sawing  equipment  soon,  write  for 
the  fuU  facts  TODAY. 


MILWAUKEE  SAW  TRIMMER  CORP 
612  E.  Clybourn  St.,  Milwaukee  Wis. 
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youcanaet  PROFITABLE 
HOLIDAY  BlJSI^^ESS  WITH 

Qoei,  <MoluLa4f  Kit! 

This  beautiful  assortment  of  cheery 
1  Christmasy  Holiday  Letterheads 
Folders  and  other  Specialties  will  equip  you« 
to  develop  Holiday  Business  you  couldn^t 
.  otherwise  secure. 

\  The  Sample  Kit  contains  a  wealth  of  color- 
ful  Holiday  designs.  Imprinted  Specimens, 
Copy  Suggestions  and  various  Selling  Helps 
which  will  aid  you  in  developing  Profitable 
'7  Holiday  Business. 

I  Every  one  you  meet  IS  a  prospect!  Plan  NOW 

to  get  your  share  of  this  profitable  business. 
Send  today  for  your  FREE  Goes  1942  Holi¬ 
day  Sample  Kit. 


Goes  i*: 


LITHOGRAPHING  COMPANY 

i1  W.  list  SL,  CUcift  •  S^D  Park  Plait.  Nmt  Yirk 
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convention.  Following  his  installation, 
President  O’Connor  announced  the  follow¬ 
ing  appointments : 

Chairman,  Educational  Commission; 
Douglas  C.  McMurtrie,  director  of  typog- 
raphy,  Ludlow  Typograph  Company. 

Chairman  of  Publications :  John  E.  Cobb, 
of  Western  Printing  and  Lithographing 
I  Company,  Racine,  Wisconsin. 

Chairman,  Membership  Campaign:  Wal¬ 
ter  F.  Schultz,  Dallas,  Texas. 

Since  the  convention,  the  following  ap¬ 
pointment  has  been  announced : 

Representative  -  at  •  Large :  Howard  N. 
King,  The  Maple  Press,  York,  Pa. 

Principal  addresses  at  the  opening  ses¬ 
sion  of  the  convention  were  made  by  A.  E. 
Giegengack,  public  printer  of  the  United 
States,  and  Thomas  R.  Jones,  president  of 
American  Type  Founders. 

Mr.  Giegengack  referred  to  the  substitu¬ 
tions  which  have  been  made  in  the  Govern¬ 
ment  Printing  Office  in  order  to  achieve 
desired  results  in  production  work  as  a 
result  of  the  limitations  placed  upon  the 
industry  by  the  WPB.  He  surprised  the 
audience  when  he  said  that  the  G.P.O.  was 
subject  to  the  orders  of  the  WPB  with  ref¬ 
erence  to  the  limited  use  of  metals  just  like 
other  manufacturing  units  in  the  graphic 
arts. 

Mr.  Jones  in  his  address,  “New  Horizons 
for  Printing,”  said  that  hb  view  of  the 
horizon  was  that  it  was  not  so  dark  for 
printers  but  “was  hazy,”  and  that  after 
the  war  more  printing  than  ever  would  be 
required  for  new  products  which  will  have 
to  be  introduced  to  the  public  by  means  of 
printed  advertising.  He  counseled  the  print¬ 
ers  to  take  good  care  of  their  present  equip¬ 
ment  during  the  war  because  no  manufac¬ 
turer  was  making  new  machines  but  all  of 
them  were  servicing  their  makes  of  ma¬ 
chines  as  well  as  war  conditions  permitted. 
He  said  that  qualities  which  printers  would 
have  to  develop  during  the  war  were  “in¬ 
genuity,  courage,  and  fight.” 


Craftsmen's  Convention 

★  New  officers  were  elected  at  the  23rd 
convention  of  the  International  Association 
of  Printing  House  Craftsmen  held  in  Grand 
Rapids,  August  9  to  12,  and  decision  was 
voted  that  the  1943  convention  will  be  held 
in  Memphis,  Tennessee. 

Eric  O’Connor,  production  manager  of 
Federated  Press,  Ltd.,  Montreal,  who  had 
served  during  the  past  two  years  as  first 
vice-president,  was  elevated  to  the  presi¬ 
dency  by  vote  of  the  convention.  He  suc¬ 
ceeds  Frank  McCaffrey  who  becomes  the 
past  president  member  on  the  board  of  gov¬ 
ernors. 

Other  officers  elected  were:  first  vice- 
president,  Harvey  Glover,  New  York;  sec¬ 
ond  vice-president,  Walter  F.  Schultz, 
Dallas;  third  vice-president,  H.  G.  Bradley 
(a  new  member  on  the  board),  Indianap¬ 
olis  ;  treasurer,  Charles  W.  Gainer,  Chi¬ 
cago  ;  and  secretary,  Herbert  Threlfall, 
Providence,  R.  I. 

Past-president  Fred  J.  Hagen  of  Chicago 
was  called  upon  to  install  the  newly  elected 
officers  at  the  final  business  session  of  the 


JpROMPT  DELIVERY 

PRINTERS'  CARBON  PAPERS 

f - FRTE  MANUFACTURING  CO. 

DES  MOINES,  IOWA 
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NOW  HE’S  IN  A  JAM!  HE  CAN' 
DELIVER  THAT  RUSH  JOS  ON 
TIME.  CHEAP  PAPER  IS 
CAUSING  TROUBLE  IN  THE  SH6 


TOO  BAD!  HE  SHOULD  HAVE 
USED  MANAeeMfNT  BOND. 

IT  GOES  THROUGH  THE 
PRESSES  WITHOUT  A  HITCH. 


m  bad  with  the  buyer. 


Hammermill  Agents  m  white  and  col- 


J 


Keep  your  costs  down  and  your  cus-  ors,  in  standard  weights  and  sizes. 


tomers  satisfied  by  using  Management 
Bond  —  a  known,  dependable,  water¬ 
marked  paper  made  by  Hammermill 
especially  for  low  price  jobs. 

Management  Bond  is  sturdy.  It  runs 


To  make  your  selling  easier,  send  for 
the  Management  Bond  portfolio.  Con¬ 
tains  specimen  printed  forms.  Tells  how 
to  design  forms,  what  sizes  to  use  for 
economy.  Free.  Mail  coupon  now. 


Hammermill  Paper  Ck)mpan]r 
Erie.  Pa. 


I  gl'lease  send  me — free — ^the  Management  Bond  portfot 
I  Ipf  printed  forms. 


The  first  clinic,  “New  Materials  and 
Methods  Under  War  Economy”  starred  as 
speakers  E.  W.  Palmer,  deputy  chief,  print¬ 
ing  and  publishing  branch,  WPB,  Wash¬ 
ington,  D.  C.,  and  John  Atkins,  adminis¬ 
trator  of  printing  and  publishing  in  the 
Wartime  Prices  and  Trade  Board  of  Can¬ 
ada.  Both  speakers  described  operations  of 
their  several  official  bodies,  and  the  neces¬ 
sity  of  controlling  economic  affairs  in  order 
to  provide  materials  primarily  to  win  the 
war. 

Howard  N.  King,  of  Maple  Press,  York, 
Pa.,  and  Glenn  Pagett,  of  Typographic 
Service  Company,  Indianapolis,  were  co- 
chairmen  of  the  clinic  on,  “Typography  and 
Design”  which  held  its  session  Tuesday 
forenoon.  About  fifteen  questions  which 
had  been  previously  sent  to  the  leaders  were 
read  and  discussed. 

Harry  A.  Porter,  vice-president  of  the 
Harris-Seybold-Potter  Company,  Cleveland, 
and  Harry  Glover,  president  of  the  Sweeney 
Lithographing  Company  of  New  York 
City,  and  Belleville,  N.  J.,  were  the  co- 
chairmen  of  the  clinic  which  discussed  “Off¬ 
set  Platemaking  and  Printing,”  at  the  ses¬ 
sion  Tuesday  afternoon. 

“Letterpress  Presswork”  was  the  sub¬ 
ject  of  a  clinic  on  Wednesday,  conducted 
under  the  co-chairmanship  of  Craig  Spicher, 
research  director  of  Miehle  Printing  Press 
and  Mfg.  Co.,  Chicago,  and  Russell  Hogan, 
of  Wickersham  Press,  New^York. 

The  final  technical  clinic  was  conducted 
by  Peter  Dennerlein,  manufacturing  direc¬ 
tor  of  Crowell-Collier  Publishing  Co., 
Springfield,  Ohio,  and  Glen  D.  Boylan,  of 
Meredith  Publishing  Co.,  Des  Moines, 
Iowa.  At  this  clinic,  the  problems  of  pro¬ 


duction  managers  of  large  plants  were  con¬ 
sidered  under  the  general  title  of  “Produc¬ 
tion  Management  and  Engineering.”  A 
motion  picture  in  colors  was  shown  at  this 
session  in  which  operations  necessary  to  :J 
produce  gravure  printing  in  four  colors,  at  J 
yi'eb  speeds  up  to  1200  feet  a  minute  on  i 
rotogravure  presses,  were  portrayed.  J 

Another  conference  held  in  connection 
with  a  dinner  meeting  of  leaders  of  local 
Craftsmen’s  clubs,  Monday  evening,  con¬ 
sidered  plans  and  methods  for  conducting 
the  affairs  pf  local  organizations.  It  was 
presided  over  by  Douglas  C.  McMurtrie, 
chairman  of  the  International  Craftsmen’s 
Educational  Commission. 

The  registration  which  surprised  most  of 
the  Craftsmen,  was  480,  the  Chicago  group 
accounting  for  an  even  100.  It  was  ex¬ 
pected  that  because  of  war  conditions  the 
registration  would  be  considerably  lower. 
The  Grand  Rapids  Club  of  Printing  House 
Craftsmen  was  commended  in  a  resolution 
adopted  by  the  convention  for  its  success¬ 
ful  work  as  a  host. 

Among  the  firms  and  individuals  that 
made  possible  the  operation  of  the  “Hos- 
'  pjtalitv  Room”  during  the  convention  were: 
American  Roller  Co.,  Arabol  Manufactur¬ 
ing  Co.,  Beckett  Paper  Co.*  |^m’l  Bing¬ 
ham’s  Son  Mfg.  Co.,  The  Challenge  Ma¬ 
chinery  Co.,  Champion  Paper  &  Fibre  Co., 
Chicago  Roller  Co.,  Craftsman  Line-Up 
Table  Corp.,  Hamilton  Manufacturing  Co., 
Harris-Seybold-Potter  Co.,  R.  Hoe  &  Com¬ 
pany,  Ideal  Roller  &  Mfg.  Co.,  National 
Association  of  Printing  Ink  Makers,  The 
Printing  Machinery  Co.,  Rapid  Roller  Co., 
F.  P.  Rosback  Co.,  Western  States  Enve¬ 
lope  Co. 


SMONDS 

S  301 

PAPER  KNIVES 

for  finer,  faster 
cleaner  cutting 

SIMONDSSAWand  STEEL  CO. 

FITCHBURG,  MASS. 
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Only  ONE  THING  MATTERS  NOW! 


•  The  needs  of  business  must  wait!  The 
needs  of  war  must  be  first  and  uppermost  in 
the  plans  of  erery  manufacturer!  That’s  how 
our  Axis  enemies  are  working  .  .  .  that’s  how 
we  Americans  must  work  if  we  are  to  defeat 
them  .  .  .  and  that’s  why  BRACKETT  has 
gone  over  to  ALL-OUT  WAR  PRODUC¬ 
TION.  with  winning  the  war  our  sole  and 
only  concern. 

•  Every  owner  of  BRACKETT  equipment 
will,  we  know,  commend  us  and  help  us.  All 
we  ask  is  that  you  scrupulously  conserve  yoiir 
BRACKETT  machines.  Keep  them  clean, 
oil  them  regularly,  run  them  carefully  so  they 
won’t  be  needing  repairs  or  parts  through 
careless  handling.  Remember,  every  ounce 
of  metal  is  vitally  needed  for  guns,  tanks, 
ships  and  planes.  Conserve  it  in  your  ma¬ 
chines  just  as  you  are  conserving  your  tires. 


THE  BRACKETT  STRIPPING 
MACHINE  COMPANY 

608  S.  Dearborn  St.,  Chicago,  l!l. 
330  W.  42nd  St.,  New  York,  N.  Y. 


DO  WITHOUT  NEW  PARTS 

.  .  .  when  you  can  poshly  do  so. 
Make  it  your  patriotic  daily  creed  ta 
MAKE  'EM  LAST!  That's  the  way  to 
win. 


Chanticleer  Inn,  Eagle  River,  Wis. 

Sylvia  and  Paul  Peterson,  Owner-Management 

One  of  Wisconsin's  famous 
pleasure  resorts,  located  on 
Eagle  Chain  of  Lakes. 
Chanticleer  Inn  definitely  ap¬ 
peals  to  those  who  desire  a 
quiet  and  cordial  homelike 
environment.  Our  slogan 

'Food  to  Crow  About' 

providing  the  finest  foods, 
'Teterson's  famous  Smorgas¬ 
bord." 

Cottages  are  attractively  fur¬ 
nished,  each  living  room  has 
a  fireplace;  each  cottage  has 
a  complete  bathroom,  hot  and 
cold  water,  all  electrically 
lighted.  Cottages  are  all  set  along  the  lake,  each  cottage  a  separate  and  private 
unit.  Write  or  call  our  office  for  particularg,  rates,  etc. 

Chanticleer  Inn,  407  South  Dearborn  Street,  Chicago,  III. 

Suite  350-355  —  Phone  Webster  2684 
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Industry  to  Get  Army  Printing 

★  Printing  plants  throughout  the  country 
which  are  ready  and  willing  to  produce 
Army  printing  economically,  efficiently  and 
with  the  speed  that  the  Army  requires,  have 
the  opportunity  to  do  so  now  as  a  result  of 
a  decision  made  August  7  in  a  meeting  in 
which  Public  Printer  Aug^ustus  E.  Giegen- 
gack,  the  Joint  Committee  on  Printing,  and 
other  representatives  including  Army  Pro¬ 
curement  Officers,  and  representatives  of 
W.P.B.,  met  and  agrreed  on  the  handling 
of  over  $20,000,000  in  Army  printing. 

In  accordance  with  the  authority  vested 
in  the  Public  Printer  and  the  Joint  Com¬ 
mittee  on  Printing,  the  Army  has  been  au¬ 
thorized  to  make  certain  printing  purchases 
direct  from  the  commercial  industry.  As  a 
further  step  in  the  direction  of  localizing 
Government  printing  requirements,  this 
will  facilitate  quick  deliveries  and  conform 
with  good  transportation  policies. 

Procurement  officials  of  both  the  Army 
and  Navy  will,  in  many  instances,  be  the 
men  who  will  award  the  commercial  con¬ 
tracts  in  their  respective  areas. 

It  is  understood  that  the  Government 
Printing  Office  is  now  doing  business  with 
some  4,000  printing  plants.  This  represents 
a  tremendous  increase  in  the  number  of 
printing  plants  doing  business  with  G.P.O. 
as  compared  with  the  reported  number  in 
March,  1942,  and  represents  a  substantial 
percentage  of  the  firms  whose  equipment 
can  be  adapted  to  the  limiting  requirements 
of  Government  work.  This  is  a  definite 
indication  that  the  printing  industry  is  be¬ 
ginning  to  play  an  important  role  in  coop¬ 
erating  with  the  Public  Printer  in  produc¬ 
ing  our  Government  printing. 

The  War  Production  Board  has  just  es¬ 
tablished  a  Printing  Policy  Committee 
which  will  be  made  up  of  representatives 
from  the  various  Government  agencies  as 
well  as  from  the  Armed  Services.  This 
committee  will  establish  policies  regarding 
printing  and  printing  equipment  require¬ 
ments  for  the  various  agencies. 


Pamphlet  Binders 

★  Cities  in  all  parts  of  the  U.  S.  were  repre¬ 
sented  recently  on  an  organization  commit¬ 
tee  formed  for  the  purpose  of  launching  a 
national  association  of  pamphlet  binders. 

The  committee  emphasized  that  the  for¬ 
mation  of  a  national  association  will  not  dis¬ 
turb  the  work  of  existing  local  groups  of 
trade  binders.  Their  members  as  well  as 
unaffiliated  pamphlet  binders  will  be  invited 
to  join  the  national  association. 

Members  of  the  Organization  Committee, 
as  of  September  1,  are  as  follows:  H.  E. 
Eckberg,  Hawkeye  Bindery  Co.,  Des 
Moines;  George  F.  Fisher,  The  Fisher 
Bindery,  Hartford,  Connecticut;  Celia 
Boehm  Forester,  The  Boehm  Bindery  Co., 
Milwaukee ;  H.  H.  Kinyon,  E.  W.  Stephens 
Co.,  Columbia,  Missouri;  O.  H.  Lane, 
O.  H.  Lane  Co,  Boston;  A.  Lewin,  J. 
Lewin  Bookbinding  Co.,  St.  Louis;  J.  R. 
Madagan,  Carolina  Ruling  &  Binding  Co., 
Charlotte,  North  Carolina ;  S.  W.  McDon- 
nal.  Union  Bindery,  New  York  City;  Jo¬ 
seph  Kinlein,  The  Optic  Bindery,  Balti¬ 
more;  Otto  K.  Pelz,  A.  H.  Pelz  Co.,  Inc., 
Cleveland ;  E.  C.  Reeder,  Montgomery 
Trade  Bindery,  Montgomery,  Alabama; 
F.  E.  Rickard,  Rickard  Circular  Folding 
Co.,  Chicago;  Wm.  F.  Sage,  The  Commer¬ 
cial  Bindery  Inc.,  Detroit ;  Herbert  Silvius, 
Silvius  &  Schoenbackler,  Sacramento,  Cali¬ 
fornia;  Louis  D.  Weissgerber,  The  Phila¬ 
delphia  Bindery,  Inc.,  Philadelphia.  J.  Ray¬ 
mond  Tiffany,  general  counsel  of  the  Book 
Manufacturers*  Institute,  is  temporary 
chairman  of  the  group. 

Executives  of  pamphlet  and  trade  binder¬ 
ies  are  invited  to  write  for  information 
either  to  the  nearest  committee  member  or 
to  the  acting  secretary,  David  M.  Glixon, 
SO  Union  Sq.,  New  York  City. 

V _ 

Printers  National  Association 

The  annual  meeting  of  Printers  National 
Association,  the  national  association  of  em¬ 
ployers  of  union  printing  trades  labor,  will 
be  held  October  16  and  17  at  the  Edgewater 
Beach  Hotel,  Chicago. 


Sampson  &  Ollier  Electrotype  Co. 


TELEPHONES 

SUPERIOR-3182 

SUPERIOR-3183 


141-149  W.  OHIO  ST. 
CHICAGO,  ILL. 


ELECTROTYPERS 
N  ICKELTYPERS 
STEREOTYPERS 
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^  BATHE  AND  PLAY  AT 

HOT  SPRINGS 

NATIONAL  PARK*  ARKANSAS 


MAJESTIC 


EASTMAN 


V  LODGE  ON 

XTiake  X  HOTEL  •  APARTMENTS  •  BATHS 


HOTEL  AND  BATHS 


MEEDS  YOUR 


Play  your  part  in  Ann«rica’s  Victory  Program  by  protecting 
and  increasing  your  energy,  vigor  and  health.  Relax  at  this 
famous  health  spa,  in  the  beautiful  Ouachita  Mountains. 
All  sports  and  recreations;  two  beautiful  lokes  with  more 
than  three  hundred  thrilling  miles  of  picturesque  shoreline. 


^  The  Majestic  provides  unusually  fine  accommodations,  from 
single  rooms  to  2,  3,  and  4 'room  apartments  for  light 
housekeeping.  Government  supervised  bathhouse  in  hotel 

DAILY  RATES  FROM 


The  Eastman  Hotel  in  the  spodousneu  of  its 
own  private  park...offers  excellent  rooms 

bathhouse  under  some  roo*. 

500  ROOMS  FROM  9  Z  WALTER  E.  DAVIS.  Mmsgw 

Dinotion:  SOUTHWEST  HOTELS  INC  -  H.  Grady  Manning,  Foundax 
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Patriotic  Slogans 

★  Printers  and  lithographers  who  want  to 
know  how  they  can  help  in  the  war  effort 
will  obtain  specific  suggestions  from  the 
press  sheet  of  patriotic  slogans  and  mes¬ 
sages  recently  issued  by  the  New  York  & 
Pennsylvania  Company,  New  York,  in  con¬ 
nection  with  the  Nypen  Patriotic  Slogan 
Contest.  The  press  sheet  presents  no  less 
than  ten  approved  patriotic  slog^ans,  each 


Keep  oor  Factories  Rolling 


designed  to  aid  some  war  activity,  suitable 
for  reproduction  on  letterheads,  envelopes, 
pamphlets,  menus  and  hundreds  of  other 
types  of  printed  matter.  “Make  this  one  of 
your  contributions  to  victory,”  the  press 
sheet  urges. 

Press  sheets  and  full  details  of  the  Nypen 
Patriotic  Slogan  Contest  can  be  obtained 
on  request  from  the  Nypen  Contest  Com¬ 
mittee,  225  Varick  Street,  New  York  City. 

V _ 

Newspaper  Week 

★  National  Newspaper  Week  will  be  ob¬ 
served  from  October  1  to  8.  Newspaper 
Association  Managers,  Inc.,  sponsors  of 
the  Week,  are  broadcasting  an  appeal  to 
every  newspaper  in  the  nation  to  float  the 
American  Flag  on  its  front  page  from 
October  1  to  8  inclusive.  Publishers  are 
further  requested  to  concentrate  their  ener¬ 
gies  toward  the  increased  sale  of  War  Bonds 
and  Stamps  during  the  Week.  These  ac¬ 
tivities  are  in  keeping  with  the  slogan,  “The 
Newspapers  Go  All  Out  for  Victory,” 
around  which  the  event  is  built  this  year. 

Many  organizations  both  inside  and  out¬ 


side  the  fourth  estate  are  planning  enthu¬ 
siastic  cooperation  in  the  celebration. 

National  Newspaper  Week  material  will 
be  furnished  by  the  Newspaper  Association 
Managers,  1900  Biltmore  Hotel,  Oklahoma 
City,  to  any  newspaper  in  the  United  States 
which  desires  it. 

NAM’S  National  Newspaper  Week  com¬ 
mittee  is  directing  the  promotion  of  the 
celebration,  ^embers  are  Vernon  T.  San¬ 
ford,  Oklahoma  Press  Association,  chair¬ 
man;  E.  Marion  Johnson,  New  York  Press 
Association,  vice-chairman;  Cranston  Wil¬ 
liams,  American  Newspaper  Publishers  As¬ 
sociation;  Charles  !>.  Allen,  National  Edi¬ 
torial  Association ;  Walter  Johnson,  South¬ 
ern  Newspaper  Publishers  Association; 
Doyle  L.  Buckles,  Alabama  Press  Associa¬ 
tion  ;  Edwin  A.  Bemis,  Colorado  Press  As¬ 
sociation  ;  Paul  Gorham,  Illinois  News¬ 
paper  Markets;  and  Frank  Wardlaw, 
Palmetto  (S.  C.)  Weekly  Press  Associa¬ 
tion. 

V  _ 

Revised  Speakers  List 
'ft'  A  revised  and  enlarged  list  of  suggested 
speakers  and  their  subjects  has  been  re¬ 
cently  compiled  and  issued  as  a  64-page 
booklet  by  Douglas  C.  McMurtrie,  chair¬ 
man  of  the  Educational  Commission,  Inter¬ 
national  Association  of  Printing  House 
Craftsmen.  The  new  edition  lists  many  new 
speakers  who  have  indicated  a  willingnessl 
to  address  Craftsmen  clubs  on  timely  sub¬ 
jects.  A  special  effort  was  made  to  include 
names  of  outstanding  authorities  and  to 
embrace  all  sections  of  the  country,  making 
it  possible  for  clubs  to  select  speakers  re¬ 
siding  in  or  near  their  locality,  which  is 
especially  helpful  now  that  travel  is  re¬ 
stricted. 

Copies  of  the  booklet  have  been  distrib¬ 
uted  to  officers  of  all  Craftsmen  clubs.  A 
limited  number  of  copies  may  be  obtained 
by  others  interested  in  securing  speakers 
by  writing  Douglas  C.  McMurtrie,  Educa¬ 
tional  Commission,  950  Michigan  Avenue, 
Evanston,  Illinois. 

V  _ 

Mail  Advertising  Service 

-ft-  The  Second  War  Conference  of  the  Mail 
Advertising  Service  Association,  Interna¬ 
tional,  is  to  be  held  in  Detroit,  at  the  Hotel 
Statler,  October  3  and  4. 
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PRINTERS  .  .  . 

Numbered  work  b  easy  and  profitable  when 
you  use  Roberts  typographic  numbering  ma¬ 
chines  because: 

1,  The  inveatment  required  for  new  Rob- 
ert$  machines  is  small, 

2,  Machine  life  is  long  because  plunger 
drives  actuating  pawl  swing  directly — thus 
eliminating  lost  motion  and  minimizing 
wear, 

3,  These  machines  are  available  at  the  low  prices  shown  below, 

5  Wheel,  Model  27— $12.00  less  40%— $7.20  net 

6  Wheel,  Model  28— $14.00  less  40%— $8.40  net 

Your  Choice 

1.  Forward  or  backward  movamant.  3.  10%  trada-in  allowanca. 

2.  Roman  or  Gothic  styla  figuras.  4.  Extra  discounts  in  quantities. 

ROBERTS  NUMBERING  MACHINE  CO. 

694-710  Jamaica  Avenue  Brooklyn,  New  York 


GLIDER  or  MERCURY 
TiimOsiws  ind  usvXjisters 


By  applyinq  to  the 
WarProduction  Board 
on  Form  PD  l  A.  one 
of  these  machines 
may  be  made  avail* 
able  to  you.  Full  in¬ 
formation  regarding 
this  can  be  promptly 
had  by  writing  us. 


Our  war  job 

As  builders  of  machine  tools  for 
our  country's  War  Plants  all  of 
our  efforts  are  now  directed  to 
producing  as  many  machines  as 
possible  in  the  shortest  space  of 
time. 

We're  working  hind  tor  our  boys  at  the  Front! 


I&I2  DOUGLAS  avenue 


INC. 

EASTERN  BRANCH  ■  71  WEST  23RD  STREET  NEW  YORK  CITY 
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Greeting:  Card  Party 

♦  A  unique  and  effective  Christmas-dinner 
party  was  sponsored  by  The  Greeting  Card 
Industry,  200  Fifth  Avenue,  New  York,  in 
the  Drake  Hotel,  Chicago  on  August  20. 

Guests  sat  down  to  an  old-fashioned 
Christmas  dinner,  complete  with  turkey, 
cranberries  and  all  the  fixings  and  witnessed 
a  prevue  of  this  year’s  Christmas  Cards. 
Candles  gleaming  brightly  on  holly  and 
mistletoe  and  a  gayly  bedecked  Christmas 
tree  marked  the  opening  event  in  Chicago 
of  the  celebration  of  the  100th  anniversary 
of  the  first  Christmas  card  published  in 
England  in  1842. 

After  the  dessert  of  ice  cream  in  Santa 
Claus  molds,  a  postman  delegated  by  Ernest 
J.  Kruetgen,  Chicago  Postmaster,  pre¬ 
sented  to  each  of  the  guests  a  special  100th 
anniversary  edition  of  the  first  Christmas 
card.  The  original  of  the  card,  which  is 
now  in  the  British  Museum  in  London,  de¬ 
picts  holiday  celebrations  in  the  1840’s. 

The  display  of  the  1942  Christmas  Cards 
still  shows  many  with  poinsettia  and  jolly 
Saint  Nick. 

But,  with  Americans  facing  their  second 
wartime  Christmas,  many  cards  display  Old 
Glory  along  with  earnest,  patriotic  greet¬ 
ings  reflecting  America’s  wartime  senti¬ 
ments  for  Victory. 

There  are  also  many  ingenious  cards  for 
the  men  in  our  armed  services.  The  Air 
Raid  Wardens  haven’t  been  forgotten 
either,  and  sector  headquarters  should  be 
showered  with  holiday  messages  expressing 
the  hope  for  an  “all-clear”  Christmas  Day. 

V. _ 

Book  on  Art  and  Illustration 

★  A  new  book  on  art  “500  Years  of  Art 
and  Illustration”  by  Howard  Simon,  was 
released  by  The  World  Publishing  Com¬ 
pany,  Cleveland,  on  September  7.  “This 
new  volume”  said  B.  D.  Zevin,  vice-presi¬ 
dent,  “marks  a  significant  addition  to  our 
new  Modern  Arts  Library/* 

Subtitled  “From  Albrecht  Durer  to 
Rockwell  Kent,”  the  book  contains  603 
drawings,  etchings,  woodcuts,  lithographs, 
etc.  (240  of  them  full  page  plates).  All  of 
the  reproductions  are  examples  of  art  used 
in  book  illustration,  with  such  classic  illus¬ 
trators  as  Hogarth,  Cruikshank,  Phiz,  Ten- 
niel,  Dore’.  Of  famed  artists  included  who 
have  turned  their  talents  to  book  illustration 
at  various  times  during  their  careers  are 


Hans  Holbein  the  younger,  Goya  and  Cra¬ 
nach,  and  such  later  artists  as  Daumjg 
Toulouse-Lautrec,  Raoul  Dufy,  Pablo  Pj! 
casso.  A  substantial  section  is  devoted  to 
leading  contemporaries  of  Europe,  the 
United  States  and  Mexico. 

Mr.  Simon  presents  an  informative  for^ 
word  on  the  development  of  art  as  a  nana- 
tive  and  descriptive  medium  in  literaturt, 
and  each  group  is  preceded  by  a  brief  com.  j 
mentary  on  biographical  notes.  Howard  J 
Simon  himself  is  a  noted  illustrator  of  fine  j 
editions,  and  his  work  is  represented  h  ; 
the  collections  of  leading  museums. 

The  volume  is  476  pages,  7^"  by  10)(*  ' 
bound  in  slate  blue  buckram  with  a  rose 
title  panel  stamped  in  gold.  The  jacket 
illustration  is  reproduced  from  a  Rockwell 
Kent  woodcut.  The  price  of  the  book  ii 
$2.98. 

V  _ 

Appoints  Dr.  Rockoff 

★  The  War  Production  Board  in  Washing¬ 
ton  announced  the  appointment  of  Doctor 
Joseph  Rockoff,  chief  chemist  of  the  Daytoi 
Rubber  Manufacturing  Company,  Dayton, 
Ohio,  manufacturers  of  Dayco  Printing 
Rollers  and  other  rubber  and  synthetic 
rubber  products,  to  a  technical  committee 
for  individual  awards.  This  committee  o( 
engineers  and  technicians  is  to  select  a  Ik 
of  workers  in  war  plants  to  be  honored  b; 
the  Cxovernment  for  contributing  valuabk 
suggestions  for  increased  production.  Dr. 
Rockoff  has  been  with  the  Dayton  firm  for 
twenty-two  years. 

V  _ 

D.M.A.A.  Convention 

In  recognition  of  the  nation’s  growiag 
wartime  transportation  needs,  the  Direct 
Mail  Advertising  Association  has  as- 
nounced  the  cancellation  of  its  25th  annul 
convention  which  was  to  have  been  hdd 
October  8-10  in  St.  Louis.  Plans  are  not 
being  made  for  one-day  work  sessions  spon¬ 
sored  by  the  association  in  cooperation  will 
local  groups,  to  be  held  during  the  hi 
months  in  New  York,  Chicago,  Boston,  St 
Louis,  Detroit  and  possibly  other  cities. 

Despite  the  cancellation  of  the  genetil 
convention,  the  “Direct  Mail  Leaden^ 
Contest  of  1942  will  be  held  as  original!} 
planned,  featuring  wartime  uses  of  null 
order  and  direct  mail  produced  between  De 
cember  7,  1941  and  July  4,  1942. 
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Offset  Press  Questions 

(Continued  from  page  46) 

from  the  Egyptian  Sudan  and  we  all 
know  that  shipments  from  that  part  of 
the  globe  are  not  very  dependable. 

Some  work  has  been  done  using 
starch  for  gumming  up  plates  but  we 
do  not  know  how  successful  it  is. 

It  is  reported  that  crystal  corn  syrup 
in  combination  with  gum  arabic  even 
improves  the  usefulness  of  the  prod¬ 
uct.  Corn  syrup  added  in  amounts  as 
much  as  half  and  half  with  gum  will 
give  a  plate  gum  that  is  much  superior 
to  gum  alone.  Such  a  mixture  will  pre¬ 
vent  streaks  on  the  plate  and  will  not 
readily  pile  up  on  the  plate. 

Polyvinyl  alcohol  solutions  have  been 
used  with  some  success  for  gumming 
up  plates.  Suppose  that  you  try  these 
suggestions  and  should  you  have  any 
difficulty  we  will  be  glad  to  come  to 
your  assistance. 


WE  STILL  MAIN¬ 
TAIN  OUR  HIGH 
STANDARD  OF 
QUALITY  IN  OUR 
ROLLERS. 

BETTER  ROLLERS 
CANNOT  BE  MADE. 


CHICAGO 

ROLLERS 


CHICAGO 
ROLLER  CO. 

PRINTERS  BLDG. 

732  Sherman  Street 
CHICAGO,  ILL. 

"The  Longer 

You  Use  'em 

The  Better 

You'll  Like  'em" 
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QlaM^ied  /Jdae/ttiiUu^ 

Closing  Date  for  Copy  Is  24th  of  the  Month  Preceding  Issue 

The  rate  for  advertising  under  this  heading  is  $1.50  per  agate  line  per  insertion  on 
a  one  time  order;  $1.25  per  agate  line  per  insertion  on  a  twelve  time  contract.  Average 
five  words  to  the  line.  Please  send  money  with  order  and  copy  for  classified  insertion  if 
you  have  not  established  a  credit  rating  with  us 


ADVERTISING-HOME  STUDY 


THE  ADVERTISING  MINDED 
PRINTER  makes  the  most  money.  Many 
have  graduated  from  this  long  established 
school.  Send  for  free  booklet  outlining  home 
study  course  and  requirements.  PAGE- 
DAVIS  SCHOOL  OF  ADVERTISING. 
1315  Michigan  Ave.,  Dept.  222C,  Chicago. 

_ ANNOUNCEMENTS _ 

XMAS  CARDS  Genuine  Engraved  Designs 
hand  painted  borders  any  color  Blank  no 
sentiments.  Religious  &  sympathy  cards. 
M.  S.  House,  363  Canal  St.,  N.  Y.  C. 

ARMY  STATIONERY _ 

55c  A  BOX,  die>stamped  with  emblem, 
samples  on  request.  Spencer  Paper  Co., 
409  Lafayette  St.,  New  York  City. _ 

ARMY  AND  NAVY  STATIONERY 

25c  A  PORTFOLIO.  Also  Patriotic  Calen¬ 
dars.  Superior  Press.  265  E.  Burnside.  N.Y.C. 


ART  WORK  AND  CUTS 


GUARANTEED  PLATES 
Line  Cuts,  minimum.  69c. 

Halftones,  minimum.  97c. 

All  plates  mounted.  Same  day  service. 
Send  for  our  price  list. 

Printers  Photo  Engraving  Syndicate 
24  East  23rd  Street  New  York.  N.  Y. 


ART  WORK  AND  CUTS  made  to  order. 
Write  for  Free  Samples.  Established  1916. 
Baida  Art  Service,  Dept.  8,  Oshkosh,  Wis. 


BLANK  ANNOUNCEMENT  STOCK 


IVORY  INFORMALS.  35c  per  100  sets, 
boxed.  Paneled  announcements,  business 
cards,  etc. — low  prices.  American  Business 
Card  Co..  142  W.  24th  St.,  New  York. 


6'®  PROFjt-  /viakER- 


$1600 

YOUR  FIRST  JOB  USUAUY  PAYS  FOR 
YOUR  ACME  SADDLEBACK  STAPLER 

Exclusive  features!  12"  reach  S  STAPtI  SUES 
permits  all  type,  of  work! 

Saddleback  and  6at  table. 

instantly  interchangeable.  *Vk"iaOlBilOTHS 

h  Baity  Ut0  by  Thov§amJ$e/PriiSmtcmjryUulmn 


%•“.  H*. 

*>4‘’UOUNSTItt 


i 

\  niflr  OTR  1 

ni  r  nn  tE63  hildch  *»[  1 

d 

Aumc  oiMric  uu. 

BARGAINS  FOR  PRINTERS 

Pnee  per  1000 

Hi-Grade  Xmas  Letterheads,  8j4xll"$5.00 
Christmas  Check  Folders,  3}4x6j4"....  3.00 
Monthly  Mailing  Folders,  three  sizes..  2.50 

Small  Religious  Pictures  &  Tip-ons _  2.00 

Calendar  Pictures,  8x10",  big  asst. 5.00 

Direct-On  Calendars,  5j^xl0}4" 

Lithographed  .  5.00 

Direct-On  Calendars,  4x9" ;  other  sizes  3.00 
Panelled  Cards  several  sizes,  up  from  .75 
Prices  reduced  for  larger  quantities. 
Choice  of  40  lines  of  profitable  Christmas 
Cards  from  $4.00  per  thousand  up. 
Write  for  Free  Holiday  Bulletin  1 
Liberal  Sample  Box  of  Paper  Goods — 25c. 
Fantus,  440  N.  Wells  St.,  Chicago 


(Free 

Licenses) 


TAUBER  MULTI  RING 

New  individual  plastic  coil.  Red.  white, 
blue  end  crystal.  Sizes  from  3/16"  to  1". 

TAUBER-TUBE 

Colorful  plastic  tube 
B  a  binding,  6  colors,  9  bind- 

%  ing  styles.  Sizes  from 

/  3/16"  to  1". 


O  TAUBER  ROYAL 
BINDING  RING 

Inexpensive  new  plastic  ring 
Red.  white,  blue  and  crystal 
Special  binding  styles.  Sizes 
from  3/16"  to  1". 

TAUBER-TUBE 

200  Hudson  Street  New  York  City 
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BOOKS 


The  Vest-Pocket  Proofreader 

Will  help  you  to  be  a  better  proofreader. 
75c.  Godfrey  W.  Erfurth,  Box  6197,  Los 
Angeles,  California. 


BOOKBINDERS  EQUIPMENT 


BOOKBINDERS  EQUIPMENT.  Box 
Makers  and  special  Binder  Machinery.  Wire 
Stitchers,  Stitching  Wire,  Service  and  Sup¬ 
plies.  Henry  L.  Weber  Co.,  710  West 
Jackson  Blvd.,  Chicago. 


BOOKBINDERS  MACHINERY 


PAPER  Punching  and  Tab  Cutting  E^uip. 
Paging  and  Ticket  No.  Heads  a  Specialty. 
Rebuilding  Bookbinders  Machinery.  P.  A. 
Juul  Co.,  538  S.  Dearborn  St.,  Chicago. 


BUNDLE  TYING  MACHINES 


IMPROVED  Bunn-Cross  Tying  Machine 
ties  labels,  circulars.  Ten  day  trial.  Write 
for  information.  Bunn  Company,  7605 
Vincennes  Avenue,  Chicago. 


BUSINESS  OPPORTUNITIES 


EXECUTORS'  SALE 


BUSINESS  AND  SOCIAL 
ANNOUNCEMENTS 


WEDDING  INVITATIONS,  $2.50  per 
100  sets,  thermographed.  Military  station¬ 
ery  for  all  branches.  Blank  stock.  Free 
catalogues.  United  Process  Corp.,  43  W. 
27th  St.,  N.  Y.  C. 


BUSINESS  OPPORTUNITIES 


OFFSET  PRINTERS  with  17x22  press. 
My  mailing  piece  produces  $12,000.00  an¬ 
nually.  Write  Theron  Fox,  Sales  Manager, 
Rosicrucian  Press,  San  Jose,  California. 


COMPLETE  1-man  engrav.  plant  reason. 
F.  Feldbusch,  Fire  Dept..  T.akp«5.  Tib 


pletely  equipped  printing  plant,  eatabliahed 
OTer  thirty  yean,  doing  a  profitable,  nation¬ 
wide  busineaa,  specialuing  in  Theater  Tiek- 
eta  and  Mine  Checks.  To  be  s(dd  at  private 
sale,  subject  to  approval  by  the  Probate 
Court  of  at.  Clair  County,  Illinois. 

Dated  this  17th  day  of  June.  A.  D.  1941. 

Roy  Lovoll  and  Arthur  Kimberlin 
Executors 

c/o  M.  L.  Welch,  Attorney-at-Law 
121a  West  Main  St.  Collinsville,  III. 


THE  BEST  printing  plant  in  Portland. 
Automatic  presses,  machine  composition. 
Very  complete,  including  modern  building 
in  central  location.  Doing  around  $30,000 
annually.  Approximate  cost  ever  $35,000. 
Established  for  more  than  25  years.  Will 
sell  for  $25,000.  Some  terms.  Lessard 
Printers,  Portland,  Oregon. 


OWNER  of  well  established  printing  plant 
in  Connecticut  desires  to  retire.  Plant  is 
equipped  to  do  mercantile,  book  and  news¬ 
paper  work.  Now  running  full  time.  Offered 
at  private  sale.-  Box  1338,  Graphic  Arts 
Monthly,  608  S.  Dearborn,  Chicago. 


WEST  —  Print  Shop  —  Doctor  says  out. 
Write  294  Chemeketa  St.,  Salem,  Oregon, 
for  details  and  terms. 


PRINTER  -  family  lease  -  buy  paying  col¬ 
lege  city  plant.  Farmranch,  Lincoln,  Nebr. 
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TAUBER-TWIST 

TRIUMPHS 

They're  ordering  and  re¬ 
ordering  Tauber-Twist  for 
binding  printed  matterl'In 
red,  white,  blue,  and  crys¬ 
tal  plastic,  from  3/16" 
through  1 "  inside  diam¬ 
eter.  Patents  pending. 

Free  License 

TAUBER.TUBE  BINDING 

ZOOHudsonSt.  NewYorkaty 


CUTS 


CALENDARS 


BEAUTIFUL  selection  Art  Calendars, 
blank  or  imprinted,  wide  variety  including 
nudes.  Send  $1.00.  Refunded  if  not  satis¬ 
fied.  Calendar  Pads — Liberal  Discount — 
Write  for  Calendar  Pad  Catalogue  FREE. 
JOHN  BAUMGARTH  COMPANY,  120 
N.  Green  St.,  Chicago. 


WHOLESALE  Calendars  to  printers.  Do 
your  own  imprinting.  Advertising  Novel¬ 
ties,  Fans,  Book  Matches.  Write  for  par¬ 
ticulars.  FLEMING  CALENDAR  CO., 
6540  Cottage  Grove  Ave.,  Chicago. 


PATRIOTIC  CALENDARS.  Military  Station¬ 
ery.  Superior  Press,  265  E.  Burnside,  N.Y.C. 


CALENDAR  MAILING  WRAPPERS 


PULL  THE  STRING  and  Package  Flies 
Open.  Great  Time  Saver.  Send  for  details. 
Mfd.by  PULL  THE  STRING  MAILING 
WRAPPER  CO.,  29  W.  Kinzie  St.,  Chgo. 


CALENDAR  PADS 


1943  CALENDAR  PADS, sizes  from  1^x1 
to  22xlOH>  in  black  and  white,  India  tint, 
red  and  black,  red  and  blue,  brown  and 
white,  reverse  blue,  fish  pads,  3-months-at- 
a-glance  pads,  gold  cover  pads.  Write  for 
catalog. 

GOES  LITHOGRAPHING  COMPANY 
61A  West  61st  Street,  Chicago 
S3B  Park  Place,  New  York  City 


CALENDAR  PADS BLOTTERS  | 


Largest  assortment  of  Pads.  Best  selling  line 
of  Art  Blotters.  Write  for  catalog  In  which  you 
are  interested.  Orders  filled  immediately. 


JOSEPH  HOOVER  £r  SONS  CO. 
Market  and  49th  Sfs!^*  Philadelphia,  Pa. 


CALENDAR  PADS 


CALENDAR  PADS 

Large  assortment  in  stock  ready  for  immedi¬ 
ate  shipment.  Catalog,  samples  on  request. 

KETTERLINUS  LITHO.  MFG.  COMPANY 
4th  and  Arch  Sts.  Philadelphia,  Pa. 


THE  SULLIVAN  PRINTING  WORKS 
Company,  1058  Gilbert  Ave.,  Cincinnati, 
Ohio.  Calendar  pads  now  ready  for  ship¬ 
ment  ;  the  best  and  cheapest  on  the  market; 
write  for  sample  books  and  prices. 


1943  LEAF-A-DAY  PADS 

365  white  sheets,  7^x9^  in.,  printed  ia 
black  with  month,  day,  and  date.  Write 
on  your  letterhead  for  sample  pages. 

SHIELD  PRESS,  Inc.,  INDIANAPOLIS 


CALENDAR  PADS  in  all  sizes.  Lot 
prices,  pays  to  investigate.  Write  for  Free 
Catalog.  Economy  Advertising  Co.,  lowi 
■City,  Iowa. 


CALENDAR  PADS  with  attractive  coven 
cost  no  more.  Catalog  free.  The  McCleery 
Co.,  Manufacturers,  Washington,  Iowa. 


CALENDAR  PLATES 


US€  RSADY-TO-PRINT 

CALENDAR  PAD  PLATES] 
rWVfffFVflPPRf!!*!*! 


calendar  pad  platea  —  modem  aai 
old  favorite  deeicna;  rearly,  tone. 
at-a-Klance  and  aiiiKle  month!, 
ALMANACS:  Authentic,  antl^ 
tative  and  aecnrate.  WeatMT 
forecaats  and  moon  phase  infor¬ 
mation  in  manoscript  form.  Wrtif 
for  cataloa.  Enolooo  tSe  wkum 
vriUboeroditodtoyourfirotordtr, 


The  FRANKLIN  COMPANY  m  w  van  buren  CHICAGO 


I 


SAVEiML  MONEK 


BUY  DIRECT  PROM  NBA 


NEjl-ENGRAVING  SERVICll 

P.O.  BOX  163  •  INDIANAPOLIS.  INDIAN 


WRITE  FOR 
ILLUSTRATED 
PRICE  LIST 


4  MET 

up  (o  t 
Sq  Ini 
Sol  M( 
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We  Specialize  in 

CARBONS 

for  PRINTERS 

We  supply  the  industry  with  ^'specials" 
or  all  types  . . .  '^at  a  price  I'* 

PENCIL  CARBON 
STRIPED  CARBON 
ONE  TIME  CARBON 
SEMI  and  FULL  COATED 
SPOT  INK  for  SPOT  CARBON  PRINTING 

Just  tell  us  your  Carbon  REQUIRE* 
MENTS.  Our  technicians  are  familiar 
with  every  type  of  carbon  used  in  the 
graphic  arts.  PEERLESS- IMPERIAL  is 
the  most  comprehensive  carbon  line 
for  every  conceivable  use.  Today  write 
or  wire  for  samples  and  prices. 

PEERLESS  KEY-IMPERIAL  MANUFAC- 
TURING  CO. 

Factory:  401  Mulberry  St.,  Newark,  N.J. 

Branches:  New  York  Oity,  SSI  Broadway 
Cbicaco,  179  W.  Washlnaton  8L 
Los  Anades,  1311  S.  Sierra  Bonita 
Detroit,  S7  Linden  SL,  BiTsr  Boofe,  Mich. 


_ CAMS  REMILLED _ 

Cams  remilled — Steel  Chases — Parts  &  Re¬ 
pairs  for  C.&P.,  Thomsons,  Universals  and 
Die  Cutters.  Dealers  in  Printers  Machy, 
EVER  READY  MACHINISTS,  INC., 
137  W.  19th  St.  WAtkins  9-7142  New  York 

_ CARBON  PAPER _ 

ONE-TIME  and  Printers’  Pencil  Carbons 
Write:  American  Ribbon  &  Carbon  Co., 
Inc.,  229  Mill  Street,  Rochester,  New  York 
for  prices  and  samples. _ 

For  Carbon  Paper  write — 

Rochester  Ribbon  &  Carbon  Co.,  Inc. 

96  Anderson  Ave.,  Rochester,  N.  Y. 

_ CARD  CASES _ 

OUR  NEW  BOOK-FORM  Card  Cases 
build  business — handsome,  durable  with 
your  adv.  as  low  as  3c.  Samples  10c. 
Schramm,  210  E.  Wilson,  Glendale,  Calif. 

_ _ CARD  SPACES _ 

A  SUBSTITUTE  FOR  BRASS  AND  COPPER 

PhilUpd  Card  Spaces 

Onc-halfMd  Oira  point  thickness.  Oirdipt  6to48pt 
8  two-oz.  boxes  $2.25.  (1  size  in  box)  Specify  sizes  and 
thickness.  MsoaType,  111  W.2M  SL,  NewYork 


wou’iL  lijtee  e/n roof 

XiM.  S’u.llftV-Valuk  jLuqhAxnMiqv^ 

MQI  FTOnCt  ^  incHES 

ntlLT  milK#  100  -120  SCREtn 
10  SQ.  inCHES 


LinE  CUTS  unfROumEV 

Itl^uXe.  -yuLir  iJjJi  Xulcv 

STAFFORD'"”""'"""” 


'  'f'SOO  UJHEQTOn, 


CHALK  OVERLAY  PROCESS 

SAVE  TIME  AND  MONEY.  Use  Collins 
Chalk  Relief  Overlays  for  all  halftone  make- 
ready.  Great  improvement  over  slow  hand- 
cut  Overlay  method.  Used  by  leading  print¬ 
ers  and  publishers.  Apply  on  Company 
letterhead  for  free  instruction  books  and 
prices.  A.  M.  COLLINS  MFG.  CO.,  226 
West  Columbia  Ave.,  Philadelphiai  Pa. 

_ CHRISTMAS  CARDS _ 

Christmas  Cor  ds  for  the  Trade 

A  DeLtixe  Line  of  one  gauge,  french  fold, 
ejcpensive-looking  Christmas  Cards  that  can  be 
sold  with  name  imprinted  as  low  as  50  for  $1. 
Also  Business  Christmas  Cards. 

EASY  EXTRA  PROFITS 
Write  TODAY  for  FREE  SAMPLES,  special 
Printers  prices,  and  full  details  of  our  complete 
line  that  will  bring  you  more  sales  and  profits. 

FRANKLIN,  329M  S.  Wood  St.,  CHICAGO 

12  BOX  ASSORTMENTS 
Most  of  Them  One  Gauge,  20  -  25  and  50 
for  $1.00  Lines.  Finest  Values.  Write 
Today.  A.  B.  PLATELESS  COMPANY,  243 
Canal  St.,  New  York. 

FOUR  KNOCKOUT  IMPRINT  LINES 
Each  series  one  gauge  . . .  20,  25  and  50's. 
Sample  cards  free!  Also  large  variety  fore¬ 
most  boxed  lines.  Big  Money  Makers! 
Evers,  5156G  Simonson,  Elmhurst,  N.  Y. 


'WaAe 

L/V/' CHRISTMAS  CARDS 


Orders  come  thick  and  fast 
with  our  large  sdection 
of  outstanding  Christmas 
card  assortments.  Ebrcel- 
lent  values — ^highest  Qual¬ 
ity — special  low  prices — 
all  help  to  boost  your  sales 
and  increase  your  income. 
Also  luxmnous  line  of  25 
and  50  for  $1  assorted  Per¬ 
sonal  Christmas  cards  in 
latest  intriguing  designs. 
Newest  printing  processes. 
Easily  imprinted.  Write  now  for  FREE  sam¬ 
ples,  trade  prices,  catalog  &  $1  box  on  approvaL 
NEW  ENGLAND  ART  PUBLISHERS 
North  Abington,  E-201,  Mass. 
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CHRISTMAS  CARDS 


BIG  VALUE -ONE  GAUGE 

CHRISTMAS  CARDS 

50  fall  $1  I  Qllc* 

25  for  $1  I  OUC  [r.V 

(25  Boxes  to  the  Carton)  Minimiun  order 

10  beautiful  designs  in  each  series — sold 
assorted  to  the  box  only — ^with  envelopes 
— no  mounts  available-^oxed  for  quick 
imprinting.  Write  on  your  business  sta¬ 
tionery  for  FREE  samples.  ACT  NOWI— 
for  our  other  lines  see  ad.  on  page  11. 

Stauder  Engraving  Co. 

Dep't  A-9, 4132  Belmont  Av.,  Chicago,  III. 


Christmas  Cards  forPriaters 

One  gause  Christmas  Cards — sell  50  for  $1  with 
name  imprinted,  costs  you  crnly  60c  with  name. 
Special  prices  to  Printers  for  cards  without 
name.  WRITE  TODAY — FREE  SAMPLES. 

FRANKLIN,  329G  S.  Wood  St.,  CHICAGO 


Send  for  FREE  COPY  of  our  1942 
Illustrated  Christmas  Catalog 

Forty  popular  assortments, 
as  low  as  20c  per  box  of  fifty 
Imprint  Cards  and  Envelopes 

Sampiokit  of  54  assort.  Imprint  Cards  50c 


FANTUS 


It  pays  to  advertise  in 
THE  GRAPHIC  ARTS  MONTHLY 


VltW  XMAS 

M  MMMmMm  book 


BUSINESS  AND  PERSONAL  XMAS 

Cards  are  sold  either  blank  or  complete 
with  your  customer’s  name  in  Rais^ 
Type. 

Also  CLOSE-OUTS  from  70c  per  100 
Xmas  cards  and  enveloiies. 

EXCEPTIONAL  VALUES 
Write  today  for  your  samples 

SPENCER  PAPER  COMPANY 
409  Lafayatto  Sf.  Now  York,  N.  Y. 


COMMENCEMENT  INVITATIONS 


COMMENCEMENT  INVITATIONS— 
Also  other  engraved  stationery.  Samples 
furnished  to  printers.  Siegrist  Engraving 
Co.,  926  Oak  St.,  Kansas  City,*  Mo. 


COMMERCIAL  STOCK  CUTS 


"A  Cut  for  Every  Thought" 

Send  for  FREE  catalog.  Commercial  Cut 
Co.,  Inc.,  20  Vesey  Street,  New  York. 


SB 


DEFENSE^«<^CUTS 


LC  pahe  *  rt.rMO«iTN  Bi.ac  «  cnicam 


CORDS  AND  TASSELS 


G.  HELM  US  &  SON,  Inc.  Larg:e  stock 
always  on  hand.  Sample  cards  with  sizes 
and  prices  mailed  upon  request.  648  Broad¬ 
way,  New  York. 


CUTS  (TYPE  CAST) 


U.  S.  SERVICE  INSIGNIA 

.TBRLIWQTYPitpOURDRr 
Vwinontvlllo.  Mloh. 


I 


CUTS 


LITTLE  BLACK 
Cr  WHITE  CUTS 

(inexpensive)  helpful, 
add  zip  and  verve  to 
text  for  small  ads,  cir- 
culais.  blotters,  house 
organs,  booklets,  an¬ 
nouncements.  etc.  Send 
TODAY  for  FREE 
PROOFS.  BAW  (B) 
CUTS.  209  8.  High 
St.,  Coiumbus.  Ohio. 
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wickershamB^ 


The  Reliable  SKskCam  Wickersham 

Over  14,000,000  Sold 

This  quoin  will  not  loosen  or  slip;  conforms  to  nonH>vallei 
surfaces;  locks  Instantly  by  one  turn  of  key.  When  limit  of 
expansion  is  reached  and  another  reglet  or  slug  Is  required, 
it  closes  automatically.  No  lost  time.  No  guessing  as  to 
security.  Send  for  Circular  and  Price  List. 

Samuel  Stephens  and  Wickersham  Quoin  Co. 
174  High  St.  (Ft.  Hill  Sq.)  Boston,  Mass.  U.S.A. 


CUTTING  DIES  1  EQUIPMENT  FOR  SALE 


TOUGHTEMPERED 

\  Buy  yours  from 
■  the  originator  of 
STEEL  RULE  DIES. 
J.  A.  Richards  Co. 
Kalamaxoo,  Mich. 

Also  manufacturers  "Multiform"  "Electro- 
mafl^'  "Do-More"  "Clipper''  "Kaiama- 
soo"  Saw-Trimmers,  Routers,  and  Diemak- 
Ing  Outfits,  Super  Self-Cleaning  Punches. 

EASELS 

CARDBOARD  EASELS  for  all  Display 
Signs.  Samples  and  prices  on  request. 
STAND  PAT  EASEL  COMPANY,  37 
Carroll  Street,  Buffalo,  New  York. 

EMBOSSOGRAPH  COMPOUNDS 


Keep'Em  Flying! 

and  Your  Customers  Buying 

Raised  Printing  at  Its  Best! 
Hard,  Flexible  and  Permanent! 

Embossograph  Compounds  will 
prove  a  revelation  to  you.  Just 
Try!  You'll  Buy!  Va  lb.  sample 
any  one  kind,  25c.  Machines 
$100  upward. 

The  Embossograph  Process  Co.,  Inc. 

251  William  St.  New  York,  N.  Y. 


ENVELOPES 


STANDARD  or  made-to-order  sizes  to  the 
trade.  LOW  PRICES;  unusually  fast  de¬ 
liveries.  GENERAL  ENVELOPE  CO., 

Box  654,  Boston,  Mass. 
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BARGAINS  FOR  PRINTERS 

Used  Patent  Metal  Bases  and  Hooks,  vari¬ 
ous  brands  and  styles  at  attractive  prices. 
Address  Box  1170,  Graphic  Arts  Monthly, 
608  S.  Dearborn  St.,  Chicago. 


Addressing  Machines 

Also  Duplicating,  Sealing,  Stamping,  Fold¬ 
ing  Machines,  Equipment  and  Supplies.  All 
machines  rebuilt  and  gruaranteed.  Mailer’s 
Equipt.  Co.,  40  West  15th  St.,  New  York. 


Saw-Trimmers 

Remember  Pioneer — the  saw  that  combines 
composing  room  accuracy  with  stereotype 
size  and  capacity.  Ask  about  Model  A. 
Pioneer  Mfg.  Co.,  1232  Jackson  St.,  Toledo. 


FOR  SALE! — 8,  10,  12  pt.  Garamond  light 
with  italic  and  small  caps,  large  fonts, 
many  extra  characters.  Like  new.  $75  ft., 
3  for  $200.  Proofs.  Daily  News,  Dowagiac, 
Mich.  I  I  1*1 


NEW  AND  USED  Equipment — Many  ex¬ 
clusive  items.  You  can’t  buy  right  till  you 
get  our  free  catalog  and  list.  Missouri- 
Central  Type  Foundry,  Wichita,  Kansas. 
OFFSET  EQUIPMENT  —  Harris  Offset 
Presses  S4L  19x30 ;  S7L  36x48 ;  Miles 
Whirler  and  Vacuum  Frame  41x54.  John 
Griffiths  Co.,  Inc.,  17  E.  42  St.,  N.  Y.  C. 
FOR  WEBENDORFER  offset  rebuilt, 
gtd.  17x22,  13x19  etc.  Rotaprts.  Multiliths, 
cameras,  platemaking.  "See  Ryan  before 
buyin’."  E.  G.  Ryan,  727  S.  Dearborn, Chgo. 
FOR  SALE — 17x22  Baum  Folder,  all  at- 
tachments.  Practically  new.  Q  Service, 
330  S.  Wells  St.,  Chicago.  _ ^ 


Rebuilt  Bookbinders’  Machinery 

Book  Sewing  Maohinee. 

Case  Makers.  Gang  Stitchers. 

Crawley  Rounder  and  Backer. 

Folders  and  Feeders. 

Smyth  Cloth  Cutter. 

Sheridan  and  Seybold  4  rod  Embossers. 
Seybold  Book  Compressor. 

STOLP-GORE  COMPANY 

710  W.  Jackson,  Mon.  3154,  Chicago 
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DESIRABLE  EQUIPMENT 


EVERY  MACHINE  REBUILT 
AND  GUARANTEED 


2 — 14x22  Thomson  with  5 — Morrison  6-2-3  Stitchers  1 — 10  x  15.  12  x-18  Kluges 

Gold  Leaf  Attach.  2 _ Wright  Multiple  Drills  3 — Thomson.  Victoria.  Uni- 

2—  Brackett  Strippers  Clereland  “O”  “B”  “E"  8— pJrtVaSlpHinch  Mchns 

3—  Model  B  Kelly  Presses  Folders  10— No  2-3-4^-T  bSu  ' 

14 — 8x12 — 10x15 — 12  X  C&P  Craftsmen  34"  Cutter  Stitchers 

18  C  &  P  Presses  Diamond  34"  Power  Cutter  Little  Giant  12x18  Late  Mod. 

Large  stock  printers’,  bookbinders’  machinery  and  equipment — easy  terms  to  responsible  parties 
ESOR  MACHINERY  CORPORATION  •  135  West  20th  Street,  New  York,  N.  Y. 


1 — 10  X  15.  12  X  l8  Kluges 
3 — Thomson.  Victoria.  Uni¬ 
versal  Pr^es 

8 — Portland  Punch  Mchns. 
10 — No.  2-3-4-6-T  Boston 
Stitchers 

Little  Giant  12x18  Late  Mod. 


EQUIPMENT  FOR  SALE 


BETTER  ROLLERS 

FREE  SHOP  GADGET  and  prices  on  re¬ 
quest.  Over  800  satisfied  job  printers  from 
coast  to  coast.  Lasting  tack  and  toughness. 
For  any  climates.  Motor  City  Roller  Co.. 
747  Beaubien  St.,  Detroit,  Mich.  “Bill” 
Lewis,  Owner. 


LINOTYPES— INTERTYPES— for  sale. 
All  models  at  most  reasonable  prices.  We 
sell  magazines,  mats  and  all  composing 
room  equipment.  We  guarantee  full  satis¬ 
faction.  Linotype  Maintenance  Co.,  496 
Broome  Street,  New  York,  N.  Y. 


NO  OFFSET  SPRAYS 

Save  over  50%.  Latest  improvements. 
Ouality  Built.  Box  1223,  Graphic  Arts 
Monthly,  608  S.  Dearborn  St.,  Chicago. 


Router 

Simplest  in  operation — quick  to  lock  up;; — 
precision  equal  to  big  machines,  $^8.50.  Pio¬ 
neer  Mfg.  Co.,  1232  Jackson  St.,  Toledo,  O. 


MIEHLE  VERTICAL,  Serial  No.  V-6248, 
good  condition,  has  heater.  2  chases  and  mo¬ 
tor,  $1350.00  cash,  F.O.B.  New  York. 
Printcraft  Representatives,  305  Broadway, 
New  York,  N.  Y. 


Improved  Quality  —  Greater 
Output.  Four  Color  Cottrell 
Presses  —  35  x  46".  Speed 
5000  sheets  per  hour. 

Miehle  Units — (all  sizes). 
Kellys  B— 1— 2. 

Harris  Offset — (various  sizes) . 
Seybold  and  Oswego  Cutters. 
Linotypes — Intertypes. 

Hamilton  R.  Marsh  Co. 

Philadelphia 


EQUIPMENT  FOR  SALE 


FOR  SALE  the  following  printing  equip¬ 
ment,  in  excellent  condition — will  be  sold 
reasonably.  1 — No.  1  Kelly  Press,  size 
22x28;  2  Latest  Style  12x18  Kluge  Units; 
1 — 8x12  C.  &  P.  hand  press ;  1  Seybold 
automatic  clamp  39"  power  cutter;  1  Baum 
Folder  21x28  with  suction  feed;  1  Hi-Ro 
Rosback  Drilling  Machine,  with  slitting 
attachment;  1  No.  3  Boston  power  stitcher; 
1  Paasche  Spray  Gun ;  1  All  Steel  Impos¬ 
ing  Stone  39x65  with  galleys,  reglet  and 
furniture  _  accommodations ;  3  Hamilton 

(double  size)  Oak  wood  type  cabinets ;  150 
cases  of  Modern  Type  Faces  in  good  con¬ 
dition;  150  pieces  Warnock  Patent  Base 
4x4  and  2x2;  Numbering  Machines;  3 
Hamilton  Steel  Galley  Cabinets  and  100 
galleys  each,  office  equipment,  etc.  Will 
sell  this  equipment  in  bulk  as  going  busi¬ 
ness  or  anjr  part.  N.  Forbes,  6432  Cass 
Ave.,  Detroit,  Mich. 


BABCOCK  Extension  delivery  No.  12. 
25x38  Babcock.  36x44  Mentges  Folder. 
Steel  or  Wood  Double  Type  Cabinets. 
“B”  Kellys  and  job  presses. 

WAGNER  &  LEHMAN 
31  Beekman  Street  New  York,  N.  Y. 


PATENT  BASES 

Warnock  and  Latham  with  Hooks,  also 
uprightgrain  wood  base.  Bargains.  Box 
1108,  G.A.M,,  608  S.  Dearborn.  Chicago. 


LINOTYPE,  INTERTYPE  MACHINES 
All  models  Completely  Rebuilt. 
LINOTYPE  SUPPLY  CO. 

335  Canal  Street  New  York  City 


STEREO  Casters  still  available,  $6.50. 
Write  Economy,  Box  351,  Pontiac,  Mich. 


AMSCO  CHASES 

Electric- Welded — Square  and  True 
Absolutely  Guaranteed — Send 
for  Booklet. 

AMERICAN  STEEL  CHASE  CO. 

31-31  48tli  Av«.,Long  Island  City.N.Y. 

Sold  by  All  Dealers 
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PRESSES 

and  Other  Equipment 
for  PRINTERS  and  BOX-MAKERS 


Virtually  all  HOOD-FALCO  machines  are  serviceable  as  new; 
thoroughly  reliable  and  modern.  Satisfaction  guaranteed. 

IP'e  can  deliver  equipment  five  years  or  older  in  age  immediately  and  also  items 
costing  $200,00  or  less  if  under  five  years  of  age.  Orders  for  other  equipment 
taken  with  delivery  subject  to  the  approval  of  the  War  Production  Board, 


CYLINDER  PRESSES 

1 — 6/0  Two-color  Miehle,  52x70.  Dexter  pile 
feeder  and  ext.  del. 

1 —  5/0  Two-color  Miehle,  52x65.  Dexter  pile 
feeder  and  ext.  del. 

2 —  1/0  Two-color  Miehles,  43x56.  Feeder  and 
ext.  optional. 

1 —  5/0  Special  Miehle,  46x68"  bed.  Feeder  and 
Extension  Delivery  optional. 

4 — 5/0  Miehles,  46x65"  bed.  Dexter  Pile  or 
Cross  Cont.  Feed,  and  Ext.  Del.  opt. 

3 —  2/0  Miehles,  43x56"  bed.  Feed,  and  Ext. 
Del.  opt.  One  of  machines  adaptable  for  4 
page,  8-col.  newspaper  work. 

2 —  No.  1  Miehles,  39x53"  bed.  Can  be  fur¬ 
nished  with  Pile  or  Cross  Feeder  and  Ext. 
Del.  if  desired. 

2 — No.  2  Miehles,  36x50"  bed.  One  machine 
adaptable  for  7  col.,  4-page  newspaper. 

2 — No.  3  Miehles,  33x46"  bed.  One  with  Dexter 
Pile  Feeder  and  Extension  Del. 

2 — No.  4-4R  Miehles,  29x41"  bed.  Feeder  and 
Extension  Delivery  optional. 

2 — Pony  Miehles,  25x35"  bed.  1  with  feeder. 

2 — No.  41  Miehle  Automatic  Units,  bed  size 
31x41.  One  with  stream  feed. 

HIGH  SPEED  AUTOMATICS 

2  Miller  Major,  27x40  automatics. 

2 — No.  2  Kelly  Automatics,  26x35"  bed. 

2— Style  B  Kellys,  17x22". 

2 —  Miehle  Verticals,  Models  36,  131/2x20". 

3 —  C&P  141/2x22"  Craftsman  Auto.  Units.  Feeds 
onion  skin  to  thick  cardboard. 

1 — Miller  Simplex,  20x26".  Modernized.  Over¬ 
head  tape  delivery  and  heavy  cyl. 

1 — Miehle  Horizontal,  completely  rebuilt,  22x 
28"  sheet,  chain  del. 

No.  1  Kelly,  Latest  model,  1  yr.  old. 

1— CGrP  NS  Kluge  Unit,  10x15". 


Write f  Wire  or  Phone  us  your  needs  today! 

V  ML  ■  Office  and  Display  Room 

RR  I  m.  .R  J  47-01  35th  ST.,  LONG  ISLAND  CITY,  N.  Y. 

Tel.:  Stilwell  4-8026 

CORPORATION 


SPECIAL 

No.  1  Kelly  Automatic,  22x28  sheet;  auto¬ 
matic  Oiling;  Tachometer;  Auxiliary  Roll¬ 
ers;  Re-loading  Device.  Two  years  old. 

2 — No.  2  Kellys,  high  serial  numbers. 


OPEN  JOBBERS 

1 — 5-C  Thomson  Colts  Armory,  14x22". 

3— C&P  NS,  10x15";  12x18";  14x22". 

TYPESETTING  MACHINES 

1 — Ludlow  Typecaster  with  full  equipment — 3 
cabinets  of  mats. 

1 —  Model  C  Intertype,  3  magazines,  3  molds. 
Electric  or  gas  pot  optional. 

2 —  Model  B  Intertypes,  2  mags.,  gas  pot. 

2 — Model  8  Linotypes,  3  magazines,  3  molds. 
One  with  Monomelt. 

1 — Lanston  Material  Maker,  5  molds,  electric 
pot,  compressor. 

1 — C4  Intertype  with  Centering  and  Quadding 
Device  and  Mohr  Saw. 

PAPER  CUTTERS 

1 — 44"  Oswego  Power  Cutter,  auto,  clamp. 

1 — 50"  Seybold  6Z  Power  Cutter. 

MISCELLANEOUS 

Folders,  Saws,  Perforators,  Patent  Base  and 
Hooks. 

1 —  Craftsman  Line-up  Table. 

2 —  Iron  Imposing  Stones,  46x64,  51x75,  with 
Galleys. 

Miller  Universal  Saw  Trimmer  with  Router  at¬ 
tachment. 


6  pU  Reglst,  $2.00  p«r  50  yd.  bundle 
12  pt.  Reolet,  52.12  per  50  yd.  bundle 
18  pi.  Reglet,  |l.37  per  25  yd.  bundle 
24  pt.  Reglet,  $1.75  per  25  yd.  bundle 

Free  type  gauge  with  $2.00  order 
AMERICAN  WOOD  TYPE  MFQ.  OO. 

600  8.  Dearborn,  Chgo.  270  LafayetU,  N.  Y.  O. 


EQUIPMENT  FOR  SALE 


METAL  FEEDERS  for  Linotype  or  Inter- 
type,  all  kinds,  to  feed  hot  metal  or  long 
ingot  bars.  The  new  Reid  Hot  Metal  Feeder 
$95  will  swing  out  of  way  to  clean  well  or 
remove  plunger,  all  weight  goes  on  column, 
Iwsen  one  set  screw  and  can  lift  Reid 
Feeder  off  machine.  We  have  all  kinds  of 
Metal  Feeders,  buy — sell — trade;  write  us 
your  needs.  William  Reid  Company,  2271 
Clybourn,  Chicago. 


Inside  Mortising 

Let  our  Model  B  Saw-Trimmer  with  its 
extra  jig-saw  ^d  drill-head  take  this  prob¬ 
lem  over.  This  new  model  is  one  of  the 
biggest  time-savers  in  the  industry.  Pioneer 
Mfg.  Co.,  1232  Jackson  St.,  Toledo,  Ohio. 


M-24  PRESS— D4 
and  MULTICOLOR  PRESS 
Air  and  Continuous  Feeders. 

Sales  •  Service 
All  Parts  Stocked 
B.  VERNER  &  COMPANY 
52  Duane  Street  New  York  City 


ALL  SIZES  cylinder  presses,  job  presses, 
Kelly  presses,  Kluge  Units,  Miller  Units, 
John  Thomson  presses.  Linotype,  Inter¬ 
types,  complete  composing  room  equipment. 
GRAPHIC  MACHY.  EXCHANGE,  Inc. 
30  West  24th  Street,  New  York  City 


REBUILT  PRESSES,  Cutters,  Kluges, 
Miehle  Verticals,  Miller  Feeders  and  Units. 
C  &  P  Miller  parts  in  stock.  Printers’ 
Machinists  —  Pinnow  &  Craig  Printing 
Machinery  Co.,  298  Broadway,  N.  Y.  City. 


FOR  SALE! — Mentges  Job  Folder,  Acme 
38"  Power  Paper  Cutter,  12x18  Craftsman 
C.  &  P.,  Model  C.  Intertype,  Chandler  & 
Price  Presses.  John  Griffiths  Co.,  Inc.,  17 
East  42nd  Street,  New  York  City^ 


Christensen  Automatic  Gang  Stitcher 

complmt*  with  two  Boston  Hoads,  four 
fooding  stations,  now  stylo  packor  do- 
livary.  Motor  oquipmont.  Thoroughiy 
roconditionod. 

o  Braekott  Singio  Hoad  Stripping  Machino. 

A.  R.  QUAINTANCB  CO. 

551  Fulton  St.  Chicago,  III. 


EQUIPMENT  FOR  SALE 


SPECIAL  VALUES 

Power  and  Lever  Cutters  44''-34''-30"-2e''-i9» 
Miehle  Verticals.  B  Kelly  Special. 

Kluge  Automatics.  C.  A  P.  Automatics. 
Rouse  Rotary  Miter,  $95.00. 

Saws,  $65.00  up.  Cost  Cutter,  Miller.  C&G.  Sup. 
Qalley  Cab.  with  100  gals.  Most  sizes — Usel 
Steel  and  Wood  Type  Cabinets. 

Iron  Top  Imposing  Surface,  39x63,  $345.00. 
Many  other  special  items. 

TOLAPI^IKIC  Printing  Equipment  Co. 
I  \/rviri\ir$D  705  s.  Dearborn,  Chicago 


FOR  SALE! — black  cover  ring  books 
size  8J^xll — 16c.  1"  black  cover  ring  bo^ 
size  8j4xll — 18c.  1J4"  black  cover  ring 
books  size  8^x11 — 28c.  Rudolf  Orthwine 
Corp.,  516  West  34th  St.,  New  York  City. 


2  MODERN  6x10,  2  Waite  6x10  Steel  Die 
Presses,  excellent  condition,  bargains.  Box 
1328,  GAM,  608  S.  Dearborn,  Chicago. 


FOR  SALE  CHEAP— No.  3  Miehle  33x46 
bed.  Serial  4697.  Perfect  register.  A.  R. 
White,  117  W.  Harrison  St.,  Chicago. 


MULTILITH  MACHINE— Model  1200 
with  model  812  feeder  attachment.  Terre 
Haute  Advertising  Co.,  Terre  Haute,  Ind. 


It  pays  to  advertise  in 
THE  GRAPHIC  ARTS  MONTHLY 


FOR  SALE 

4/0  Mluhiu— 62",  fMdur—uxt.  dd. 

No.  4  Miohio — 41"  Swlngback  auto¬ 
matic  unit. 

2/0  Miahio— 56",  Daxtar  faadar, 
axt.  dal. 

10x15  and  12x18  Kluga  Prassas. 
10x15  Chandlar  &  Prica  Rica. 

No.  1  Kolly  ProM,  22x28,  latost  typo. 
Miohio  Horizontal,  lata  stylo  dd. 
V-45  Miohio  Vortical. 

A.T.F.  Rally,  17x22. 

Linotypos  and  Intartypas,  all  modds. 
STL  Harris  OffMt  PraM. 

Christansan  Automatic  Stitchar. 
Clavdand  Folder,  Modal  B,  auto, 
foodor. 

Braekott  itripping  machino. 

Northern  Machine  Works 

Marshall  and  Jefferson  Sts. 
Philadelphia,  Pa. 
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1_-No.  1  Kelly  22x28. 

1 —  Miller  Simplex  (20x26). 

2 —  Miehle  Horizontals,  22x28,  lat¬ 
est  model,  chain  delivery. 

1 — Model  191 A  Dexter  Jobber, 
44x58,  Cross  Feeder,  Parallel 
16  and  32. 


CYLINDER  PRESSES 

1— 3/0  Miehle  2  Color,  Croaa  Feeder, 
Ext.  Del. 

3—1/0  Miehle  2  Color,  Cross  Feeder, 
E^t.  Del. 

1.— S/0  Miehle  Cross  Feeder,  Ext.  Del. 
1.1... i/0  Miehle  Cross  Feeder,  Ext.  Del. 
3^2/0  Miehle  Cross  Feeder,  Ext.  Del. 
3^-'No.  2  Miehle  Cross  Feeder,  Ext.  Del. 

2—  No.  2  Miehle  Cross  Feeder,  Ext.  Del. 

2— No.  4>4  Roller  Mlehles,  Dexter  Pile 
Feeders,  Ext.  Del. 

2— No.  4-3R  Miehles,  Dexter  Pile  Feed* 
ers.  Ext.  Del. 

2—  Pony  No.  1  Miehles,  Dexter  Pile 
Feeders,  Ext.  Del. 

S^Babcock  Optimus  Cylinders,  all 
sixes,  hand  fed  or  automatic. 

Feeders  and  Extension  Deliveries  op¬ 
tional  on  above  presses.  Dextr  Pile 
Feeders  available  on  all  presses,  if 
desired- 

AUTOMATIC  JOB  PRESSES 

3 —  Style  B  Kellys  17x22. 

6^Miehle  Verticals. 

‘ii^-Miller  High  Speeds,  latest  models. 

2— 14%x22  C&P  Craftsman  Antomatio 
Units. 

BINDERY  EQUIPMENT 

2— Model  B  Cleveland  Folders,  Cont. 
Feeders,  32  p.  &  D.L.  attachments. 

4—  Model  B  Clevelands,  hand  fed. 


4— Model  E  Clevelands,  Friction 
Feeders. 

1^— Model  M  Cleveland,  Continuous 
Feeder. 

1—44"  Oswego  Cutter,  Automatic 

Clamp.  ^ 

1—40"  Seybold  Cutter,  Automatic 
Clamp. 

1— 50"  Seybold  Cutter,  Automatic 

Clamp. 

TYPESETTING  MACHINES 

4— Model  8  Linotypes. 

2—  Model  14  Linotypes,  Single  Key* 
board. 

2^— Model  S  Linotypes. 

2— Model  26  Linotype  Mixers,  single 
box  distributors. 

9— Model  C  Intertypes. 

2— Model  C  Intertypes,  42  pica,  one 
with  wide  auxiliary. 

1— Model  B  Intertype. 

1— Model  F  Intertype  Mixer. 

1— Ludlow  Caster,  3  Cabinets,  46  Fonts 
Matrices  6*48  pt. 

1—  Monotype  Giant  Caster,  42,  48,  60, 
72  pt.  Matrices  and  Molds. 

2—  Monotype  Material  Makers. 

1— Monotype  Type  and  Rule  Caster. 

3—  Monotype  Composition  Casters. 

6^— Monotype  Keyboards. 

Large  stock  of  mats,  molds,  keybars, 
etc. 

WRITE  FOR  LATEST  LIST  TODAYI 


pa  if  He  Ir  WaUk  Cctp.  ** 


82  Beckman  Street 
EW  YORK  CITY 

BEckman  3-1791 
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FOR  SALE 

Complete  Equipment  of 


BUCKEYE  PRESS,  Inc.  ▲ 
Mansfield,  Ohio  ^ 

35x50  Steel  Imposing  Table. 

V4S  and  V36  Miehle  Vertical  Presses. 
16x25  Potter  Proof  Press. 

ATF  Spray  Gun  and  Compressor. 
10x15  Kluge  Automatic  Unit. 

10x15  Miller  Automatic. 
8x12—10x15—12x18  C  &  P  Presses. 
Miller  Universal  Saw  Trimmer. 

Model  W  Cleveland  Folder. 

No.  3  Boston  Stitcher. 

Burton  Rotary  Slot  Perforator. 

Wright  Drilling  Machine. 

Ad-Man  Double  Tier  Steel  Type  Cab. 


STERLING  ENGRAVING  CO.,  Inc. 
Cleveland,  Ohio 

Wesel  Wood  Block  Planer. 

Wm.  Lloyd  Plate  Trimmer. 

Hacker  Proof  Press. 

Levy  Process  Camera  and  Stand. 
Douthitt  System. 

2 —  Macbe^  Camera  Lamps. 

Hoe  Plate  Beveler. 

Wesel  Metal  Saw. 

3 —  Buming-In  Stoves  and  Stands. 

5— Wood  Sinks  12x36x100. 

Macbeth  Printing  Lamp. 

Sweigard  Vacuum  Printing  Frame. 
Zinc  Etching  Machine. 


1639  Superior  Avenue 


Sale  Under  Supervision  of 

THE  M.  L.  ABRAMS  COMPANY 

Telephone  CHerry  1310 


Cleveland,  Ohio 


EQUIPMENT  FOR  SALE 


MIEHLE  PRESSES,  all  sizes.  Kelly 
Presses,  Job  Presses,  Harris  Offset  Presses, 
Dexter  Suction  Pile  Feeders,  Cross  Feed¬ 
ers.  Mason-Moore-Tracy,  Inc.,  28-30  East 
4th  St.,  New  York  City. 


Paper  Drillers 

Why  try  to  compete  on  old  style  equipment 
when  a  Pioneer  costs  only  $78.50?  Write 
Pioneer  Mfg.  Co.,  1232  Jackson,  Toledo,  O. 


WEBENDORFER,  14x20  with  whirler, 
vacuum  frame,  camera  printing  and  camera 
lamps;  outfit  $1500.  Also  8x12  C_&  P  NS 
open  press,  Baum  Quint  and  No.  55  folders. 
H.  H.  Fuehrer,  Coopersburg,  Pa. 


KELLY,  Style  B,  17x22,  jogger  type,  all 
improvements.  A.C.  motor,  $1,000.00.  Box 
No.  1336,  GAM,  608  S.  Dearborn,  Chicago. 


A  Practical  Touch  System  for 
Operating  the  Linotype 
by  E.  B.  Harding 
Send  check  for  $2.27  to 
THE  GRAPHIC  ARTS  MONTHLY 


EQUIPMENT  FOR  SALE 


KELLY  Model  A — extension  delivery,  gas  -f 
burner,  4  chases,  3  stock  trucks,  2  sets 
rollers,  A.C.  Electrical  equipment.  Pur¬ 
chased  new  from  American  Typefounders,  .1 
and  seen  very  little  use — $1200.00  cash. 
Brown  Printing  Company,  Syracuse,  N.  Y. 


FOR  SALEl — Complete  commercial  mat  ; 
and  stereotype  foundry.  All  equipment  r 
heavy  duty,  A-1  condition.  DC  motors.  ; 
Offered  as  whole  or  by  unit.  Box  1329,  { 
GAM,  608  S.  Dearborn  St.,  Chicago.  ‘ 


MULTILITH  in  fine  condition.  Vacuum 
Frame,  Whirler,  Arc  Lamp,  18  in.  Ross 
Lens.  E.  J.  Batchelar  &  Son,  58  Mont-  * 
gomery  St.,  Jersey  City,  N.  J. 


PRINTERS  Hand  Proof  Press  12"xl8" 
bed — good  condition.  Reasonable.  Daniels-  ^ 
Kummer  Engr.  Co.,  ISO  X.  Wacker,  Chgo.  | 


Sofnas  Automatic  MOUTHPIECE  WIPER 

For  ALL  models  30-em  -  Linotypes 


Attached  In  15  minutae;  no  holes  to  drill. 
Change  slug  tlzae  without  fear  of  tquirte. 
Venu,  Jets  keep  clean,  type  face  eharp. 
Sent  complete,  ready  for  use,  $54.80.  For 
literature,  free  trial,  write  .  .  . 


C.  &  J.  PRINTING  SERVICE,  INC. 


2101  E.  Wash.  St. 


Indianapolia,  Ind. 
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FOR  SALE 


PRESSROOM 

1  _ 3/0  two  •  color  Miehle,  Dexter  Pile 

Feeder,  C.E.D. 

2  _ 1/0  two-color  Miehles,  C.E.D.  and  Cross 

Feeders. 

2 — 5/0  single  Miehles,  C.E.D. 

2— No.  4-3R  Miehle  units. 

1 —  4/0  single  Miehle,  C.E.D.  and  Dexter 
Suction  Feeder. 

2 —  ^No.  1  Miehle  Presses  with  Cross 
Feeders,  C.E.D. 

1— No.  3  Miehle,  C.E.D. 

1—  Miller  Major  Simplex. 

2 —  Miehle  Horizontal  Presses. 

2—10  X  IS  N.S.  C  &  P  Presses. 

2 — ^Miller  two-color  Presses,  latest  style. 

BINDERY 

1 — ^Model  B  Cleveland  Folder,  continuous 
feeder. 

1 — Model  K  Cleveland  Folder. 

1 — 44"  Dexter  power  cutter,  auto,  clamp. 
1 — 38"  Dexter  power  cutter,  auto,  clamp. 
1 — 38"  Oswego  power  cutter,  huto.  clamp. 

1 —  No.  16  Multiple  Head  Boston  Stitcher. 

2 —  ^No.  7  Boston  Wire  Stitchers. 

1 — No.  2  Boston  Wire  Stitcher. 

1 — ^Latham  Power  Paging  &  Numbering 
Machine. 

3 —  Portland  Power  Punches  —  24",  with 
large  assortment  of  standard  and  spe¬ 
cial  dies. 

1 — Rosback  Pony  Punching  Machine, 
power  driven,  with  assortment  of  heads. 

1 —  Crawley  Rounding  &  Backing  Machine. 

2 —  No.  3  Smyth  Sewing  Machines. 

1 — ^No.  4  Smyth  Sewing  Machine. 

1 — National  Book  Sewing  Machine. 


COMPOSING  ROOM 

1 — No.  17  Vandercook  Proof  Press. 

1 — No.  25  Vandercook  Proof  Press. 

1 — C.S.M.  Intertype,  Serial  No.  10264. 

1 — Model  C.  Intertype,  Serial  No.  8309. 

1 — Model  14  Linotype,  Serial  No.  46235. 

1 — Model  8  Linotype.  Serial  No.  33322. 

1 — Model  25  Linotype,  Serial  No.  37131. 

1 — Model  26  Linotype,  Serial  No.  37214. 

65 — Fonts  of  Linotype  Mats,  Late  Faces. 

1 — Hamilton  steel  top  imposing  stone, 
51  X  75",  with  steel  frame  and  storage 
space. 

18 — Border  Slides. 

1 —  Border  Block. 

Liners  and  Spacebands. 

Blatchford  Beds 

4 — Size  39  x  52V^. 

2—  Size  46^2  x  683/4- 
4— Size  48  x  6SV2. 

3—  Size  413/4  X  551/2. 

MONOTYPE  EQUIPMENT 

1 — Monotype  Slug  and  Rule  Caster. 

31 — Monotype  Molds,  assorted  sizes. 

MISCELLANEOUS 

1 — Craftsman  Line-up  Table  45x65. 

3 — Proof  Presses. 

1 — Hill  Curtis  Trimmer  Saw. 

7 — Double  Hamilton  Type  Cabinets. 

1160 — Steel  Galleys,  6  x  23V^. 

A  large  quantity  of  Steel  Furniture  in  as¬ 
sorted  sizes. 

1200— Wamock  Blocks,  4  x  4". 

2500 — Warnock  Hooks. 


The  Vance  R.  Hood  Co.  •  225  Varick  St.,  New  York 

Telephone  WAIker  5-5083 

Chicago  Address,  36  West  Van  Buren  St. 

Telephone  HARrison  2870 


Extra  Profits  for  Printers 

Wholesale  Prices — Large  Repeat  Orders 

Steady  repeat  orders  by  selling  Sales  Books. 
Automphic  Register  Forma,  Rotary  Print¬ 
ed  Mamfold  Books.  Envelopes  of  Every 
Kind,  Grade,  Description  —  Plain  and 
Printed.  Write 

Consumers  P.  &  P.  Co.,  Cincinnati 


EQUIPMENT  FOR  SALE 


FOR  SALE  OR  EXCHANGE  —  Miller 
Major  Simplex  27x40",  22x34  Miehle  auto¬ 
matic  unit.  Style  B  Kelly,  Miehle  Vertical, 
Miller  Highspeed  13}4x20",  late  style, 
12x18  Craftsman  Kluge  unit,  10x15  Kluge, 
11x17  Miller  Masterspeed,  steel  imposing 
table  with  galleys,  10x15,  13x19  and  14x22 
Universals,  all  sizes  Chandler  &  Price 
presses,  14x22  Universal  die  cutting  press, 
13x19  Universal  Die  Cutting  Press,  35x50 
Miehle  cylinder  die  cutting  press  with  ex¬ 
tension,  13x19  Vandercook  proof  press, 
25x25  gravity  proof  press,  double  Hamilton 
type  cabinets,  Morrison  book  stitcher,  Bos¬ 
ton  box  stitcher,  10x14  Heidelberg  auto¬ 
matic  press,  14x22  Thomson  Laureate, 
Wesel  saw,  22x28  Baum  folder,  Model  No. 
289,  51"  Perfecta  power  cutter,  fully  auto¬ 
matic,  36"  Brown  &  Carver  paper  cutter 
and  pinker.  Model  5  and  8  Linotype  tna- 
chines,  late  style  complete  Ludlow  equip¬ 
ment  with  2  cabinets  of  mats,  Thomson 
patent  embossing  and  die  cutting  press 
12j4xl8j4".  Most  of  the  above  machines 
thoroughly  rebuilt  and  guaranteed.  VERY 
LOW  PRICES.  PRINTERS  SUPPLY 
CO.,  INC.,  655  Sixth  Ave.,  New  York. 

Kelly  A 

Ludlow — CSM — Linotype  8 
No.  4  Miehle — Miehle  Vertical 
Cleveland  Folders — Saws — Boston  Stitcher 

ABC  MACHINERY  WORKS 
606  S.  Sherman  St.  Chicago,  III. 


317  VANDERCOOK  POWER 
PROOF  PRESS,  4  years  old,  $1200. 
Model  14  Lino,  Gas  pot.  Monomelt  and 
Curie  Slug  Corrector,  $1575. 

Model  8  Lino,  Gas  pot.  Monomelt  and 
Curie  Slug  Corrector,  $1 350. 

Series  DeVinne  Lino  Mats— 6-8- 10*1 2 
(Black  and  White  Contrast),  $35  ea. 
Potter  Proof  Press,  Self  Inker,  Rebuilt, 
$385. 

12x18  Casting  box  (New),  $150. 
51x75  Steel  Imposing  Tables,  complete 
with  83A  by  13  Galleys,  $400. 

Many  other  buys.  Write  your  need*. 

Economy  Printers  Products  Co. 

609  S.  La  Salle  St.  Chicago,  III. 


NewSPEEDAUMAT 

CABINETS  AND  TRAYS.  All  sixes,  also 

built  to  BpeciScstiona.  Sturdy  oonstnietion 
— olive  green  finish.  Raesonable  Priess. 
ADORESSOQRAPH — Machines.  FUtes, 
Frames.  Cabinets  and  Trays.  Bought.  S<m 
and  Elzchanged.  Reoondi^ned  and  Folly 
Guaranteed. 

NATIONAL  ADDRESS  PLATE  CORF. 
170  North  Halsted  Street  Chicago 


EQUIPMENT  FOR  SALE 

MACHINERY  FOR  SALE— No.  10 
C  &  C  Press,  69x49  with  2  color  printing 
attachment.  1  Hi-Speed  Staude  Automatic 
Gluer  practically  new — 1  S.A.M.  Automatic 
Gluer.  Excellent  condition.  Operating. 
Box  No.  1335,  Graphic  Arts  Monthly,  608 
S.  Dearborn  St.,  Chicago. 


Type  High  Planer 

Don’t  forget  that  accurate  planing  can  be 
done  on  a  Pioneer  Router  at  $28.50.  Write 
Pioneer  Mfg.  Co.,  1232  Jackson,  Toledo,  (). 


FOR  SALE — S8L  28x42  with  pile  delivery 
and  S5L  22x34  Harris  Offset  Presses. 
Camera  and  platemaking  equipment.  Box 
No.  1337,  Graphic  Arts  Monthly,  608  S. 
Dearborn  St.,  Chicago. 


LITTLE  GIANT  Cylinder  for  sale — Pri¬ 
vate  owner.  18  mos.  old.  A-1  condition  and 
can  be  seen  running.  Priced  for  quick  ac¬ 
tion.  Box  1332,  GAM,  608  S.  Dearborn. 


FOLDING  MACHINES 


FOLDING  MACHINES,  all  makes  re¬ 
built,  guaranteed,  low  prices.  J.  L.  Paul, 
608  S.  Dearborn  St.,  Chicago. 


FOREIGN  LANGUAGES 


FUNK’S  TRANSLATION  BUREAU— 
Spanish  our  Specialty  —  Translators  and 
Typesetters  in  ALL  languages  to  the  Print¬ 
ing  Trade  since  1910.  535  S.  Franklin  St, 
Chicago,  Ill. 


GAS  AND  ELECTRIC  HEATERS 


AUTOMATIC  Gas  and  Electric  Heaters. 
Write  for  circular.  Static  Eliminator  and 
Printing  Press  Heater  Co.,  239  Centre  St., 
New  York,  N.  Y. 


EARHART  COLOR  PLAN 

Makes  Color  Selection  Easyt 

Endorsed  by  hundreds  of  printors.  Prio*  |t.00. 

The  Graphic  Arts  Publishing  Co. 

608  So.  Doarbom  St.  Chicago,  III. 
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HELP  WANTED 


ENVELOPE  SALESMAN.  Prominent 
midwest  manufacturer  of  full  line  of  enve¬ 
lopes  requires  experienced  rnan  on  commis¬ 
sion.  Large  sales  opportunities.  Write  ex¬ 
perience  promptly.  Box  1327,  Graphic  Arts 
Monthly,  608  S.  Dearborn,  Chicago. 


ASSISTANT  MAINTENANCE  ELEC¬ 
TRICIAN — Printing  plant  experience  pre¬ 
ferred.  Judd  &  Detweiler,  Inc.,  Washing¬ 
ton,  D.  C. 


INK  SAVER 


LABELS 


"SEALSPRAY”  prevents  “Ink  Skinning.” 
Saves  money  and  printing  ink.  $1.75  for  1 
lb.  and  sprayer.  Write  for  full  details. 
Monogram  Co.,  150  N.  5th  St.,  Phila.,  Pa. 


PRINTED  L  A  R  F  I  C  ENGRAVED 
EMBOSSED  I-  M  D  E  L  a  METAL 
wAMPLES  TO  RESPONSIBLE  FIRMS  ONLY 


Own  n  profltabl*  biuine«  or  work 
for  others.  We  BunDly  low-oost  auto- 
msUe  equipment,  teach  you  quickly 
at  home.  Earn  while  you  team.  CMs 
in  this  magazine  made  by  {uoeeaa  wn 
teacL  Big  Uiuatrated  catalog  (roe! 


JOHN  HORN,  837  Tenth  Ave.,  New  York 


LETTERHEAD  DESIGNERS 


Dept.  540  Aurore,  Ma  |  SAMPLES  OF 
The  Graphic  Arts  Monthly — September,  1942 


INSTRUCTION 


LEARN  LINOTYPE 

Operating  and  Maintenance 
individual  instruction  on  first-class 
equipment.  Free  placement  service. 
Licensed  by  the  State  of  New  York. 

Write  for  free  Booklet  “G" 

N.  Y.  Mergenthaler  Linotype  School 
244  W.  23rd  Street,  New  York  City 


GAUGE  PINS 


- -  THE  DOLLAR  GAUGE  PIN  == 

SAMPLE  Free  $  1.00  a  doz.  send  dealer  s  name 

CHAS.  L.  STILES  CO. 

64  Hanford  St.  Columbus.  Ohio 


GRIPPERS 


CASPER  GRIPPERS  banish  strings  and 
rubber  bands,  increase  production.  Fit  all 
job  presses.  Write  for  information.  Casper 
Gripper  Co.,  419  Erie  Bldg.,  Cleveland,  O. 


GUMMED  TAPE— PRINTED 


HEGILL’S  GAUGE  PINS 

The  Standard  of  Comparison 
Best  on  the  Market 

5priiigToiigne  Gunge  Pins 

Beg.  U.  S.  Pat.  Office 


BIG  PROFITS — sell  under  your  name — 
all  colors  and  widths — tape  machines. 

EBEL-BINDER  CO. 

1823  Oucen  City  Ave.  Cincinnati,  Ohio 


Vise  Grip— $1.75  set  of  3,  with  extra 
Tongues 

We  make  other  styles.  Also  Gripper 
Fingers,  Cross  Bars,  etc.  For  Sale  by 
Reliable  Printers  Supply  Dealers. 
Complete  Cireular  on  Request 

The  Edward  L.  Megill  Co. 

Established  1870 

761  Atlantic  Ave.  Brooklyn,  N.  Y. 


Oa/n  a.  PHOTO  ENCRAVINC 
BUSINESS.' 


LETTERHEAD  [UT5 


DARE 


PLYMOUTH 


CHICAGO 


LIBERAL  DISCOUNTS  . 

fo  pniUfTs  on  all  kinds  of  label  work, 

-lj  years  of  experienci  .  Design  free. 

LABEL  COIVIPANY 

jyi  S.  Federal.  Chicago 


FRASER 


LINOTYPE  INSTRUCTION 


OPERATE  A  LINOTYPE 

LET  MILO  BENNETT  TEACH  YOU 

Holdi  world  records:  has  conducted  school 
since  191S.  Both  correspondence  and  prac¬ 
tical  ins^ction.  Men  from  Honc^u. 
Oalifomia.  Washington,  Florida,  erety- 
whece,  attend.  Free  catalog.  Address — 

Milo  Bonnott's  School  Maumoo,  Ohio 


MAILING  MACHINES 


DICK'S  PATENT  MAILER 
137  WEST  TUPPER  STREET 
BUFFALO,  NEW  YORK 
E.  S.  WASMUTH,  PROPRIETRESS 


MECHANICAL  OVERLAY  PROCESS 


THE  OLSEN  Mechanical  Overlay  will  re¬ 
duce  make-ready  costs  and  do  a  better 
printed  job.  Very  simple  and  inexpensive 
to  use.  Complete  16  page  sheet  made  in  20 
minutes.  Very  low  first  cost.  Write  today 
for  complete  details  and  samples.  If  inter¬ 
ested,  outfit  will  be  sent  on  30-days  trial 
(without  obligation).  Olsenmark  Corpora¬ 
tion,  128  White  Street,  New  York,  N.  Y. 


MENU  COVERS 


PROFITS  IN  EXCLUSIVE  Menu  Cov¬ 
ers.  Largest  nat’l  distribution.  Large  selec¬ 
tion  of  binding,  materials  of  plastic  and 
simulated  materials.  Stock  and  Special  De¬ 
signs.  Send  for  NEW  descriptive  folder  and 
price  list.  Buy  direct  from  mfgr.  SANI¬ 
TARY  MENU  COVER  COMPANY,  910 
W.  Van  Buren  Street,  Chicago. 


MILLER  FEEDER  PARTS  AND 
SERVICE 


PINNOW  &  CRAIG  Printing  Machinery 
Co.,  Printers’  Machinists.  Rebuilt  Presse*;. 
Cutter,  Miller,  Feeders  and  units.  C.  &  P. 
Miller  equipment  parts  in  stock.  298  Broad¬ 
way,  New  York  City.  _ 


NUMBERING  MACHINES 


PRINTERS 

NUMBERING  MACHINES  CO. 
655  Sixth  Ave..  New  York,  N.  Y. 
Press  and  Hand  Machines 
Estimates  on  request 


KEON&  JACOBSON 

Complete  Numbering  Machine  Service. 

Repairs  —  Rentals  —  Rehullts. 

I  Beekman  St..  New  York.  Est.  1920 


ALL  MODELS.  Press  or  Hand  Operated. 
New  and  Used  Sold — ^Traded — Repaired. 

CLAUDE  M.  RANF 

440  S.  Dearborn  St.  Chicago,  Ill. 


IfL  TRADE 

MACHINES 


NUMBERING  MACHINEXWICECO. 

•  TRANSPORTATION  BLDG  CHICAGO  A 


a 

3 

1 

FLEXO  I 

Better  Raised  Printing  Compounds 

for  all 

RAISED  PRINTING 

Flexo  Manufacturing  Co.,  Inc. 

35  Howard  Street  New  York,  N.  Y. 
Tel.  CAnal  6-0796 


PERFORATING  EQUIPMENT 
ROTARY  PERFORATOR— Many  ty^ 
of  perforations.  Efficient,  low  cost.  Will 
also  slit,  crease,  score  or  crimp.  Investigate. 
Lester  &  Wa'sley  Co.,  Builders,  Frank  St., 
Norwich,  Conn. 


_ PERFORATOR  PINS _ 

PERFECT  PINS  to  fit  all  makes  of  Round 
Hole  Perforating  Machines.  Prompt  Deliv¬ 
ery.  Perforators  repaired  and  rebuilt.  Fipcher 
&  Latham,  20  West  22  St.,  New  York  City. 


PHOTOMECHANICAL  EQUIPMENT 

_ AND  SUPPLIES _ 

CAMERAS,  Printing  Frames,  Whirlers, 
Arc  Lights,  cold  top  enamel,  negative  col¬ 
lodion,  etc.  Complete  plants  or  any  part 
E.  H.  Walker  Supply  Co.,  1315  -  14th  St, 
N.W.,  Washington,  D.  C. 


PICTURE  SERVICE 
NEW  PICTURE  SERVICE— NO  CASH 
Monthly  picture  page  mats  in  exchange  for 
small  space  credit.  ^  Write  for  free  sample 
release.  No  obligation.  No  salesmen. 
PIXPAGE,  316  N.  Michigan  Av.,  Chicago 


PLATEMAKING  EQUIPMENT 


HALFTONE  SCREENS.  Vacuum 
fratnts.  lenses,  cameras,  col(l-ti)p  enainc!, 
acid  proof  process  ink.  Write  lor  liarRau.'. 
list,  stating  wants,  ('an  save  you  up  ti 
Largest  screen  st(jck  in  I'.  S 
MOORE  LABORATORIES 
Woodward  Ave.  Detrcdt,  Mil 


DIRECT  ADVERTISING 
and  THE  PRINTER 

by  ALBERT  HIGHTON 

is  a  book  that  will  help  you  not  only 
to  an  understanding  of  your  own  ad¬ 
vertising  but  also  will  aid  you  in  pre¬ 
paring  your  customer's  advertising. 

Price  $1.00 

608  So.  Dearborn  St.  Chicago,  III. 

The  Graphic  Arts  Publishing  Co. 
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PRESSROOM  EQUIPMENT 


PRESS  BLANKETS 

Tailored  to  fit  the  press  and  printing 
requirements.  Cork,  oil-proof  synthetic 
rubber  or  combination  for  newspaper 
magazine  or  job  work,  any  press  .022 
to  151  gauge.  Guaranteed  fPr  service; 
will  not  mat,  stretch  or  creep. 

ACME  PRESS  BLANKET  CO. 

1 58  North  Wells  Street  Chicago,  III. 


restaurant  and  cafe  checks 


Restaurant  Checks — Punch  Checks,  Sales- 
books.  Roll  Tickets,  etc. 

Specially  priced  to  Printers 
AMERICAN  TICKET  COMPANY 
515  Greene  Ave.^  Brooklyn,  N.  Y. 


RUBBER  PLATE  EQUIPMENT 


PRECISION  RUBBER  AND  PLASTIC 
PRINTING  PLATE  HYDRAULIC 
PRESSES.  Electric  or  Steam.  Complete 
supplies.  Stereotype  Equipment  Co.,  2815 
Irvinff  Park  Road,  Chicago,  Illinois. 


SALESBOOKS 


100  SALESBOOKS  $3.45 

Good  16  lb.  White  and  Manila  Paper 
General  Print,  Columbia  St.,  Newark,  N.  J. 

_ SAWS 

MILLER  SAW  repairing  and  rebuilding. 
It  may  be  a  long  time  before  you  can  get 
new  saws.  Wallin  Mfg.  Co.,  203  S.  10th 
St.,  Omaha,  Nebr. 


STAPLES 


GUARANTEED  to  work  perfect  in  all  ma¬ 
chines.  Standard  ^4"  5  bxs.  (25 M)  $4.50 
cash  prepaid.  Larger  quantities  on  high 
priority  only.  Guthmann,  600  W.  Jackson 
Blvd.,  Chicago. 


FOR  BOSTON  5  bx.  (25M)  $4.25  ;  10 
bx.  $8.00.  Cash  prepaid.  Guar.  Bargains 
on  Acme  and  Special  Staples.  Economy 
Supply  Co.,  15818  Bringard,  Detroit,  Mich. 


^SALESBOOKS 


m  Bvre  your  ooitomen;  inoreMe  your  proflti. 
m  Deal  dlreet  with  phAt  eeUbliihed  60  yetn. 
f  We  help  yon  with  wide  Ttriety#  floe  Quality, 
feat  eerrioe.  low  prices,  Ubi^  diaeonzita. 
Aik  for  free  lamplea  and  local  agency  today. 

Adema  Bros.  Salesbook  Co.,  Topeka,  Kans. 


COWAN" 
PERFORATORS 


\\i 


Iff 


COWAN 
SLITTERS 

Are  Labor  Saving 

An  Important  Item  Today 

PERFORATES  AND  PRINTS  AT 
ONE  OPERATION.  Is  straight  and 
clean  cut,  with  no  ink  showing  on 
the  perforation. 

Stock,  wheels  for  2,  3,  4,  6,  8  and  1 2 
slots  to  the  inch.  Specials  to  order. 

SLITTING  ON  THE  PRESS  can  be 
done  at  the  same  time  as  the  print¬ 
ing  and  the  perforating  is  done.  Is 
straight  and  at  right  angle  to  the 
gripper  edge  of  the  sheet  and  has 
two  straight  edges  for  either  the 
folder  or  the  cutter,  and  saves  jog¬ 
ging  and  cutting. 

MORGAN  EXPANSION  ROLLER 
TRUCK  CO. 

PARK  W.  COWAN 

P.  O.  Box  216  Hollywood,  Calif. 
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PRINTERS)^ 

MMt  or  Boot  OompoUtlon  ASV 
With  Our  Lino  of  i 

ioo.t^;ss:‘k.*3-25^ 

Imprintod  with  your  nomo  on  ovory  thooL 
14  Doy  Dollvory  Servloo.  Writo  Todoy. 

KELLNAI  SYSTEMS 

tS6  ■.  LONO  8T..  COLUMBUS,  OHIO 


STEEL  RULE  CUTTING  DIES 


WM.  PAPKE  &  SON.  Dies  for  printers, 
lithographers,  box  makers,  novelty  manu¬ 
facturers,  434  Elm  Street,  Cincinnati,  Ohio. 


TICKETS  OF  EVERY  DESCRIPTION 


SPECIAL  PRINTING  you’re  not  eguipped 
to  handle.  Tickets  in  Strips,  Rolls,  Coupon 
Books,  Reserved  Seats,  any  kind  of  Num¬ 
bering  jobs.  A  nice  profit  for  you.  The 
Toledo  Ticket  Co.,  Dept.  G,  Toledo,  Ohio. 


TYPE  METAL  THERMOMETER 


ONL 2*5  Guaranteed  accurate  50 
Wni-  I  toPOO'F.  Send  for  f9lder. 

United  Stereotype  Supply  Corporation 
14  Cambria  St.,  Boston,  Mass. 


TYPE 


WE  USE  REG.  FOUNDRY  TYPE  METAL 

4  PTS.  20 A  Ea.  6  pt.  COPP.  PI..  1-2-3-4.  t2.00 
4  FTS.  lOA  Ea.  12pt  COPP.  PI.  GOTH,  |2.50 
SEPARATE  IDENTIFICATION  NICKS 
OVER  100  TYPE  PACES 
6  PT..  COMPLETE  FONT.  25A-50a.  |l.50 
8  PT..  COMPLETE  PONT.  25A-50a.  $2.00 
10  PT..  COMPLETE  PONT.  25A-50a.  $3.00 
12  PT..  COMPLETE  PONT.  25A-50a.  $4.00 
14  to  72  PT. — PRICES — CATALOG  FREE 
RULEX  TYPE  CO..  549  8.  Wellt  St..  Chicago 


^*>*6  FOR  lOCIEn  AND 

1  Ft.  14  Pt.  lOA  20a  $3.20  )  30  Doy  SpMdal 
1  Ft.  18  Pt.  8A  18o  $3.60  j  At  Only  SS.SO 
Otimr  Focm  at  Savings,  ^nd  for  Catalog 
HAASE  TYPE  PORT.  1847  N.  Habtod  St.,  Chkafc.  Ill 


WAR  SALE!  Foundry  Tjme — 40%  Dis¬ 
count.  Strip_  Material  —  Lowest  prices. 
Highest  credit  for  old  metal.  Send  for  Price 
List  today  1  RAYCO  TYPE  FOUNDRY, 
604  W.  Lake  St.,  Chicago. 


WE  BUY 

COMPLETE  PLANTS 

BEST  PRICES  —  CONFIDENTIAL 

PRINTERS  SUPPLY  CO. 

655  Sixth  Av«.  New  York 


WANT  TO  BUY 

Biuckett  Safety  Trimmei 

Any  size  —  state  full  particulars. 
Will  pay  cash. 

Box  1331,  Graphic  Arts  Monthly 
608  South  Dearborn  St.,  Chicago,  Hi. 


WANTED— EQUIPMENT 


MOVING  PICTURE  Ticket  Machine  that 
rolls  and  folds,  printing  two  sides  and  two 
numbers.  New  or  reconditioned.  Box  1330 
Graphic  Arts  Mo.,  608  S.  Dearborn.  Chgo! 


WANTED — Post  Envelope  Press.  Give 
style  letter  and  serial  number  and  cash 
price  for  immediate  sale.  P.  O.  Box  No.  1, 
Tamaqua,  Pa. 


MIEHLE  VERTICAL  state  serial  num¬ 
ber,  condition  and  price.  Commercial  Print¬ 
ing  Co.,  Green  Bay,  Wisconsin. 


WANTED  Celluloid  button  equipment  and 
stock.  Give  best  cash  price  and  inventory 
in  reply.  Box  1334,  GAM,  Chicago. 


WILL  PURCHASE  FOR  CASH  Smyth 
Casing-in,  cloth  cutter  and  casemaker.  Box 
1333,  GAM,  608  S.  Dearborn,  Chicago. 


EQUIPMENT  for  rotogravure  engravmg 
wanted — camera,  vacuum  frame,  arc  lamps, 
etc.  A.  H.  Merz,  R.D.  4,  Springfield,  Ohio. 


ELROD  lead  and  rule  caster.  Prefer  a  late 
model  in  good  condition.  F.  J.  Offcrmann 
Art  Works  Inc.,  Buffalo,  N.  Y. 


HOLDFAST  Paper  Hangers  for  condition¬ 
ing  paper — Used  or  New.  Printcraft,  Lex¬ 
ington,  N.  C. 


SPECIFY  PRENTISS 
STITCHING  WIRE 

Sold  by  Loading  Doalori  Evorywhoro 

Ask  for  Your 
Stitching  Wiro 
Csiculstor 


WIRE  STITCHING  EQUIPMENT 

WIRE  STITCHING  EQUIPMENT  re¬ 
built  and  overhauled  in  our  well  equipped 
shop  is  your  guarantee  of  new  machine  per¬ 
formance.  A  complete  stock  of  parts  for 
Latham  Monitor  Stitchers.  W.  R.  PABICH 
MFG.  CO.,  2855  N.  Rockwell  St,,  Chicago. 


The  Graphic  Arts  Monthly — September^  1942 


I 


FOR  THE  FIRST  TIME-YOU  CAN  SECURE  A 


m 


DISCOUNT 

0 


ON  ALL 
SIZES  OF 


This  most  unusual  foundry  face  is, 
ofFered  for  the  first  time  at  drastic 
reductions  for  only  90  days.  Check 
the  reasonable  prices  and  order  today. 

Shipping  charges  will  be  prepaid  if  cash  is  received 
with  order.  All  C.  O.  D.  orders  must  be  accompanied 
by  50%  cash,  unless  your  firm  has  an  open  account. 

ALL  TYPE  SHIPPED  SAME  DAY  ORDER  RECEIVED 


U1  WEST  HARRISON  STREET 


TYPE  FOUNDRY 

'*7$^  7<^^  S€U€A' 


CHICAGO.  ILLINOIS 


PUNCH  PRICE  LIST 

LESS  15%  DISCOUNT 
18  POINT 

I2A— $3.20  26a— $4.75 
Complete— $7.95 
SALES  PRICE— $6.75 

24  POINT 

8A— $3.95  17a— $5.20 
Complete — $9.15 
SALES  PRICE— $7.80 
30  POINT 

5A— $3.60  lOo— $4.80 
Complete — $8.40 
SALES  PRICE— $7.15 
36  POINT 

5A— $5.90  7a-$4.85 

Complete — $10.75 
SALES  PRICE— $9.15 


WOOD  CUTS 


SIGNATURE  OCaYOUR  COPY 
WOOD  CUTS  0  Ju  One-Day  Service 
FacSimilie  Co.,  179  W.  Washington,  Chicago 


WOOD  TYPE 


WOOD  TYPE 

Buy  sorts  or  fonts,  all  sizes.  Catalog. 
AMERICAN  WOOD  TYPE  MFC.  CO. 

270  Lafayette,  N.  Y.  C.  618  8.  Deerborn,  Chgo. 


WOOD  TYPE  —  prewar  prices.  BIG 
DISCOUNTS.  Send  10c  postage  for  cata¬ 
log.  Globe  Wood  Type  Co.,  2856  D  St., 
Phila.,  Pa. 


MISCELLANEOUS 


KEEP  YOUR  PLANT  BUSY  I  We  fur¬ 
nish  40  Profit  Making  Tried  and  Tested 
Printing  Plans  prepared  for  $1.  Satisfac¬ 
tion  Guaranteed.  Also  50  Mail  Order  Plans 
for  $1.  Associated  Management,  916-918-R, 
Fanshawe  St.,  Philadelphia,  Pa.  Advertis¬ 
ing  Course  also  $1. 


MAKE  YOUR  OWN  CUTS.  “Plasto” 
system,  simple,  easy,  practical.  No  messy 
chemicals.  Ad-A-Service,  Argyle,  Wis. 


PROOFREADING 

and 

COPY-  PREPARATION 

An  encyclopedia  textbook 
by 

Joseph  Lasky 

An  informative  volume  of  608 
pages  that  contain  a  complete 
course  of  instruction  in  the  two 
subjects. 

Price  $7.50 

Please  send  money  teith  order 


The  Graphic  Arts  Monthly 

608  South  Dearborn  Street,  Chicago 
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TO  DISPLAY  ADVERTISERS 


Abrams,  The,  M.  L.  Co .  88 

Acme  Staple  Co .  78 

Acme  Type  Foundry .  95 

American  Numbering  Machine  Co .  39 

American  Roller  Co .  47 

American  Wood  Type  Mfg.  Co .  44 

American  Writing  Paper  Corp .  21 

Automatic  Saw  Sharpening  Co .  34 

Baltimore  Type .  28 

Beckett  Paper  Co.,  The .  59 

Bingham’s,  Sam’l,  Son  Mfg.  Co .  19 

Blatchford,  E.  W.,  Co .  39 

Bolton,  John  W.,  &  Sons,  Inc .  26 

Brackett  Stripping  Machine  Co .  71 

Cameron  Machine  Company .  44 

Challenge  Machinery  Co.,  The .  7 

Chalmers  Chemical  Co .  37 

Champion  Paper  and  Fibre  Co.,  The .  13 

Chandler  &  Price  Company,  The .  3 

Chanticleer  Inn .  71 

Chicago  Printers’  Machinery  Works .  54 

Chicago  Roller  Co .  77 

Commercial  Paste  Co .  42 

Compo  Rule  Co .  26 

Craftsman  Line-Up  Table  Corp .  54 

Cromwell  Paper  Co . Inside  Back  Cover 

Dayton  Rubber  Mfg.  Co.,  The .  35 

Devere  Company  . 34 

Driscoll,  Martin,  &  Co .  54 

Economy  Printers  Products  Co .  90 

Ever  Ready  Label  Corp .  32 

Force,  Wm.  A.,  &  Co .  38 

Frye  Manufacturing  Co .  68 

Goes  Lithographing  Company .  67 

Grogan,  M.  B.,  Co .  37 

Gummed  Products  Company,  The .  42 

Hamilton  Manufacturing  Company .  5 

Hammermill  Paper  Co . 17,  69 

Hammond  Machinery  Builders,  Inc .  75 

Harris-SeybolJ-Potter  Company  .  45 

Heinicke-Fiegel  Litho.  Co.,  The . .  52 

Hood-Falco  Corporation .  85 

Hood,  The  Vance  R.,  Co .  89 

Howard  Paper  Mills,  The .  23 

Ideal  Roller  &  Manufacturing  Co .  53 

Jacques,  John,  &  Son .  52 

Janes  Art  Studios  Inc .  63 

Justrite  Manufacturing  Co .  46 

Kelly,  E.  J.,  Co .  55 

Kihn  Bros .  28 

Kimble  Electric  Co .  57 

Ludlow  Typograph  Co . 48,  49 


M  &  L  Type  Foundry . .  3q 

Masterpiece  Studios . . .  53 

Matrix  Contrast  Corporation . 30 

Megill,  The  Edward  L.,  Co . 91 

Melind,  The  Louis,  Company .  SO 

Mid-States  Gummed  Paper  Co . 44 

Miller  Printing  Machinery  Co .  1 

Milwaukee  Saw  Trimmer  Corp . 

^ohr  Lino-Saw  Co . 31 

Montgomery  &  Company . .  30 

Morgan  Expansion  Roller  Truck  Co . 93 

Munising  Paper  Co.,  The . 64 

National  Numbering  Machine  Co .  44 

Nekoosa-Edwards  Paper  Company . 33 

New  Era  Manufacturing  Company . 43 

New  York  &  Pennsylvania  Company . 25 

Nolan  Machinery  Corporation . 67 

Northern  Machine  Works .  86 

Northwest  Paper  Co . Inside  Front  Cover 

Nu-Era  Photo  Engravers . Back  Cover 

Nygren-Dahly  Company . 61 

Payne  &  Walsh  Corp . 87 

Peerless  Key-Imperial  Mfg.  Co . 81 

Porte  Publishing  Company . 58 

Printing  Machinery  Company,  The .  36 

Redington,  F.  B.,  Company . -  52 

Riegel  Paper  Corporation . 60 

Roberts  Numbering  Machine  Co . 75 

Rosback,  F.  P.,  Company .  4 

Rouse,  H.  B.,  &  Company .  IS 

Ruggles,  R.  S.,  &  Co.,  Inc .  79 

Sampson  &  Ollier  Electrotype  Co .  72 

Simonds  Saw  &  Steel  Co . 70 

Simonds  Worden  White  Company .  50 

Sleight  Metallic  Ink  Companies . 41 

Stauder  Engraving  Co . 11,82 

Stereotype  Equipment  Co . -  27 

Strathmore  Paper  Company . 29 

Stripfounders . 28 

Tarrant,  Jack,  School  of  Estimating......  38 

Tauber-Tube . 78,80 

Thompson,  Arthur,  &  Co . -  51 

Tompkins  Printing  Equipment  Co .  86 

Triangle  Ink  &  Color  Go.,  Inc . 46 

Type  &  Press  of  Illinois . 65 

United  States  Envelope  Company .  6 

Vandercook  &  Sons . -  9 

Vemer,  B.,  &  Co .  38 

Wapakoneta  Machine  Co.,  The . 32 

Western  States  Envelope  C9 . 40 

Wetter  Numbering  Machine  Company....  42 
Wood,  Nathan  &  Virkus  Co.,  Inc .  46 
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at  the  advantages  of 


Special  Prepared Tympan 


Hard,  uniform  surface 

Cromwell  Special  Prepared  Tympan 
has  a  hard  surface  ideally  suited  for  use 
with  the  hard  packing  needed  for  pre¬ 
cision  presswork.  Calipered  uniformity 
(within  .001  inch  in  thickness)  simplifies 
makeready, assures  sharp,clean  impressions. 

High  tensile  strength 

Cromwell  Tympan  will  not  give  or 
stretch  when  drawn  tightly  over  the  cylin¬ 
der  ;  remains  taut  all  through  the  run ; 
will  not  tear  loose  from  the  clamp 
and  thus  damage  plates,  type  or  gears. 

Proof  against  moisture  and 
extremes  of  temperature 

A  secret  process  makes  Cromwell 
Tympan  moisture-proof.  It  protects 
packing  and  overlays  from  changes  in 
humidity  and  temperature  and  saves 
makeready  time. 

Proof  against  oil  and 
ink  solvents 

Impervious  to  oil  and  ink  solvents, 
Cromwell  Tympan  can  be  cleaned  without 
danger  of  the  cleaning  medium  pene¬ 
trating  to  the  overlays. 

*  *  * 

Cromwell  Special  Prepared  Tympan 
comes  in  rolls  or  sheets  accurately  cut  to 
fit  any  high  speed  press.  Ask  your  local 
distributor  about  it  today.  '  ' 


THE  CROMWELL  PAPER  CO. 

4801-39  So.  Whipple  St.,  Chicago,  III, 
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Want  to  know  wh 


and  how  to  use  Mono 
plates  and  Step-And- 
Repeat  to  greatest 
advantage?  Want  to 
know  how  you  can 

SAVE  MORE  MONEY 


on  your  engravings? 
How  you  can  com¬ 
pete  with  offset?  . . . 


i 
mj 


;»v> 


U' 

lOHOP'-Wi; 


Get  your  copy  of  this  new,  authentic  Bookli 
It  contains  the  complete  story  of  MONOPLATE 
and  MONOPLATE  STEP-AND-REPEAT  Engravings.  It 
explains  how  to  save  substantially  on 
engraving  costs.  It  tells  how  to  get  New 
Business  by  means  of  better  and  less 
expensive  engravings  ...  A  Limited 
Edition  will  be  ready  for  distribution 
soon.  Reserve  a  copy  for  yourself  by 
sending  in  your  request  todayl 


U-ERA  PHOTO  ENGRAVERS,  INC. 

732  SHERMAN  ST.,  CHICAGO,  ILL. 

pVERNIGHT  OUT-OF-TOWN  SERVICE  AT  MONET-SAVING  PRICES 


ep 
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